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ROOM  400 


LEONARD  HOLE  NAMED  PRODUCTION  DIRECTOR 


FOR  NBC;  JOINED  NETWORK  IN  1950 


X-H 


Leonard  H.  Hole,  formerly  TV  Network  Production  Manager,  has 
been  appointed  director  of  Production  for  the  National  Broadcasting 
Company,  it  was  announced  today  by  Frederic  W.  Wile,  Jr.,  vice  presi¬ 
dent  in  charge  of  Radio  and  Television  Production.  Hole  will  report 

to  Wile . 

The  Production  Department  was  established  July  17  as  a  part 
of  the  unification  of  the  NBC  radio  and  television  networks.  It  in¬ 
cludes  Technical  Services  for  both  radio  and  television,  and  functions 
previously  handled  by  the  Television  Network  Operations  Department  and 
the  Program  Services  Department  of  the  Integrated  Services. 

In  announcing  the  appointment.  Wile  said  that  Hole’s  exten¬ 
sive  experience  in  programming  will  enable  him  to  lead  the  effort  for 
maximum  efficiency  of  NBCfs  production  facilities. 

The  following  executives  will  report  to  Hole: 

George  McElrath,  formerly  director  of  Technical  Operations 
for  the  Radio  Network,  who  has  been  appointed  director  of  Technical 
Operations  for  both  radio  and  television. 

Fred  Shawn,  formerly  director  of  Radio  Station  Relations,  who 
has  been  appointed  director  of  Production  Services. 

Anthony  M.  Hennig,  formerly  manager  of  Television  Network 
and  Studio  Operations,  who  has  been  appointed  director  of  Plant  Oper¬ 
ations.  v 
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2  -  Leonard  Hole 


Earl  H.  Rettig,  who  continues  as  director  of  Television  Net¬ 
work  Operations,  Hollywood, 

Frank  Lepore,  who  continues  as  manager  of  Film  and  Kinescope 
Operations . 

J.  Robert  Myers,  who  continues  as  Television  Purchasing 
Agent,  and  will  also  supervise  the  Radio  Business  Office. 

Hole  joined  NBC  as  production  manager  in  the  Television  Pro¬ 
gram  Department  in  January,  1950.  Previously,  he  had  been  manager  of 
CBS  Television  Operations  for  three  years  before  joining  the  Navy  in 
1942.  He  returned  to  CBS  after  demobilization.  In  1948  he  became 
general  manager  of  WABD,  Dumont  station  in  New  York,  later  assuming 
duties  as  operations  director  for  the  Dumont  Network. 
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PRINTS  OF  7  NBC -TV  PROGRAMS  TO  BE  SHOWN 
AT  CINEMA  ARTS  EXHIBITION  IN  VENICE 
Film  prints  of  seven  outstanding  NBC  tele¬ 
vision  programs  will  be  exhibited  at  the  forth¬ 
coming  International  Cinema  Art  Exhibition  in 
Venice,  Italy,  late  this  Summer. 

The  programs  selected  for  exhibition  re¬ 
present  the  finest  in  television  entertainment 
presented  over  the  facilities  of  NBC-TV  this 
past  season.  They  range  in  topic  from  pure  en¬ 
tertainment  to  education  and  public  service. 

Those  chosen  are:  a  Toscanini  concert, 
"Your  Show  of  Shows,"  "Zoo  Parade,"  "Amahl  and 
the  Night  Visitors,"  "Dangerous  Assignment"  and 
"Convention  Highlights."  The  latter,  in  two 
parts,  depicts  filmed  highlights  of  Republican 
and  Democratic  Conventions  in  Chicago. 

The  prints  will  be  given  to  the  Voice  of 
America  for  shipment  to  the  American  Embassy 
in  Rome,  which  will  present  them  formally  to 
the  Exhibition.  The  Exhibition  is  scheduled  to 
run  from  Aug,  20  through  Sept.  6, 
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NBC -TV  NEWS 


NBC'S  ROBERT  SARNOFF  ANNOUNCES  ORGANIZATION 
OF  NEWLY  CREATED  FILM  DIVISION 

FOR  RELEASE  IN  TUESDAY  MORNING  PAPERS 

The  top  organization  for  the  newly  created  Film  Division 
of  the  National  Broadcasting  Company  was  announced  today  by  Robert 
W,  Sarnoff,  vice  president  in  charge  of  the  Film  Division. 

John  B.  Cron,  formerly  manager  of  Film  Syndication  Sales, 
has  been  appointed  to  the  position  of  manager  of  Television  Film  Sales 
in  the  Division. 

Stanton  M.  Osgood,  formerly  executive  assistant  to  the 
director  of  Television  Operations,  is  appointed  to  the  position  of 
manager  of  Television  Film  Production,  Cron  and  Osgood  will  report 
to  Sarnoff. 

John  W.  Kiermaier,  formerly  assistant  to  the  director  of 
Production  Units,  was  named  assistant  manager  of  Television  Film 
Production,  reporting  to  Osgood. 

Benjamin  Raub  of  the  NBC  Legal  Department  and  Robert  Anderson 
of  the  Controller’s  Office  have  been  especially  assigned  to  serve  the 
new  Film  Division;  Raub  on  legal  matters  and  Anderson  on  financial 
matters. 

With  the  completion  of  the  top  executive  and  administrative 
organization,  Sarnoff  revealed  that  the  new  Film  Division  has  a  number 
of  major  projects  in  progress  and  preparation,  and  that  they  will  be 
announced  in  the  near  future. 
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NBC- TV* s  ‘TODAY*  COVERS  TEXAS  BUS  CRASH, 

OFFERS  NEWS  BEFORE  ANY  OTHER  SOURCE 

NBC -TV’s  early  morning  news  program  TODAY  gave  viewers 
direct  coverage  of  the  Waco,  Texas,  bus  collision  disaster  this 
morning  (Aug.  4)  f  Three  telephone  interviews  provided  information 
to  the  network  audience,  some  of  it  ahead  of  other  news  sources. 

The  first  direct  interview  was  with  police  radio  dis¬ 
patcher  Louis  Mathias.  His  report  that  at  the  time  (about  7:45  a.m., 
EDT)  there  were  34  dead  and  23  injured  was  heard  on  the  telecast 
several  minutes  before  the  same  report  was  received  on  the  wire 
service  teletypes,  Mathias  filled  in  further  details  on  the  buses* 
destinations,  damage  and  the  weather. 

More  details  were  supplied  as  the  program  went  on,  by 
Woody  Barron,  staff  writer  for  the  Waco  News  Tribune,  and  by  Airman 
1st  Class  Adrian  E.  Henderson,  the  latter  reporting  from  James 
Connelly  Air  Force  Base  Hospital  where  six  injured  airmen  had  been 
taken.  Henderson  had,  when  called  by  ‘'Today,"  just  come  on  duty  and 
was  unaware  of  the  circumstances.  After  being  briefed  by  "Today" 
news  editor  James  Fleming,  Henderson  investigated  and  found  addi¬ 
tional  facts,  "Today"  is  seen  Mondays  through  Fridays,  7:00  to 
9:00  a.m.,  EDT  and  CDT. 
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BUFFALO  MARKS  ‘BUFFALO  BOB  SMITH  DAY* 

Friday,  August  1,  was  Howdy  Doody  time  in  Buffalo.  The  mayor 
proclaimed  the  day  "Buffalo  Bob  Smith  Day,"  and  the  citizens  turned 
out  to  honor  the  local  boy  who  had  become  fabulously  successful  on 
television  as  originator  of  NBC-TV‘s  "Howdy  Doody  Show." 

Thousands  of  youngsters,  many  of  them  astride  their  parent’s 
shoulders  to  get  a  better  view,  cheered  Bob  as  he  rode  in  a  20-car 
motorcade  through  the  city’s  streets  to  City  Hall.  Riding  in  the 
motorcade  were  members  of  his  family,  friends,  city  officials  and 
Clarabell,  celebrated  clown  on  the  show. 

From  the  platform  erected  on  the  steps  of  city  hall  Mayor 
Joseph  Mruk  made  Bob  mayor-for-the-day  and  presented  him  with  a  key 
to  the  city  and  a  plaque  from  the  Common  Council. 

Mayor  Mruk  said  he  hoped  the  key  would  serve  "as  a  reminder 
to  you  of  your  many  friends  in  Buffalo  who  hold  you  in  high  esteem." 

Most  of  the  mayor’s  remarks,  however,  were  drowned  out  by 
the  tumultous  reception  for  the  television  personality,  as  were  those 
of  Surrogate  Christy  J.  Buscaglia,  who,  introducing  the  mayor,  said  he 
could  pay  no  higher  tribute  to  Buffalo  Bob  than  that  contained  in  an 
editorial  in  the  Evening  News,  a  leading  local  paper. 

During  the  ceremony  at  City  Hall,  as  along  the  route  of  the 
motorcade  the  children,  sometimes  encouraged  by  Bob,  burst  into  "it’s 
Howdy  Doody  Time,"  theme  song  of  the  NBC-TV  New  York-originated  program 
that’s  seen  Monday  through  Friday  on  the  NBC-TV  network  from  coast  to 
coast  and  heard  nationally  on  radio  on  Saturdays  at  8:30  a.m. 

- o - 
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NEC’S  DEE  ENGELBACH  PREPARING  HUGE,  ALL-STAR 
BROADCAST  FOR  COMMUNITY  CHEST  CAMPAIGN 

Dee  Engelbach,  producer-director  of  NBC  radio's  THE  BIG  SHOW 
during  the  past  two  seasons,  is  preparing  a  mammoth,  all-star  full- 
hour  radio  program  for  the  Community  Chest's  Red  Feather  campaign,  to 
be  broadcast  by  the  NBC,  CBS,  ABC  and  Mutual  networks  Sept.  28. 

Engelbach  has  won  considerable  acclaim  for  the  spectacular 
"Big  Show,"  which  starred  Tallulah  Bankhead  as  mistress  of  ceremonies 
and  had  as  guest  stars  at  least  a  half-dozen  top  names  from  Broadway 
and  Hollywood  each  week.  Further  details  about  the  line-up  of  perform¬ 
ers  and  broadcast  time  of  the  Community  Chest  program  will  be  an¬ 
nounced  later. 

- o - 

•MR.  WIZARD'  CLUBS  GROW  TO  1,500  IN  35  STATES 

"Mr.  Wizard"  science  clubs  for  youngsters  now  number  1,500 
with  a  membership  of  about  15,000  in  35  states  across  the  country. 

The  Chicago  office  staff  of  "Mr.  Wizard"  is  finally  out  from 
under  the  avalanche  of  requests  for  club  charters  which  snowballed 
after  the  first  announcement  of  the  club  plan  by  Don  Herbert  two 
months  ago. 

The  largest  number  of  clubs  is  situated  in  Chicago  which 
boasts  150  chartered  groups.  Entire  science  classes  of  many  element¬ 
ary  and  high  schools  have  signed  up.  The  largest  club  being  the  40- 

student  fifth  grade  science  class  of  the  Forsyth  (Ga . )  grammar  school. 

Each  club  will  receive  regularly  instructions  for  a  series 

of  simple  scientific  experiments  of  the  type  "Mr.  Wizard"  does  on  his 
NBC-TV  program  (Saturdays,  network  except  WNBT,  7:00  p.m.,  EDT;  WNBT 
only  following  Saturday,  5:00  p.m.,  EDT). 

. 0 .  NBC -New  York,  8/4/52 
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SPOTLIGHT  ON  YOUNG  COMPOSERS 
Students'  Works  to  Be  Featured  on  'Surprise  Serenade' 

An  educational  project  designed  to  give  recog¬ 
nition  to  young  contemporary  composers  has  been 
started  by  NBC  Chicago  in  cooperation  with  the 
School  of  Music  at  Northwestern  University. 

Works  of  outstanding  student  composers  and 
several  faculty  members  at  Northwestern  will  be  pre¬ 
sented  regularly  on  SURPRISE  SERENADE,  heard  on  the 
NBC  radio  network  except  WNBC  (Mondays,  11:30  p.m., 

EDT).  Performances  of  these  contemporary  works 
will  be  conducted  by  Joseph  Gallicchio  and  the 
NBC  Concert  Orchestra. 

Compositions  by  students  and  faculty  members 
will  be  presented  on  subsequent  "Surprise  Serenade" 
programs.  The  project  will  be  supervised  by  Miss 
Judith  Waller,  NBC  Chicago  director  of  public  af¬ 
fairs  and  education,  and  George  Howerton,  dean  of 
Northwestern  School  of  Music,  with  Don  Marcotte, 

NBC  music  supervisor  in  Chicago,  as  producer. 

X - ■ — - — - - ** 

- o - 

'CRITIC  AT  LARGE'  CHANGES  TIME 
NBC  radio's  popular  CRITIC  AT  LARGE  --  Leon  Pearson  --  will 
move  his  15-minute  weekly  program  to  a  new  time -spot  beginning  Sunday, 
Aug.  3  (3:45  p.m.,  instead  of  1:00  p.m.,  EDT). 
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WILLIAM  DAVIDSON  NAMED  NBC  NATIONAL  SALES 
MANAGER  OF  RADIO  SPOT  SALES  DEPARTMENT 

William  N.  Davidson  has  been  appointed  national  sales  man¬ 
ager  of  the  NBC  radio  spot  sales  department,  Thomas  B.  McFadden, 
director  of  national  spot  sales,  announced  today. 

Davidson  has  extensive  experience  in  both  the  buying  and 
selling  of  spot  commercials,  as  well  as  several  years  in  contact  work, 
with  individual  stations.  Before  his  present  appointment,  Davidson 
was  associated  for  three  years  with  Free  and  Peters,  radio  and  tele¬ 
vision  spot  sales  representatives.  He  was  national  station  relation 
representative  for  the  American  Broadcasting  Company  for  more  than 
two  years,  and  has  been  spot  time  buyer  for  both  Benton  &  Bowles  and 
J.  Walter  Thompson,  He  began  his  radio  career  with  the  National 
Broadcasting  Co.,  in  the  radio  station  relation  department. 

- - o - 
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SAMMY  KAYE'S  1  SUNDAY  SERENADE'  TO  BE  HEARD 
ON  NBC  RADIO  NETWORK;  MUSIC  AND 
POETRY  WILL  BE  FEATURED 

Sammy  Kaye's  SUNDAY  SERENADE  will  return  to  NBC 
radio  beginning  Sunday,  Aug.  17  at  2:30  p.m.,  EDT. 

Again  featuring  the  music  of  Sammy  Kaye  and  his  orches¬ 
tra,  on  records,  the  half-hour  "Sunday  Serenade"  will 
present  Kaye  reading  well-loved  and  familiar  poetry  to 
a  live  background  of  organ  music,  A  radio  landmark  for 
many  years,  the  program  specializes  in  music  in  a  re¬ 
laxed  and  pleasant  mood  and  poetry  in  an  optimistic 
vein.  The  program  has  been  heard  on  another  network, 
recently. 

In  October  the  bandleader  is  planning  to  begin  a 
nationwide  tour  with  his  newly  organized  orchestra, 
during  which  he  will  visit  the  fans  who  have  been 
faithful  followers  of  his  "Swing  and  Sway"  music. 

- o - 

W.W.  CHAPLIN  TO  SUBSTITUTE  FOR  COMMENTATOR 
CLIFTON  UTLEY,  WHO  WILL  TRAVEL 

W.W.  (Bill)  Chaplin  will  take  over  Clifton  Utley's  NBC  radio 
news  commentary  on  Sundays  evenings  (NBC  radio  network  except  WNBC, 
11:15  P.m.,  EDT;  WNBC  only,  11:30  p.m,,  EDT)  for  three  Sundays,  Aug,  10, 
17  and  24.  Chaplin  will  replace  Utley,  who  scored  high  during  the 
political  conventions  while  the  Chicago  commentator  makes  a  rapid  trip 
around  the  world. 

Utley  will  go  to  London,  Paris,  Cairo,  Calcutta,  Rangoon, 

Bangkok,  Hong  Kong,  Tokyo,  Korean  battlefronts,  Honolulu  and  back  to 
Chicago.  He  leaves  this  weekend. 
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August  7,  1952 

RADIO  SALES  EFFECTIVENESS  PROVED 
BY  NEW  NBC  RESEARCH  STUDY 

Network  radio  today  sells  the  advertiser’s  goods  to  listeners 
just  as  effectively  as  it  always  has  --  despite  the  growth  of  tele¬ 
vision  --  and  it  does  so  at  the  lowest  cost  of  any  major  advertising 
medium. 

That  is  the  prime  conclusion  of  NBC’s  newest  research  study, 
"Measuring  Radio’s  Sales  Effectiveness,"  the  first  exploration  of  the 
qualitative  aspects  of  radio  listening  in  12  years. 

A  precise  appraisal  of  network  radio’s  E.S.P.,  (Effective 
Selling  Power),  this  new  study  is  the  largest,  most  inquisitive  and 
comprehensive  survey  of  its  type  ever  conducted.  Planned  along  the 
lines  of  NBC's  industry-acclaimed  Hofstra  Studies  of  TV  sales  effect¬ 
iveness,  the  study  proves  conclusively  that  network  radio  actually 
creates  extra  customers  for  radio-advertised  goods. 

Not  merely  a  measure  of  how  many  people  heard,  recalled  or 
happened  to  like  certain  NBC  radio  network  programs,  the  new  survey 
reports  positive  action  on  the  part  of  listeners;  a  count  of  how  many 
actually  went  out  and  bought  a  product  because  a  favorite  program 
urged  them  to  do  so. 

Of  the  programs  studied,  case  histories  show  a  gain  in  sales 
among  listeners  over  non-listeners  ranging  from  11$  to  lll$i  Other 

(more) 
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typical  programs  showed  gains  of  20$,  24$,  30$,  6l$  and  64$ *  These 
advertising  successes  are  particularly  important  in  that  they  repre¬ 
sent  basic  program  types  which  have  always  enjoyed  high  popularity 
among  advertisers. 

As  a  preliminary  to  measuring  sales  increase,  the  study 
investigated  a  good  many  facts  about  the  total  radio  audience.  One  of 
the  most  revealing  of  these  was  a  tabulation  of  the  amount  of  time 
people  spend  with  the  four  competing  major  media. 

Radio  was  found  to  be  the  leader  in  garnering  124  minutes 
daily,  even  in  areas  with  45$  TV  saturation. 

Television  ranked  second  with  83  minutes  per  day;  followed 
by  newspapers  with  38  minutes  and  magazines  with  16  minutes  daily. 

Areas  of  the  new  study  were  the  metropolitan  boundaries  of 
Davenport,  Iowa,  and  Fort  Wayne,  Ind.  Field  work,  representing  a  total 
of  1,234,000  questions  asked  in  personal  interviews  in  more  than  11,000 
households  in  these  two  cities,  was  conducted  in  March  of  this  year 
by  W.R.  Simmons  &  Associates,  under  the  direction  of  NBC’s  Dr.  Thomas 
E,  Coffin,  originator  of  the  Hofstra  Study  technique. 

The  choice  of  Davenport,  which  is  a  TV  market,  and  Fort 
Wayne,  which  is  not,  afforded  an  honest  chance  to  compare  radio's  sel¬ 
ling  ability  with  and  without  TV.  In  addition,  the  total  area  studied, 
with  45$  TV  saturation,  may  be  considered  remarkably  similar  to  the 
general  status  of  the  U.S.  around  Jan.  1,  1953*  so  far  as  radio  and  TV 
are  concerned.  The  sample  examined  thus  takes  on  great  statistical 
importance  as  a  preview  of  the  overall  U.S.  radio-TV  market  during  the 
1-952-53  Winter  selling  season. 

Samples  in  the  study  were  carefully  matched.  For  every  group 
of  listeners  to  a  program,  an  equivalent  group  of  non-listeners  were 
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included  from  the  total  sample.  Men  and  women  in  both  groups  were 
matched  as  closely  as  possible  for  age,  sex,  income,  education,  size 
of  family,  magazine  and  newspaper  readership,  television  ownership, 
etc,,  taking  into  account,  in  some  cases,  as  many  as  12  different  major 
characteristics.  Only  after  both  groups  --  listeners  and  non-listen¬ 
ers  --  were  equalized  for  all  important  factors  was  the  purchase  or 
non-purchase  of  the  program-advertised  product  measured.  The  ratio 
that  resulted  between  listeners  and  non-listeners,  insofar  as  purchases 
were  concerned,  provides  in  percentages,  the  measure  of  sales  effect¬ 
iveness  termed  the  program's  E.S.P. 

The  study  also  pointed  up  the  fact  that  in  some  cases,  pro¬ 
gram  E.S.P,  among  listeners  was  higher  in  TV  homes  than  in  non-TV 
homes,  further  proof  of  the  elder  broadcast  medium's  strength  in  to¬ 
day's  competitive  market. 

Results  of  the  survey  were  incorporated  into  a  13-minute 
sound  slide -film  presentation  by  the  NBC  Radio  Network  Advertising  and 
Promotion  Department,  utilizing  the  recorded  voice  of  NBC  star  Meredith 
Willson  in  the  commentary.  In  addition,  a  promotion  booklet  entitled 
"Measuring  Radio's  Sales  Power"  and  a  research  booklet  detailing  the 
techniques  of  the  study  have  been  prepared. 

A  special  technical  presentation,  aimed  at  the  research  per¬ 
sonnel  of  agencies  and  advertisers,  also  has  been  organized.  First 
presentation  of  this  to  such  a  group  was  made  on  Thursday  afternoon, 

Aug.  7,  by  Hugh  M.  Beville,  Jr.,  NBC  director  of  Research. 
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The  sound  slide-film  will  be  utilized  for  showing  to  agencies 
and  advertisers,  and  the  promotion  and  research  booklets  will  be  sent 
to  a  mailing  list  of  more  than  4,000  agency  and  client  contacts. 

In  addition,  special  kits  are  in  preparation  for  use  by  NBC's 
Merchandising  field  force  at  the  local  level.  Also  projected  are  on- 
the-air  "commercials”  in  several  NBC  sustaining  programs. 

The  entire  project  is  being  executed  under  the  direction  of 
John  K.  Herbert,  NBC  vice  president  in  charge  of  Radio  and  Television 
Sales.  Research  activities  were  supervised  by  Hugh  M.  Beville,  Jr., 
and  Dr.  Thomas  Coffin  with  Robert  Elder  as  special  consultant  to  NBC. 
Ruddick  C.  Lawrence  and  Jacob  A.  Evans  supervised  the  promotion  activi¬ 
ties  with  art  work  for  the  sound  slide -film  by  Walter  Van  Bellen. 
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NBC  TRADE  NEWS 


MRS.  MILDRED  McAFEE  HORTON,  DR.  HAROLD  CLARK 
NAMED  CONSULTANTS  TO  ’AMERICAN  INVENTORY’ 

The  appointment  of  Mrs.  Mildred  McAfee  Horton,  member  of  the 
board  of  NBC  and  former  president  of  Wellesley  College,  and  Dr.  Harold 
F.  Clark,  noted  economist,  as  consultants  to  "American  Inventory,"  the 
experimental  television  adult  education  program  series  produced  jointly 
by  NBC  and  the  Alfred  P.  Sloan  Foundation,  was  announced  today  by 
William  Hodapp,  the  program’s  producer  and  executive  director  of  Tele¬ 
programs,  Inc. 

Mrs.  Horton,  who  will  offer  counsel  on  general  educational 
values,  was  president  of  Wellesley  from  1936  to  1949.  She  was  director 
of  the  WAVES  from  1942  to  1946. 

Dr.  Clark,  who  will  be  consultant  on  telecasts  treating 
economic  problems,  is  professor  of  educational  economics  at  Columbia 
University  Teachers  College.  He  is  author  of  many  books  on  economic 
subjects,  and  has  made  special  investigations  of  the  relation  of 
education  to  economic  and  social  welfare  in  more  than  50  countries. 

"American  Inventory"  is  produced  weekly  by  Teleprograms, 

Inc.,  a  non-profit  corporation  set  up  by  the  Sloan  Foundation  and  NBC. 
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NBC  TRADE  NEWS 


‘ROY  SHIELD  PRESENTS, ‘  A  NEW  MUSIC  PROGRAM 
TO  OFFER  ‘STARS  IN  KHAKI  ‘N»  BLUE '  WINNERS 

A  series  of  three  programs  of  semi-classical  music  will  be 

offered  under  the  title  ROY  SHIELD  PRESENTS  on  Friday,  Aug.  8,  15  and 

22  (NBC  radio,  8:00  p.m.,  EDT).  Roy  Shield  will  conduct  the  NBC  New 
York  Radio  City  Orchestra. 

Soloists  scheduled  for  the  first  two  programs  will  be  Julian 
Patrick,  baritone,  on  Aug ,  8  and  Richard  McMeekin,  song  impressionist, 
on  Aug,  15.  Both  of  these  men  were  three  time  winners  on  the  NBC 

program  "Stars  in  Khaki  !n‘  Blue"  and  are  appearing  on  this  program  as 

a  result  of  their  victory. 

- o - 

TWO  STUDENTS  AWARDED  SCHOLARSHIPS  BY 
NBC-N.W.U.  SUMMER  RADIO-TV  INSTITUTE 

Two  outstanding  students  of  the  11th  annual  NBC -Northwestern 
University  Summer  Radio  and  TV  Institute  were  awarded  $100  scholarships 
by  NBC  Vice  President  Harry  Kopf  at  the  Instituted  closing  banquet 
recently. 

Ulysses  Carlini,  of  Chicago,  an  instructor  in  speech  and 
radio  at  Depaul  University,  was  selected  as  the  most  outstanding  stu¬ 
dent  in  radio  training.  The  TV  scholarship  went  to  Albert  M.  Cohn, 
assistant  professor  of  drama  at  Emerson  College,  Boston,  Mass, 

Certificates  were  awarded  to  all  students  by  Miss  Judith 
Waller,  NBC  Chicago  director  of  public  affairs  and  education,  and 
Donely  Feddersen,  chairman  of  radio  and  TV  at  Northwestern,  co-directors 
of  the  institute, 

- o - 
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•THE  DOCTOR,  ’  NEW  SERIES  STARRING  WARNER  ANDERSON, 
TELLING  OF  THE  EVENTS  IN  A  DOCTOR'S  PRACTICE, 

TO  BE  ,  SEEN  WEEKLY  ON  NBC -TV  NETWORK 


X 


X 


-X 


THE  DOCTOR,  a  half-hour  dramatic  series  with  Warner  Anderson 
of  Broadway  and  Hollywood  starred  in  the  title  role,  will  make  its  de¬ 
but  on  NBC -TV,  Sunday,  Aug.  24  at  10:00  p.m,,  EDT< 

The  series  will  highlight  stories  that  cross  the  path  of  an 
intelligent,  kindly  and  philosophic  general  practitioner  who  is  a 
doctor,  but  a  warm  counselor  and  friend  as  well.  Even  though  in  most 
cases  he  will  be  a  non-active  member  in  the  plot,  the  doctor  will  be 

the  sole  recurrent  character  in  the  series. 

The  new  series,  on  film,  is  being  produced  by  Marion  Parsonnet. 

Most  of  them  will  be  filmed  at  Parsonnet  Studios,  New  York,  though  the 

producer  will  go  "on  location11  all  over  the  country  when  necessary. 

Robert  Aldrich  and  Rod  Amateur  are  the  series'  two  directors, 

responsible  for  separate  shows. 

Scripts  for  the  shows  will  be  written  by  leading  Hollywood 


writers . 

Camay  Soap  will  sponsor  the  series;  agency  is  Benton  &  Bowles. 

- o - 
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HUDDICK  LAWRENCE  ANNOUNCES  UNIFICATION  OF  NBC'S 
ADVERTISING,  PROMOTION,  RESEARCH  AND  PLANNING 
Unification  of  the  heretofore  separate  radio  and  TV  network 
departments  for  advertising,  promotion,  research  and  planning  of  the 
National  Broadcasting  Company  was  announced  today  by  Ruddick  C. 
Lawrence,  director  of  Promotion,  Planning  and  Development.  The  de¬ 
partments  have  been  combined  under  NBC's  recently  announced  policy  of 
a  single  organization  for  the  two  networks. 

Lawrence  announced  that  Jacob  A.  Evans,  formerly  manager  of 
|  Radio  Advertising  and  Promotion,  has  been  appointed  Director  of  Ad¬ 
vertising  and  Promotion.  Hugh  M.  Beville,  formerly  director  of  Econ¬ 
omic  Studies,  is  appointed  director  of  Research  and  Planning.  Robert 
W.  McFadyen,  formerly  manager  of  Television  Sales  Planning  and  Re¬ 
search,  was  named  director  of  Development.  Evans,  Beville  and  Mc¬ 
Fadyen  will  report  to  Lawrence. 

’’Under  our  new  organization  alignment  our  aim  will  be  to  de¬ 
velop  research  and  promotion  into  strong  tools  for  management  and  for 
sales,"  Lawrence  said.  "The  new  organization  will  permit  us  to  con¬ 
tinue  projects  of  creative  research  while  at  the  same  time  strengthen¬ 
ing  our  over-all  network  planning  in  this  highly  complicated  era  of  ex¬ 
pansion  for  TV  and  readjustment  for  radio.” 

Reporting  to  Evans  are: 


(more ) 
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2  -  Unification 

James  Nelson,  formerly  manager  of  Television  Advertising  and 
Promotion,  who  is  appointed  Advertising  Manager;  John  G.  Fuller,  for¬ 
merly  supervisor  of  Television  Program  Sales  Development,  who  is  ap¬ 
pointed  Sales  Promotion  Manager;  Fred  Veit,  formerly  Television  Art 
Director,  who  is  appointed  Manager  of  Art,  Production  and  Graphics, 
and  Gerald  Pat  Steel  and  Frank  McMahon,  who  are  appointed  Advertising 
and  Copy  Coordinators. 

The  following  will  report  to  Nelson,  Advertising  Manager: 
Clyde  Clem,  supervisor  of  Radio  Audience  Promotion;  John  F.  Hurlbut, 
supervisor  of  Television  Audience  Promotion;  and  Richard  Blake,  super¬ 
visor  of  On-the-Air  Promotion.  Clem  and  Hurlbut  will  supervise  the 
staff  of  audience  promotion  writers,  and  Blake  will  supervise  the 
staff  of  on-the-air  promotion  writers. 

The  following  will  report  to  Fuller,  Sales  Promotion  Manager: 
John  Porter,  who  is  appointed  supervisor  of  Television  Sales  Promotion; 
Robert  Hitchens,  supervisor  of  Radio  Sales  Promotion;  Edward  Vane,  who 
is  appointed  supervisor  of  Program  Promotion;  and  Enid  Beaupre,  Sales 
Librarian.  Porter  and  Hitchens  will  supervise  the  staff  of  sales  pre¬ 
sentation  writers. 

The  following  will  report  to  Veit,  manager  of  Art,  Production 
and  Graphics:  Walter  Van  Bellen,  Art  Director,  who  will  supervise  the 
art  staff,  Edward  Antonioli,  who  is  appointed  production  supervisor  in 
charge  of  the  staff  of  Production  Assistants;  and  Philip  Hirsch,  who 
is  appointed  Graphics  Supervisor  in  charge  of  the  drafting  staff. 

Reporting  to  Beville,  director  of  Research  and  Planning,  are: 
Thomas  Coffin,  formerly  supervisor  of  Program  Research,  who  is  ap¬ 
pointed  manager  of  Research.  Reporting  to  Coffin  are  Jack  Landis, 
supervisor  of  Program  Research,  and  Ruth  Lytle,  Statistical  Analyst. 


(more ) 
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3  -  Unification 

James  Cornell,  formerly  manager  of  Radio  Research,  who  is 
appointed  manager  of  Audience  Measurement.  Reporting  to  Cornell  are 
Richard  Paige,  appointed  supervisor  of  Ratings;  Kenneth  Greene,  super¬ 
visor  of  Circulation;  and  Miriam  Hoffmeir,  supervisor  of  Program 
Analysis.  The  organization  under  Paige  consists  of  Robert  Daubenspeck, 
assistant  supervisor  of  Ratings,  Raymond  Eichman,  Television  Ratings 
Analyst,  and  Billie  Huber,  Radio  Ratings  Analyst.  The  persons  cur¬ 
rently  reporting  to  Greene  and  Hoffmeir  will  continue  to  report  to 
them. 

Barry  Rumple,  formerly  Plans  Specialist,  who  is  appointed 
manager  of  Plans,  and  will  supervise  the  work  of  Mildred  Schmidt, 
Planning  Assistant,  and  Ethel  Cardi,  Statistician. 

Allen  Cooper,  formerly  Rate  Specialist,  who  is  appointed 
manager  of  Markets  and  Media  and  will  supervise  the  work  of  Whitney 
Rhodes,  Media  Analyst,  and  Pierre  Marquis,  Market  Analyst. 

Reporting  to  McPadyen,  director  of  Development,  is  Lewis 
Marcy,  formerly  supervisor  of  Television  Sales  Planning,  who  is  ap¬ 
pointed  Project  Manager. 
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WNBT  NEW  YORK 

August  11,  1952 

‘HOMETOWN,’  POUR  DIFFERENT  15-MINUTE  TV  SHOWS 
USING  THE  SAME  SETS  AND  MANY  OF  THE  SAME 
CHARACTERS,  PLANNED  FOR  NBC  IN  FALL 

A  town  grows  in  Brooklyn,  and  with  it,  the  birth  of  a  bold 
new  concept  in  daytime  television  programming  by  NBC. 

Titled  "Hometown, "  the  idea  is  a  new  block  of  daytime  drama¬ 
tic  serials  of  nighttime  quality,  comprising  four  different  15-minute 
stories  told  within  the  framework  of  one  permanent  setting.  The  pro¬ 
gram  is  expected  to  start  on  the  NBC-TV  network  in  the  Fall. 

The  new  NBC  television  project  was  unveiled  at  a  press  demon¬ 
stration  here  today  by  Sylvester  L.  Weaver,  Jr.,  NBC  vice-president  in 
charge  of  Radio  and  Television. 

"Hometown"  will  be  an  entire  village  built  in  NBC  televi¬ 
sion's  Brooklyn  studios.  Its  purpose  is  twofold: 

(1)  To  provide  the  equivalent  of  a  typical  home  town  in 
the  United  States  as  the  basis  for  four  continuous  daytime  programs; 
and 


(2)  To  provide  an  advertiser  with  the  facilities  of  a  large 
permanent  setting  which  will  cost  him  80  percent  less  than  to  put 
on  his  own  daytime  serial. 

To  use  the  setting  planned  for  "Hometown"  to  put  on  his  own 
quarter-hour  daytime  strip  serial  would  cost  an  advertiser  nearly 
$45,000  a  week.  Through  this  new  concept  the  advertiser  can  cut  this 
cost  by  as  much  as  80  per  cent. 


(more) 
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’Hometown’ 


Each  of  the  four  stories  in  "Hometown"  is  complete  within  it¬ 
self,  but  there  is  multiple  usage  of  the  same  backgrounds.  In  this 
way,  characters  from  each  of  the  other  stories  will  be  seen  periodical¬ 
ly  in  each  segment  so  that  the  audience  will  become  acquainted  with  the 
entire  town.  There  will  also  be  a  familiar  store  clerk,  postman  and 
other  minor  personalities  who  will  appear  frequently  in  all  stories. 

In  order  further  to  pull  the  four  stories  together,  the  leading  char¬ 
acters  in  one  story  may  know,  or  be  related  by  family  or  job,  to  char¬ 
acters  in  other  stories. 

Weaver  explained  that  through  "Hometown,"  in  which  the  action 
of  all  plots  revolves  around  an  active  town,  the  effects  of  events  in 
the  real  world  can  be  translated  into  the  actions  and  reactions  of  the 
characters  in  each  of  the  stories. 

"Hometown"  will  be  scheduled  for  one  hour,  five  days  a  week, 
sometime  between  10:00  a.m.  and  12:00  noon.  The  stories  will  be  of 
nighttime  TV  stature  and  the  program  will  be  produced  by  Ted  Mills, 
NBC-TV  staff  producer,  who  has  presented  "Garroway  at  Large,"  "Hawkins 
Falls"  and  many  other  hit  programs.  The  idea  for  the  program  was  con¬ 
ceived  by  William  Kaufman,  supervisor  of  program  procurement  for  NBC 
television. 

The  four  different  episodes  on  "Hometown"  will  revolve 
around  the  lives  and  problems  of:  (l)  the  prominent  surgeon  of  the 
town;  (2)  an  elderly  couple  who  run  the  grocery  store;  (3)  a  lady 
personnel  manager  of  a  local  plant;  and  (4)  the  town  seamstress,  a 
kindly  old  maid  who  is  the  confidante  of  most  of  the  town’s  characters. 


(more) 
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3  -  "Hometown" 


Charles  Speer,  an  outstanding  radio  and  television  writer, 
will  "be  story  editor  for  "Hometown,"  with  a  staff  of  writers  including 
Paul  Rhymer  (creator  of  "Vic  and  Sade"),  Joel  Hammil,  Howard  Rodman 
and  others,  Norman  Grant,  NBC  television  art  director  will  engineer 
the  production  facilities  for  both  the  creative  setting  and  the  studio 
operation,  William  Riva,  staff  designer,  constructed  the  model  of 
the  setting. 

- o - 
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KENNETH  BANGHART  TO  REPORT  LATEST  EVENTS 
ON  ’LOG  CABIN  NEWS  *  ON  NBC  NETWORK 

PREMIERE 

Kenneth  Banghart  will  report  the  LOG  CABIN 
NEWS  each  Thursday  from  8:25  to  8:30  p.m.  (EDT) 
starting  Thursday,  Aug,  28,  for  General  Foods 
Corporation  (Log  Cabin  syrup)  over  the  NBC  radio 
network.  The  five -minute  report  on  latest  events 
around  the  world  will  be  part  of  a  full -hour  of 
General  Foods -sponsored  programs  heard  Thursday 
night  on  NBC  radio.  "Log  Cabin  News"  will  follow 
"Roy  Rogers"  and  precede  "Father  Knows  Best," 


NBC-New  York,  8/11/52 


. 

■Y  '* 


i  •  :  r  '  :  ■ 

■  •  •  . < 


* 


. 


: 


t  ■ 
{ 

i 

f 

; 


. 


NBC -TV  NEWS 


DINAH  SHORE  TO  RETURN  TO  NBC -TV 


Back  into  NBC -TV's  limelight  steps  Miss  Dinah  Shore,  the 
famous  singer  of  songs.  After  an  eight-weeks' vacation,  during  which 
she  signed  a  new  long-term  contract  with  the  NBC  network.  Miss  Shore 
returns  to  the  air  on  Tuesday,  Aug.  26  (NBC-TV  Tuesdays  and  Thursdays 
7:30-7:45  p.m.,  EDT) . 

Under  the  sponsorship  of  the  Chevrolet  Dealers,  she  will 
return  with  a  program  similar  in  format  to  the  successful  series  of 
last  season.  There  will  be  three  or  four  songs  with  the  inimitable 
Shore  treatment,  ingenious  staging  and  occasional  specialty  acts  of 
the  kind  that  were  blended  into  last  season's  productions. 

A  long-time  star  in  virtually  all  entertainment  media.  Miss 
Shore  made  her  debut  in  her  own  TV  show  on  Nov.  27  ^  1951.  Her  success 
was  immediate.  Chevrolet  Dealers  continued  her  program  last  season 
beyond  the  original  agreement  and  in  the  Spring  announced  that  they 
would  sponsor  her  new  series  again  this  Fall. 

An  NBC  network  of  4l  live  stations  will  carry  the  program 
when  it  resumes,  as  compared  with  26  live  stations  last  year.  In 
addition,  kinescope  versions  will  be  seen  on  five  stations  this  year 
as  against  10  last  fall. 

Agency  for  Chevrolet  is  Campbell-Ewald  Co. 

- -o - 
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NBC -TV  NEWS 


ROY  ROGERS  SAFETY  AWARD  WINNERS  NAMED 

Winning  schools  in  the  fourth  annual  Roy  Rogers  National 
Safety  Award  campaign  were  selected  recently  at  a  dinner  meeting  of 
the  judging  committee  given  by  the  NBC  radio  and  television  star  at 
the  Beverly  Hills  Hotel  in  California. 

First,  second  and  third  awards  went  to  the  Twin  Lakes  School, 
Tampa,  Fla,;  Copernicus  Junior  High  School,  Hamtramck,  Mich.,  and  the 
Adams  School,  Yakima,  Wash.,  respectively.  Awards  are  golden  statues 
of  Rogers'  famous  palomino,  "Trigger,"  with  first,  second  and  third 
places  designated  by  gold,  silver  and  bronze  plaques. 

Safety  programs  submitted  by  the  schools  are  judged  on  the 
basis  of  over-all  creative  excellence,  the  final  participants  sub¬ 
mitting  campaign  books  summarizing  all  safety  activities  for  the 
school  year.  The  "King  of  the  Cowboys"  will  visit  the  school  attaining 
first  place  --  the  Twin  Lakes  School  in  Tampa  --  to  present  the  award. 

In  addition  to  Roy  and  his  wife.  Dale  Evans,  who  co-stars 
with  him  on  the  ROY  ROGERS  SHOW  (NBC  radio,  8:00  p.m.,  EDT,  starting 
Thurs.,  Aug.  28  and  NBC-TV,  6:30  p.m.,  EDT,  starting . Sun.,  Aug.  31) , 
members  of  the  judging  committee  making  the  choices  from  among  more 
than  8,000  participating  schools  were  Dr.  Wayne  Hughes,  director  of  the 
School  and  College  Division  of  the  National  Safety  Council  in  Chicago; 
Dr.  Francis  Bacon,  professor  of  education  at  UCLA:  Cecil  Zaun, 
Superintendent  of  Safety  for  the  Los  Angeles  City  Schools;  Mrs.  John 
V.  Quinn,  California  PTA  safety  chairwoman  and  screen  actresses 
Maureen  O'Sullivan  and  Mona  Freeman. 
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CREDITS  FOR 

'DUKE  OF  PADUCAH  AND  THE  OPRY  GANG' 

TITLE : 

"Duke  of  Paducah  and  the  Opry  Gang." 

BROADCAST: 

NBC  radio,  Saturdays,  10:30- 
11:00  p.m. ,  EDT. 

STARTING 

DATE: 

August  16,  1952. 

ORIGINATION: 

Ryman  Auditorium,  Nashville, 

Tennessee . 

FORMAT: 

Variety  show  of  folk  music  and 
comedy. 

STAR: 

Whitey  Ford  as  the  "Duke  of  Paducah." 

WRITER : 

Noel  Digby. 

PRODUCER : 

Noel  Digby. 

DIRECTOR: 

Noel  Digby. 

NBC -New  Yorlc,  8/11/52 
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August  12,  1952 


KRAFT  FOODS  RENEWS  'THE  GREAT  GILDERSLEEVE ' 

ON  NBC  RADIO  FOR  12TH  CONSECUTIVE  SEASON 

The  Kraft  Foods  Company  has  renewed  its  spon¬ 
sorship  of  "The  Great  Gildersleeve "  for  another 
52  weeks  on  the  full  NBC  radio  network,  to  be 
heard  on  Wednesdays  at  8:30  p.m,,  EDT.  The  an¬ 
nouncement,  which  was  made  by  Gordon  Mills,  NBC 
Chicago  radio  network  sales  manager,  marks  the 
12th  season  that  the  Kraft  Company  will  have  spon¬ 
sored  the  program  since  its  inception  on  Aug.  31# 
1941. 

The  contract  for  the  program  which  stars 
Willard  Waterman  as  Throckmorton  P.  Gildersleeve, 
was  placed  through  Needham,  Louis  and  Brorby,  Inc. 
John  Galbraith  is  the  NBC  account  executive. 

- o - 
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NBC  TRADE  NEWS 


W.D.  EDOUARDE  NAMED  TO  POST  IN  LOS  ANGELES 

The  appointment  of  William  Doty  Edouarde  as  sales  manager 
of  Station  KNBH,  Los  Angeles,  has  been  announced  by  Donald  A,  Norman, 
general  manager  for  KNBH,  Edouarde  is  succeeded  as  manager  of  NBC 
television  spot  sales  for  the  Western  division  by  Walter  B.  Davison, 

Before  becoming  spot  sales  manager,  Edouarde  was  sales 
manager  for  Station  KPWB,  Hollywood,  and  prior  to  that  was  radio  and 
television  advisor  for  Badger,  Browning  &  Hersey,  New  York  advertising 
agency,  A  graduate  of  Hobart  College,  Edouarde  is  a  member  of  the 
Hollywood  Advertising  Club  and  the  Hollywood  and  New  York  Radio  Execu¬ 
tives  Clubs, 

For  the  past  year,  Davison  has  been  associated  with  NBC 
Western  division  radio  spot  sales  representative.  He  had  previously 
been  associated  with  Langworth  Features  and  Capitol  Records,  as  well 
as  with  NBC  in  Hollywood, 
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August  13,  1952 

NBC’S  IRVING  R.  LEVINE  WINS  SCHOLARSHIP 
FROM  COUNCIL  ON  FOREIGN  RELATIONS 

Irving  R.  Levine,  NBC  frontline  correspondent  in  Korea, 
has  won  a  Council  on  Foreign  Relations  Scholarship  for  1952-53  and 
will  return  to  the  United  States  in  September,  Levine  was  one  of 
two  American  correspondents  to  win  the  year  of  study  at  the  Council’s 
headquarters  in  New  York,  Levine  will  receive  a  sum  equal  to  his 
salary  to  study  subjects  which  will  increase  his  knowledge  of  areas 
overseas , 

This  is  the  fourth  year  the  Council  on  Foreign  Relations 
has  awarded  scholarships  to  American  foreign  correspondents.  The  se¬ 
lection  committee  was  composed  of  Carroll  Binder  of  the  Minneapolis 
Tribune,  Gardener  Cowles  of  Look,  John  K,  Jessup  of  Life,  Grayson  Kirk 
of  Columbia  University  and  Edward  R,  Murrow  of  CBS, 

Levine  worked  as  a  foreign  correspondent  for  International 
News  Service  in  Austria  (1948),  France  (1949-50)  with  assignments 
throughout  Europe  before  he  moved  to  Korea  for  INS  in  1950.  He  joined 
NBC  as  a  war  correspondent  the  following  year.  This  will  be  his  first 
trip  home  since  fighting  began  in  the  Far  East, 
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NBC -TV  NEWS 


» THOSE  TWO'  TO  VACATION  FOR  TWO  WEEKS; 

'MEET  YOUR  MATCH'  TO  BE  SEEN 

THOSE  TWO,  the  NBC-TV  comedy  musical  co-starring  Pinky  Lee 
and  Martha  Stewart  (Monday,  Wednesday  and  Friday,  7:30  p.rn.,  EDT),  will 
take  a  two-weeks1  leave  starting  Monday,  August  23.  It  will  return, 
with  the  same  cast,  Monday,  Sept.  8. 

MEET  YOUR  MATCH,  now  a  radio  quiz  show  with  Jan  Murray  as  em¬ 
cee,  is  being  tailored  to  fill  the  time  period.  This  program,  a  ques- 
tion-and-answer  audience  participation  show,  has  been  notably  success¬ 
ful  in  its  radio  version. 

"Those  Two"  has  been  on  NBC-TV  regularly  since  its  start  35 
weeks  ago.  The  format  of  the  program,  which  now  centers  around  a  Sum¬ 
mer  vacation  resort,  will  be  changed  to  conform  with  the  Fall  season. 

- o - 

'LOOK'  LOOKS  AT  GARROWAY,  AND  APPROVES 

Some  20,000,000  readers  of  the  latest  Look  magazine,  on  the 
newstands  this  week,  learned  that  NBC-TV' s  Dave  Garroway  was  "the  best 
television  master  of  ceremonies  in  the  business"  according  to  Stephen 
White,  writer  of  the  "New  York,  N.Y."  feature  page  of  the  magazine,  a 
fact  that  will  come  as  no  surprise  to  regular  fans  of  the  "Old  Tiger," 
Garroway. 

Commenting  on  the  NBC-TV  early  morning  news  and  special  events 

show,  "Today,"  over  which  Garroway  presides  each  weekday  with  his  usual 
relaxed  touch,  Look  says  "the  viewer  has  two  hours  of  casual  morning  en¬ 
tertainment  and  information  passed  along  with  the  casual  Garroway 
charm. " 

Look  states  that  "in  its  own  way  (Today)  is  as  good  a  program 
as  you  will  find  on  the  air"  and  White  concludes  with  the  statement 
that  "I  don't  know  what  its  rating  is,  but  the  people  I  know  all  seem 
to  listen  every  day." 

- o - 
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August  14,  1952 


COLUMBIA  U.  TO  OFFER  DEGREE  IN  RADIO  AND  TELEVISION 
BASED  ON  NBC -COLUMBIA  COURSES  IN  SUBJECTS 

Columbia  University  students  for  the  first  time,  starting 
with  the  1952-53  academic  year,  will  be  permitted  to  major  in  tele¬ 
vision  and  radio  with  a  program  of  studies  leading  to  a  Bachelor  of 
Science  degree,  Erik  Barnouw,  in  charge  of  courses  in  broadcasting  at 
the  University,  announced  today, 

*  The  available  program  of  studies  is  to  include  the  series  of 

14  courses  regularly  offered  by  the  University's  School  of  General 
Studies  in  cooperation  with  the  National  Broadcasting  Company,  The 
majority  of  these  courses  are  taught  by  NBC  executive  personnel,  and 
most  of  the  classes  are  held  in  the  NBC  Studios  in  Radio  City,  New 
York,  In  addition  to  the  courses  in  radio  and  television,  the  curric¬ 
ulum  for  broadcasting  majors  will  include  academic  and  cultural  courses. 
The  broadcasting  courses,  which  will  be  given  in  1952-53  f°r 
the  ninth  consecutive  year  under  joint  NBC-Columbia  University 
auspices,  will  be  open  to  qualified  students  not  working  for  a  degree 
as  well  as  those  who  are. 

This  year  there  will  be  three  new  broadcasting  courses  1 
Television  Program  Techniques,  with  William  Hodapp,  producer  of  NBC’s 
"American  Inventory"  adult  education  television  series,  as  instructor, 

(more ) 

AMERICA’S  NO.  1  NETWORK  •  THE  NATIONAL  BROADCASTING  COMPANY 


•m;  j  ir  r.  t  n  •*> :  •  nr 

’*<»?  in  oh 


•  »  . „ 


'  ■ '  ■  1  ■  • 


" 


,  ••  '•  - r 


f  .  :  ; 


::  ■'  • 


,  •• 

' 


:  •>  -rt 


r'-v 


•  ' .. 


:  i  >  .  . 


0  H 


' 


v 


'  i 


Oiw  t’gon; 


.  ■  ■■ 


< 


2  -  NBC -Columbia  Courses 


Television,  Radio  and  Films  as  Information  Media,  with  Barnouw  as 
instructor;  and  Special  Video  Effects,  with  James  A.  Glenn,  manager  of 
the  NBC-TV  Special  Effects  Department,  as  instructor. 

The  course  in  Special  Video  Effects  is  believed  to  be  the 
only  one  of  its  kind  offered  in  any  school.  It  is  designed  to  famili¬ 
arize  the  student  with  special  effect  techniques  contributing  to  dra¬ 
matic  value,  realism  and  economy  in  TV  production.  There  will  be 
demonstrations  of  special  effects  methods  and  devices  used  by  the 
motion  picture  and  TV  industries.  Subjects  will  include  atmospheric 
effects,  rear  screen  projection,  synthetic  images,  optical  effects, 
electronic  effects,  animation,  pyrotechnics  and  chemical  and 
mechanical  effects. 

Other  courses  to  be  offered  during  the  year  are  Basic 
Course  in  Television  and  Radio,  Dramatic  Writing  for  Television  and 
Radio;  Television,  Radio  and  Films  as  Information  Media;  Radio  Report¬ 
ing  and  Commentary,  Television  News  and  Special  Events,  Radio  Drama 
Workshop,  Radio  Documentary  Workshop,  Use  of  Television  and  Radio 
Technical  Equipment,  Sound  Effects  in  Television  and  Radio,  Film 
Techniques,  Television  and  Radio  Acting  Techniques,  Announcing,  Tele¬ 
vision  and  Radio  Sales,  Television  and  Radio  Publicity,  and  Television 
and  Radio  Promotion. 

Instructors  this  year  will  include  (in  addition  to  Hodapp, 
Barnouw  and  Glenn)  Robert  E.  Button,  NBC  sales  account  executive; 

George  H.  Capsis,  film  librarian.  Communication  Materials  Center, 
Columbia  University  Press;  Sydney  H,  Eiges,  vice-president  in  charge  of 
tress,  NBC;  James  Harvey,  radio  director,  NBC;  Patrick  J.  Kelly, 
manager  of  announcers,  NBC;  Edward  King,  production  director,  NBC; 
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3  -  NBC -Columbia  Courses 

Frederick  G.  Knopfke,  manager  of  Sound  Effects  Division,  NBC;  James 
Nelson,  advertising  manager,  NBC;  Ralph  Howard  Peterson,  director, 

NBC's  "Camel  News  Caravan";  Barry  T,  Rumple;  manager  of  plans,  NBC; 
Ferdinand  A.  Wankel,  manager,  TV  Technical  Operations,  NTC;  Arch  Robb, 
Program  Department,  NBC,  and  William  R,  Weinstein,  editor  and  super¬ 
visor,  News  Department,  NBC. 

- o - 

ATOMIC  EXPLOSION  (MINIATURE)  SEEN  ON  'TODAY' 

Television's  own  little  atomic  explosion  was  featured  on 
TODAY,  NBC-TV's  early  morning  news  show,  with  Dave  Garroway.  Frank 
Hartman,  agent  for  Atomic  Energy  of  Canada,  Ltd,,  demonstrated,  in 
Philadelphia,  the  greater  radioactivity  of  Canadian  uranium  ore  com¬ 
pared  with  the  Utah  product. 

Hartman  emphasized  the  constructive  aspects  of  atomic  devel¬ 
opment  and  predicted  for  the  not-too-distant  future  the  advent  of  an 
atomic  flashlight  in  addition  to  the  already  announced  submarine. 

Greatest  problem  for  researchers,  he  asserted,  was  providing 
adequate  screening  for  personnel  engaged  in  atomic  work.  The  eyebrows 
of  interviewer  Paul  Skinner  were  raised  by  Hartman's  statement  that 
pure  fused  uranium  is  worth  $50,000  per  pound. 

Climax  of  the  display  came  when  Hartman,  noted  detective  of 
lost  radium,  shook  up  a  small  glass  bottle  containing  bits  of  the  pure 
fused  uranium.  On  the  darkened  screen  the  reaction  appeared  as  angry 
little  light  flashes  in  the  bottle. 

"Today"  is  heard  Mondays  through  Fridays  7:00-9:00  a.m.,  EDT 

and  CDT. 
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NBC  RADIO  NEWS 


/ 

NBC’S  ’ENDLESS  FRONTIER,’  IN  BOOK  FORM,  TO  GO 
TO  SCHOOLS  AND  LIBRARIES 

"The  Endless  Frontier,"  a  documentary 
series  of  programs  on  progress  in  science  broad¬ 
cast  by  NBC  radio  earlier  this  year  in  coopera¬ 
tion  with  the  Health  Information  Foundation,  has 
been  adapted  into  a  series  of  articles  by  Wade 
Arnold,  NBC  executive  producer  of  the  programs. 

The  articles  appear  in  a  booklet,  also 
titled  "The  Endless  Frontier,"  just  released  by 
HIF  for  distribution  to  schools  and  libraries 
throughout  the  country.  The  articles  deal  with 
recent  research  in  cancer,  cortisone,  nutrition, 
heart  disease  and  battlefront  medicine. 

- o - 
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’YOUR  HIT  PARADE*  RETURNS  TO  THE  NBC  NETWORK; 
GUY  LOMBARDO  AND  ORCHESTRA  TO  PLAY  TUNES; 
PROGRAM  HAS  BEEN  HEARD  OVER  17  YEARS 


RETURNING  SERIES 

With  Fran  Warren  as  "Your  Lucky  Star  of  the  Week, "  YOUR  HIT 
PARADE,  for  more  than  17  years  the  country’s  barometer  of  popular 
music,  starts  its  Fall  season  over  NBC  radio  Friday,  Aug.  29  at 
8:00  p.m.,  EDT.  Guy  Lombardo  and  his  Royal  Canadians  continue  to  play 
the  Top  Seven  Survey  songs  of  the  week,  in  addition  to  the  "Lucky 
Strike  Extras." 

The  opening  broadcast  will  come  from  the  Main  Auditorium  of 
the  St.  Albans  (L.I.),  Naval  Hospital,  marking  the  third  time  in  as 
many  seasons  that  Lombardo  and  his  band  have  played  here  for  hospital¬ 
ized  servicemen, 

Fran  Warren,  named  "Queen  of  Song"  by  the  American  Academy 
of  Entertainment,  has  been  heard  in  the  nation’s  top  presentation 
houses,  night  clubs  and  supper  rooms,  as  well  as  on  radio  and  in  films. 
She  has  just  completed  a  lengthy  Summer  theatre  tour  in  the  leading 
feminine  role  of  "Remains  to  Be  Seen." 

(more) 
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2'-  ’Your  Hit  Parade’ 


On  "Your  Hit  Parade,"  Miss  Warren  will  be  joined  by  singers 
Kenny  Gardner,  Bill  Flannigan,  Cliff  Grass  and  Kenny  Martin,  with  the 
popular  Lombardo  brothers.  Carmen,  Lebert  and  Victor,  the  Lombardo 
Trio  and  the  Twin  Pianos,  in  the  nation’s  leading  tunes.  These  person¬ 
alities  appear  weekly  on  the  show. 

"Your  Hit  Parade"  made  its  radio  debut  on  April  20,  1935  and 
ever  since  has  been  the  medium’s  top  program  of  popular  music.  Every 
Friday  evening,  Guy  Lombardo  and  his  men  welcome  a  top  girl  vocalist 
to  the  show  as  "Your  Lucky  Star  of  the  Week"  in  the  presentation  of 
the  Lucky  Seven  Survey  Songs  and  Extras.  The  Survey  has  consistently 
made  an  accurate  and  authentic  tabulation  of  the  best-sellers  in  sheet 
music  and  phonograph  records,  the  songs  most  heard  on  the  air  and  most 
often  played  on  automatic  coin  machines. 

The  Lombardo  organization  will  be  providing  "the  sweetest 
music  this  side  of  heaven"  for  the  second  straight  season  on  "Your  Hit 
Parade."  Again,  as  last  season,  the  show  will  originate  some  weeks 
in  NBC’s  New  York  studios  and  on  other  occasions  from  various  Armed 
Forces  installations  throughout  the  country.  Harlan  Dunning  is  pro¬ 
ducer-director  of  "Your  Hit  Parade."  Andre  Baruch  announces.  The 
American  Tobacco  Company  sponsors  for  Lucky  Strike  Cigarettes. 

- o - 
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DENNIS  DAY  TO  INAUGURATE  FALL  SEASON 
OF  NBC -TV'S  'ALL  STAR  REVUE' 

Singing  comedian  Dennis  Day  will  star  in  this 
season's  premiere  telecast  of  NBC-TV's  ALL  STAR 
REVUE,  whicli  will  come  from  Hollywood  on  Saturday , 
Sept,  6  (8:00  p.m.,  EDT). 

Day,  who  has  made  a  national  name  as  a  radio, 
screen  and  recording  star,  successfully  added  tele 
vision  to  his  career  last  February  on  NBC's  "RCA 
Victor  Show . " 

George  Jessel  is  scheduled  for  the  "All  Star 
Revue"  Sept .  13,  and  Jimmy  Durante  for  Sept,  20. 
Others  slated  to  appear  on  the  series  are  Martha 
Raye,  Milton  Berle  and  Phil  Harris. 

Heading  the  production  staff  for  the  program 
are  Sam  Fuller,  executive  producer;  Robert  Masson, 
business  manager,  and  Joe  Bigelow,  production 
supervisor. 


*:c- 


o 


NBC -TV  NEWS 


'TODAY'S'  WEEKLY  RATING  IS  OVER  SEVEN; 

GOES  ABOVE  EIGHT  ON  TWO  DAYS 

Latest  American  Research  Bureau  television  ratings 
for  the  week  of  July  7-13  show  that  the  NBC-TV  early  morning 
news  and  special  events  show,  TODAY,  averaged  well  over  7 
for  the  week  with  better  than  8  on  two  days,  the  highest 
the  show  has  yet  reached. 

Peak  audience  ratings  by  days  were  Monday,  6.4; 
Tuesday,  5.9;  Wednesday,  8.3;  Thursday,  7.4  and  Friday,  8.2; 
for  a  weekly  average  high  of  better  than  7.2. 

’‘Today,"  with  Dave  Garroway,  is  seen  on  the  NBC-TV 
•network  Mondays  through  Fridays,  7:00-9:00  a.m.,  EDT  and  CDT. 
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August  18,  1952 


UNIFICATION  OF  NBC  RADIO  AND  TELEVISION 
NETWORK  PROGRAM  DEPARTMENTS  ANNOUNCED 

Unification  of  the  separate  radio  and  television  network 
program  departments  of  the  National  Broadcasting  Company  was  announced 
Friday  by  Charles  C.  Barry,  vice  president  in  charge  of  Radio  and  Tele¬ 
vision  Programming.  The  departments  have  been  combined  under  NBC's 
recently  announced  policy  of  a  single  organization  for  the  two  networks. 

Barry  announced  that  Thomas  A.  McAvity,  formerly  Television 
Talent  and  Program  procurement  Manager,  has  been  appointed  National 
Program  Director.  Davidson  Taylor,  formerly  General  Production  Execu¬ 
tive  in  the  television  network  organization  has  been  appointed  director 
of  Public  Affairs.  McAvity  and  Taylor  will  report  to  Barry.  The  or¬ 
ganizations  under  them  will  conduct  programming  activities  for  both 

the  radio  and  television  networks. 

Also  reporting  to  Barry  will  be  Abe  Schechter,  General  Pro¬ 
gram  Executive,  who  will  continue  on  special  assignments.  Program 
organizations  headed  by  Max  Liebman,  Worthington  Miner  and  Robert  Mont 

gomery  will  continue  unchanged. 

Reporting  to  McAvity  are : 

Merritt  "Pete"  Barnum,  who  is  appointed  manager  of  New  Pro- 
gram  Development. 

(more ) 
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2  -  Unification 


Fred  Coe,  Douglas  Coulter,  Dee  Engelbach,  Sam  Fuller,  George 
McGarrett,  Roger  Muir  and  Barry  Wood,  as  Executive  Producers,  The 
unit  staffs  associated  with  the  foregoing  will  continue  to  work  with 
them, 

Carl  Stanton,  who  is  appointed  Television  Network  Program 
Manager,  Reporting  to  Stanton  are:  .-he  television  producers,  associ¬ 
ate  producers  and  directors;  and  Leroy  L.  Passman,  appointed  Assistant 
Television  Network  Program  Manager,  Ludwig  Simmel,  manager  of  Co-op 
Programs,  will  report  to  Stanton  on  television  co-op  matters, 

John  Cleary,  who  is  appointed  Radio  Network  Program  Manager, 
Reporting  to  Cleary  are:  the  radio  staff  directors;  Arcji  Robb,  who  is 
appointed  manager  of  Music  Services;  Van  Woodward,  supervisor  of  the 
Script  Department;  Ross  Donaldson,  supervisor  of  Literary  Rights  and 
Script  Readers;  and  Robert  Wogan,  supervisior  of  Network  Program  Opera 
tions,  who  will  assume  supervision  of  the  radio  associate  directors. 
Ludwig  Simmel  will  also  report  to  Cleary  on  radio  co-op  matters. 

Hal  Kemp,  who  is  appointed  manager  of  the  Talent  Office. 
Executives  in  the  Talent  Office  who  formerly  reported  to  McAvity  will 
now  report  to  Kemp,  as  will  Mitchell  Benson,  manager  of  radio  Contract 
Administration,  and  John  Rayel,  appointed  Talent  and  Program 
Coordinator. 

Ben  Parks  is  appointed  Network  Television  Program  Manager, 
Chicago,  and  Homer  Heck  will  continue  as  Network  Radio  Program  Manager 
Chicago,  both  reporting  to  McAvity,  The  network  program  functions  at 
the  other  Owned  and  Operated  Station  locations  which  formerly  reported 
to  Barry  or  to  Wile  will  also  report  to  McAvity, 


(more ) 
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The  organization  under  Taylor,  director  of  Public  Affairs, 
will  be  responsible  for  news,  news  film,  special  events,  sports,  talks, 
documentaries,  discussion,  educational  and  religious  programming.  The 
following  will  report  to  Taylor: 

William  R.  McAndrew,  who  is  appointed  manager  of  News  and 
Special  Events.  The  news  editorial  personnel  in  New  York  and  other 
points  who  formerly  reported  to  Cassidy  or  to  McCall,  now  will  report 
to  McAndrew. 

Thomas  S.  Gallery,  manager  of  Sports.  The  persons  now 
reporting  to  Gallery  will  continue  to  report  to  him. 

Edward  Stanley,  manager  of  Public  Service  Programs,  whose 
responsibility  includes  talks,  discussions,  educational  and  religious 
programs  and  certain  documentaries.  The  persons  now  reporting  to 
Stanley  will  continue  to  report  to  him,  as  will  Doris  Ann,  who  is  ap¬ 
pointed  supervisor  of  Television  Religious  Programs. 

Charles  H.  Colledge,  who  is  appointed  manager  of  Public  Af¬ 
fairs  Operations.  He  will  be  responsible  for  assigning  producers  and 
directors  to  activities  within  the  Public  Affairs  Department  and  also 
for  providing  production  facilities  involving  remote  broadcasts  and 
tape  activities  for  McAndrew,  Gallery  and  Stanley.  In  addition,  Col¬ 
ledge  will  perform  special  assignments  for  McAndrew  in  the  special 
events  field. 

Leslie  Vaughan,  who  is  appointed  Business  Manager  of  Public 

Affairs . 

Richard  Pinkham,  who  is  on  special  assignment  as  executive 
producer  of  the  program  TODAY,  and  will  report  to  Taylor  in  this 
capacity. 


(more ) 
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4  -  Unification 


Other  principal  executives  of  the  Public  Affairs  Department 
who  have  been  assigned  new  duties  are: 

Henry  Cassidy,  who  will  assume  new  responsibilities  as  a 
news  commentator  in  radio  and  television  programs,  Cassidy* s  first 
assignment  will  be  regular  participation  in  the  television  program 
TODAY  and  his  assignments  in  radio  news  programming  will  be  announced 
in  the  near  future . 

Francis  C.  McCall,  who  is  appointed  producer  of  the  Camel 
News  Caravan,  which  now  requires  the  full-time  services  of  a  major 
news  executive.  In  his  new  assignment,  McCall  will  report  to  McAndrew. 

Joseph  Meyers,  who  is  appointed  chief  of  the  Central  News 
Desk,  reporting  to  McAndrew. 

Adolph  Schneider,  producer,  who  will  concentrate  immediately 
on  the  NCAA  football  schedule  which  begins  September  20,  1952. 


NBC -New  York,  8/18/52 
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NBC -TV  NEWS 

NBC 1 S  JOSEPH  H.  McCONNELL  OFFERS  RADIO  AND  TELEVISION 
NETWORKS  TO  EISENHOWER  AND  STEVENSON  FOR  DEBATE 

NEW  YORK,  Aug.  l8  --  Joseph  H.  McConnell,  president 
of  the  National  Broadcasting  Company,  Friday  night  of¬ 
fered  the  facilities  of  the  radio  and  television  net¬ 
works  of  NBC  to  Gov.  Adlai  Stevenson  and  General  Dwight 
D.  Eisenhower  for  a  debate  on  campaign  issues. 

In  telegrams  to  both  Presidential  aspirants,  McCon¬ 
nell  said:  "Please  be  advised  that  radio  and  television 
networks  of  the  National  Broadcasting  Company  will  be 
available  for  such  a  debate  if  you  decide  to  follow  such 
a  course.  Because  of  widespread  public  interest  I  am 
sure  you  will  have  no  objection  to  release  of  the  text 
of  this  message  to  press,  radio  and  television." 

McConnell  told  Eisenhower  and  Stevenson  that  his  de¬ 
cision  to  offer  the  facilities  of  NBC  to  them  for  a  de¬ 
bate  came  after  persistent  press  reports  that  such  a  de¬ 
bate  was  being  considered.  In  Washington  Friday,  Stephen 
Mitchell,  Democratic  National  Chairman,  told  reporters 
that  he  was  going  to  discuss  with  Stevenson  the  possibi¬ 
lity  of  challenging  General  Eisenhower  to  a  TV  debate. 

Neither  candidate  has  yet  replied  to  McConnell’s 
offer.  - o - 
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August  18,  1952 


RALPH  EDWARDS '  ’THIS  IS  YOUR  LIFE*  TO  START 
ON  NBC  TELEVISION  NETWORK  ON  OCTOBER  1 


PREMIERE 


THIS  IS  YOUR  LIFE,  a  new  television  show 
starring  Ralph  Edwards,  will  start  on  the  NBC  tele¬ 
vision  network  Wednesday,  Oct.  1  (10:00-10:30  p.m., 
EST),  under  the  sponsorship  of  Hazel  Bishop,  Inc, 

A  television  adaptation  of  Edwards’  highly 
successful  radio  program  of  the  same  name,  "This 
is  Your  Life"  will  present  the  detailed  story  of 
the  life  of  some  individual  selected  by  Edwards 
for  his  or  her  human  interest.  Edwards  created 


the  program  for  radio.  This  will  be  its  first 
exposure  on  television. 

"Ralph  Edwards'  new  television  show,  'This  is 
Your  Life, '  is  one  of  the  most  exciting  and  heart¬ 
warming  programs  I  have  ever  seen  produced  for 
radio  or  television,"  said  Charles  C.  Barry,  vice- 
president  in  charge  of  radio  and  television  pro¬ 
gramming  for  NBC. 

The  advertizing  agency  for  Hazel  Bishop  is 
Raymond  Spec tor. 
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NBC  RADIO 

AMERICA'S  NO.  1  NETWORK 
RCA  BUILDING 
RADIO  CITY,  NEW  YORK 


PRESS  DEPARTMENT 


August  18,  1952 


‘ROY  ROGERS  SHOW’  RETURNS  TO  NBC  RADIO 
WHEN  ‘TRIGGER  SHOOTS  THE  WORKS ‘ 

X - K 

RETURNING  SERIES 

Roy  Rogers  and  his  friends  return  to  NBC  radio  for  the  Fall 
season  in  "Trigger  Shoots  the  Works"  Thursday,  Aug.  28  at  8:00  p.m., 
EDT.  During  the  course  of  the  story.  Trigger,  Roy's  famous  Palomino, 
will  run  a  race  in  the  place  of  his  injured  son.  Gun  Barrel.  Trigger 
will  also  be  sold  to  another  man,  but  Roy's  devotees  need  not  worry  -- 
it  will  only  be  a  temporary  expedient  on  Roy's  part  to  outwit  the 
villains  who  have  tricked  Gun  Barrel's  rightful  owner  into  disposing 
of  him. 

Co-starring  with  Roy  in  the  season's  opener  will  be  Dale 
Evans,  "Queen  of  the  West."  Pat  Brady  joins  the  cast  of  the  radio  show 
as  chief  comic,  in  a  permanent  capacity.  Frank  Hemingway  is  narrator. 
Other  players  include  Herb  Butterfield,  Gil  Stratton,  Jr.,  Jess 
Kirkpatrick,  Jack  Moyles,  Ed  Max  and  Joseph  Kearns.  General  Foods 
Corporation  sponsors  through  Benton  and  Bowles. 
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NBC  TRADE  NEWS 


WARREN  HULL  GRATEFULLY  RETURNS  FROM  VACATION 

Difficult  as  appearing  in  fine  fettle  daily  before  radio  and 
TV  audiences  may  be,  warren  Hull,  quizmaster  of  the  NBC  radio  show 
STRIKE  IT  RICH  (Monday  through  Friday,  11:00  a.m.,  EDT)  returned  to 
his  emceeing  duties  gratefully  after  a  two-week’s  vacation.  The  Hulls 
recently  purchased  a  five  acre  estate  in  Scarsdale,  complete  with 
vegetable  garden,  fruit  trees  and  a  large  house.  Effecting  the  move 
from  his  calm,  cool  and  collected  suburban  house  to  the  estate  turned 
out  to  be  practically  a  24-hour-a-day  job  for  Warren.  He  was  lifting, 
carrying,  moving,  shoving,  spraying,  digging,  hoeing  and  generally 
knocking  himself  out  for  the  whole  vacation.  Came  Monday  morning  and 
Hull  gratefully  returned  to  the  microphone  and  spotlight,  leaving  his 
garden  tools  behind. 

-- — -o - -- 

'ARE  YOU  POSITIVE?'  CHANGES  TIME 

ARE  YOU  POSITIVE?  NBC-TV's  sports  quiz  emceed  by  Frank 
Conniff,  will  be  seen  and  heard  one-half  hour  earlier  at  6:00  p.m. 

(EDT)  on  Sunday,  Aug.  24,  instead  of  at  6:30  p.m.  (EDT),  The  half-hour 
program  requires  the  panel  of  sportsmen  to  guess  the  names  of  sports 
personalities  they  and  TV  audiences  see  as  negatives  flashed  on  the 
screen,  Frank  Frisch,  baseball's  Fordham  Flash,  and  Jimmy  Cannon, 
columnist  of  the  New  York  Post,  are  permanent  panel  members. 

- o - 
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NBC -TV  CREDITS 


CREDITS  FOR  1  THE  DOCTOR1  ON  NBC -TV 


PROGRAM: 

”The  Doctor.” 

STARTING  DATE: 

August  24,  1952 

TIME: 

NBC-TV,  Sundays,  10:00-10:30  p.rn., 
EDT. 

FORMAT: 

Dramatic  series  on  film  illus¬ 
trating  the  basic  problems  of 
human  life  as  seen  through  the 
eyes  of  a  sympathetic  doctor4. 

PRODUCER: 

Marion  Parsonnet 

(Parsonnet  TV  Film  Studios,  Inc) 

DIRECTORS: 

Rodney  Amateau 

Robert  Aldrich 

Don  Siegel 

WRITERS: 

Top-flight  Hollywood  film  writ¬ 
ers,  among  them  Harry  Ruskin, 
writer  of  the  famed  ”Dr.  Kil¬ 
dare”  series,  will  do  original 
stories  for  the  series. 

FILM  EDITOR: 

Mickey  Schwartz 

CAMERA: 

Joe  Biroc,  Los  Angeles;  Burgi 

Conter,  N.Y. 

SPONSOR: 

Proctor  &  Gamble 

AGENCY: 

Benton  &  Bowles 

ORIGINATION: 

New  York  &  Hollywood. 

- o - 
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August  19,  1952 


*  KUKLA ,  FRAN  AND  OLLIE, *  BACK  FROM  VACATION, 
TO  BE  SEEN  IN  WEEKLY  HALF  HOUR  TELECASTS 


RETURNING  SERIES 

Next  Sunday  (Aug.  24)  is  the  date.  The  time  is  4:00  p.m., 
EDT.  And  the  place,  NBC  television,  when  Burr  Tillstrom,  KUKLA,  FRAN 
AND  OLLIE  and  all  the  rest  of  the  Kuklapolitan  Players  return  to  the 
air  with  a  new  weekly  half-hour  program  after  a  two-month’s  Summer 
vacation. 

Tillstrom  reports  that  the  vacation  on  Nantucket  Island  was 
a  huge  success.  His  menage  include  Kukla,  Ollie,  Buelah  Witch,  Madame 
Ooglepuss  and  Fletcher  Rabbit.  Their  house  guests  included  Judy  Holli¬ 
day  and  her  husband  David  Oppenheim,  June  Havoc  and  her  spouse  Bill 
Spier,  and  several  other  celebrities. 

Tillstrom  reports  that  he  had  some  trouble  keeping  track  of 
Ollie.  While  TV's  favorite  dragon  said  he  was  out  gathering  lore  for 
a  new  book  on  whaling,  he  had  actually  been  combing  the  beaches  for 
bathing  beauties.  Buelah  Witch  was  the  most  energetic  of  the  troupe: 
she  did  surf -casting  for  whales. 


(more ) 
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2  -  'Kukla,  Fran  and  Ollie* 

Q 

Other  activities  included  Fletcher  Rabbit's  studying  the 
habits  of  his  confreres  on  Nantucket,  in  preparation  for  a  thesis; 
Madame  Ooglepuss'  new  romantic  interest,  whom  she  will  identify  only 
as  "Giovanni,"  and  Kukla1 s  tireless  expeditions  in  and  out  of  antique 
stores  (which  he  calls  second-hand  shops)  where  he  bought  a  Victorian 
jacket . 

These  and  the  other  Kuklapolitans  are  back  together  again 
this  week,  preparing  for  the  telecast  next  Sunday,  along  with  director 
Lewis  Gomavitz,  music  director  Jack  Fascinato,  and  costume  designer 
Joseph  Lockwood, 

"Kukla,  Fran  and  Ollie"  will  be  sponsored  on  alternate 
Sundays  by  RCA  Victor,  beginning  Aug,  24. 


NBC-New  York,  8/19/52 
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‘AMERICAN  INVENTORY*  TO  INCREASE  USE  OF  FILM, 

STARS  AND  INDUSTRY  INTERPRETATION  AS 
SHOW  STARTS  SECOND  YEAR 

An  increased  use  of  films  made  by  its  own  production  staff 
is  in  the  offing  for  AMERICAN  INVENTORY,  the  experimental  adult  edu¬ 
cation  television  series  produced  jointly  by  NBC  and  the  Alfred  P, 
Sloan  Foundation. 

The  change  in  emphasis  was  revealed  in  an  announcement  of 
plans  for  the  coming  year  by  William  Hodapp,  the  program’s  executive 
producer.  Stock  films,  Hodapp  said,  will  be  out,  and  "live"  shows 
will  be  relatively  few. 

There  are  two  reasons  for  the  change,  which  comes  as  the 
series  starts  its  second  year,  Hodapp  explained, 

"We  want  to  go  out  more  and  more  on  location  throughout  the 
country  to  tell  the  story  of  what  is  at  stake  in  America;  we  want  to 
capture  the  personality  of  particular  American  institutions  and  com¬ 
munities;  we  want  to  show  what  communities  can  do, 

"And,  also,  we’d  like  ’American  Inventory*  to  have  uses 
beyond  the  original  TV  screening.  If  we  make  our  own  films,  they  can 
be  made  available  to  classrooms,  and  we*d  like  what  we’ve  learned  to 
be  sent  out  to  groups.  This  would  not  be  possible  otherwise," 

Another  innovation  for  the  coming  year  will  be  a  greater 
emphasis  on  star  personalities.  "We  want  to  go  after  big  film  stars 
and  directors,"  Hodapp  said,  "especially  for  films  on  economic 
subjects ." 


(more) 
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2  -  American  Inventory* 


A  third  new  trend  will  find  more  interpretation  of  industy's 
function  in  the  American  way  of  life,  "We  want  to  try  a  new  approach 
to  industrial  films,"  Hodapp  said,  "Not  a  straight  documentary,  but 
something  with  a  human  interest  story  grafted  on," 

The  program  for  Saturday,  Aug,  23  (7:30  p,m,,  EDT),  when  the 
series  resumes  its  one-a-week  schedule,  will  be  "What  Makes  Us  Tick?" 
which  deals  with  women  investors  in  America, 

The  following  week,  (Aug,  30)  in  anticipation  of  Labor  Day, 
the  program  will  present  the  first  showing  of  "Friend  of  the  Worker," 
a  story  of  German  workers  in  East  and  West  Berlin  and  the  winning  of 
a  strike  against  the  Russians, 

Subjects  for  subsequent  weeks  will  be: 

"Social  Security,"  a  "Kukla,  Fran  and  Ollie"  program,  their 
second  for  this  series, 

"Why  Wait  for  a  Million?"  an  on-location  film  story  of 
Thayer  Hospital  in  Waterville,  Me.,  a  small  hospital  that  has  attracted 
increasing  attention  for  its  successful  hospital-community  relations, 
"Foreign  Students  in  the  U,S.,"  an  account,  filmed  at 
Massachusetts  Institute  of  Technology,  of  this  country's  foreign 
student  program, 

"Community  Theater,"  a  look  at  community  theatre  in  America 
telecast  "live"  from  the  Cleveland  Playhouse, 

"The  Search  for  Love,"  a  story  of  mental  health  written  by 
Lucy  Freeman,  New  York  Times  reporter  whose  account  of  her  own 
psychoanalysis  was  published  last  year  under  the  title  "Fight  Against 
Fears." 

"The  Council  of  Europe,"  a  film  to  be  made  in  Europe  in 
September  on  European  productivity  and  American  private  investment 
abroad, 

(more) 
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3  -  * American  Inventory* 

"The  Librarian,"  a  collective  profile  in  the  program’s  con¬ 
tinuing  "American  Gallery"  series. 

"The  Schoolteacher,"  another  in  the  3ame  series. 

Also  on  the  agenda  are  programs  devoted  to  the  story  of 
steel,  water  transportation  (transatlantic,  and  inland  and  coastal 
waters  of  the  U.S.),  railroads,  highway  transporation  (told  in  terms 
of  other  businesses  the  automobile  has  promoted),  a  small  college 
(told  in  terms  of  its  influence  on  the  community  and  the  community’s 
influence  on  the  college)  and  Westwood,  N.J.,  where  a  constructive 
program  for  youth  (as  opposed  to  a  juvenile  delinquency  "cleanup" 
campaign)  has  been  put  into  operation. 

The  new  director  this  season  will  be  Lawrence  Schwab,  Jr, 

Bob  Wald  continues  as  associate  producer. 

Since  its  start  in  July  1951,  "American  Inventory"  has  been 
warmly  praised  by  educators,  public  and  press  across  the  nation.  Four 
months  ago,  the  New  York  Times,  in  a  review  by  Jack  Gould,  said: 

"The  Alfred  P.  Sloan  Foundation’s  willingness  to  finance 

such  a  purely  experimental  venture  in  the  TV  is  an  encouraging  develop¬ 
ment.  With  so  many  philanthropic  organizations  holding  extended  de¬ 
liberations  on  what  they  should  do  to  guide  television  along  desirable 

lines,  it  is  good  to  see  one  group  take  the  plunge  and  do  what  it  can 

on  the  screen  to  broaden  the  medium’s  horizons. 

"There’s  a  limit  to  how  much  improvement  in  TV  can  be  brought 
about  by  words;  practical  application  of  theories  is  now  in  order. 

With  ’American  Inventory*  the  Sloan  Foundation  is  on  the  right  and 
constructive  track." 

— — - 

NBC -New  York,  8/19/52 
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JOAN  CAULFIELD  TO  PORTRAY  'PATRIOT  WITH  CHESTNUT  CURLS' 
AS  'CAVALCADE  OF  AMERICA'  RETURNS  TO  NBC  RADIO 

RETURNING  SERIES 

Joan  Caulfield  will  portray  the  role  of  Sally 
Townsend  whose  devotion  to  country  during  the  Revolu¬ 
tionary  War  is  dramatized  in  "Patriot  with  Chestnut 
Curls, "  the  story  with  which  CAVALCADE  OF  AMERICA  will 
return  to  the  air  Tuesday,  Aug.  2b  (NBC  radio, 

8:00  p.m. ,  EDT) . 

Sally  reaches  the  depths  of  despair  when  her 
brother  and  father  seem  sympathetic  to  the  British 
occupying  Long  Island.  However,  her  dislike  of  the 
British  does  not  prevent  her  from  falling  in  love 
with  a  colonel  of  a  British  regiment.  Only  when  she 
learns  his  purpose  in  the  area,  the  capture  of  West 
Point,  does  she  secretly  turn  against  him,  reporting 
the  plan  to  the  Americans  and  thus  dooming  it  to  de¬ 
feat  . 

As  she  watches  the  colonel  ride  away  to  certain 

death  her  sadness  is  lessened  only  by  the  knowledge 

that  her  brothers  and  father  had  been  working  right 

along  on  the  side  of  the  colonists. 
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NBC  ASSIGNS  CAMERAMEN  TO  COVER  ACTIVITIES 
OP  EISENHOWER  AND  STEVENSON 

NBC-TV  news  has  assigned  two  film  cameramen  to  cover  the  Re¬ 
publican  and  Democratic  presidential  nominees  from  now  until  election 
night,  William  R.  McAndrew,  manager  of  NBC  news  and  special  events, 
announced  today. 

Irving  Heitzner  of  NBC  Washington  will  join  newsman  Prank 
Bourgholtzer,  already  in  Denver,  to  film  the  day-to-day  activities  of 
General  Dwight  Eisenhower. 

Bruce  Powell,  NBC  cameraman  from  Chicago,  will  assist  news¬ 
man  Ray  Scherer  to  cover  the  activities  of  Governor  Adlai  Stevenson  in 
Springfield,  Ill. 

LEGEND  OF  JOHNNY  APPLESEED  TOLD  ON  ‘SUMMER  THEATRE* 

AS  TELECASTS  CHANGE  SUNDAY  TIME  SPOT 

Hallmark  SUMMER  THEATRE,  devised  and  directed  by  Albert  Mc- 
Cleery,  which  has  been  seen  for  the  past  several  weeks  at  10:00  p.m,, 
EDT  each  Sunday,  reverts  to  its  original  time  slot  this  Sunday,  Aug.  24 
on  NBC-TV  at  4:30  p.m.,  EDT.  The  half  hour  dramatic  series,  using 
McCleery’s  unique  arena-style  technique,  will  continue  to  be  seen  at 
4:30  p.m,,  EDT  on  Sunday,  hereafter. 

Sunday’s  play,  "Crabapple  Saint"  by  Hector  Chevigny,  is  a 
charming  story  of  the  Johnny  Apple  seed  legend.  On  the  trail  West  in 
1820,  Ruth  Fletcher's  husband  dies  and  she  and  her  daughter  are  saved 
from  an  Indian  attack  by  Johnny  Appleseed.  Travelling  on  with  the 
widow  and  child,  Johnny  tricks  the  men  who  have  appropriated  her  hus¬ 
band’s  land  into  leaving  and  helps  them  set  up  a  home. 

With  the  arrival  of  other  settlers,  Johnny  Appleseed  has  to 
struggle  between  his  affection  for  Ruth  and  the  home  life  she  can  pro¬ 
vide  and  his  lifelong  mission  of  wandering  the  face  of  primitive  Ameri¬ 
ca  to  plant  apple  trees. 


NBC -New  York,  8/19/52 
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•YOUR  SHOW  OP  SHOWS'  RETURNING  WITH 
SID  CAESAR  AND  IMOGENE  COCA 
TO  START  FOURTH  SEASON 


at. 

d* 


RETURNING  SERIES 

YOUR  SHOW  OP  SHOWS,  NBC  television's  glittering  90-minute 
music-and-comedy  revue  produced  by  Max  Liebman  and  starring  Sid  Caesar 
and  Imogene  Coca,  will  return  to  the  air  at  the  start  of  its  fourth 

season  Saturday,  Sept.  6  (9:00-10:30  p.m.,  EDT ) . 

The  program,  which  has  won  the  highest  critical  acclaim,  the 

most  coveted  prizes  in  the  industry  and  a  loyal  following  of  more  than 
20,000,000  Americans  each  week,  will  be  studded  with  new  skecches,  new 
music,  new  artists  and  new  acts  —  and  also  will  bring  back  many  of 
the  personalities  and  entertainment  segments  which  the  public  has  de¬ 
manded  to  see  again. 

Caesar  and  Miss  Coca  will  be  starred  individually  and  to¬ 
gether  in  new  parodies  and  satires,  some  of  them  inspired  by  producer- 
director  Liebman' s  recent  trip  to  Europe  during  the  Summer  hiatus  of 
"Your  Show  of  Shows."  Each  week  a  distinguished  actor  or  actress  will 
be  host  and  star  of  the  week,  to  tie  together  the  fast-paced  revue. 

Once  again  NBC  has  had  to  hang  up  the  "Standing  Room  Only 
)  sign  for  sponsors  of  "Your  Show  of  Shows.  The  line-up  of  sponsors  is 

(more) 
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2  -'Show  of  Shows' 


as  follows;  9:00-9:30  p.m.,  R.J,  Reynolds  Tobacco  Co.,  for  Camel 
cigarettes;  9:30-10:00  p.m.,  S.O.S.  Co„  the  Griffin  Manufacturing  Co. 
and  the  Benrus  Watch  Co,  (10  minutes  each);  10:00-10:30,  Prudential 
Insurance  Co.  of  America,  alternate  weeks  starting  Sept.  6,  and  Lehn 
&  Fink  Corp.  alternate  weeks  starting  Sept.  13.  In  addition,  the  W.A. 
Sheaffer  Pen  Co.  will  sponsor  the  10:00-10:30  segment  Oct,  4,  Nov.  1 
and  Dec.  13. 

Advertising  agencies  are  the  William  Esty  Co.  for  R.J. 
Reynolds;  McCann-Erickson,  Inc.,  for  S.O.S. ;  Bermingham,  Castelman 
and  Pierce,  Inc.,  for  the  Griffin  Manufacturing  Co,;  J.D,  Tarcher  and 
Co.  for  the  Benrus  Watch  Co.;  Calkins  and  Holden  Advertising,  Inc.,  for 
the  Prudential  Insurance  Co.  of  America;  Lennen  and  Mitchell  for  Lehn 
&  Fink  Corp.;  and  Russell  M.  Seeds  Co.,  Inc.,  for  the  W.A.  Sheaffer 
Pen  Co. 

As  in  past  seasons,  NBC  production  supervisors  for  "Your  Show 
of  Shows"  will  be  George  McGarrett  and  Hal  Janis. 

- o - 
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NBC -TV  NEWS 


DINAH  SHORE  TO  SHOW  FILMS  OF  HER  VACATION 
AS  HER  NBC -TV  SERIES  RETURNS  TO  AIR 

RETURNING  SERIES 

A  tanned  and  rested  Dinah  Shore  will  launch 
the  second  season  of  her  musical  series  over  the 
NBC -TV  network  Tuesday,  Aug.  26  (7:30  p.m.,  EDT) 
with  a  program  keyed  around  her  vacation. 

Dinah  will  show  movie  films  of  herself,  her 
screen-actor  husband  George  Montgomery,  and  their 
four-year-old  daughter,  Melissa  Ann,  taken  at 
Pebble  Beach,  Calif. 

The  ballad  "Wish  You  Were  Here"  is  one  of 
the  selections  to  be  sung  by  NBC-TV's  outstanding 
singing  personality.  The  Notables,  vocal  group, 
will  offer  their  interpretation  of  "Botch-a-Me . " 

On  her  opening  show.  Miss  Shore  will  wear  a 
pale  blue  chiffon  gown  especially  designed  by 
Howard  Greet. 

"The  Dinah  Shore  Show"  (Tuesdays  and  Thurs¬ 
days  at  7:30  p.m.,  EDT)  is  produced,  directed 
and  written  by  Alan  Handley. 
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NBC -TV1 S  'BIG  STORY'  RETURNS  FROM 

TO  PRESENT  ITS  100TH  TELECAST  OF 
RETURNING  SERIES 

NBC's  television's  BIG  STORY,  the  drama -documentary  series 
about  authentic  experiences  of  newspaper  men  on  their  outstanding  as¬ 
signments,  will  mark  its  100th  telecast  when  it  returns  to  the  air 
after  a  Summer  recess  Friday,  Aug.  29  (9:00  p.m.,  EDT) . 

The  story  to  he  dramatized  on  this  occasion  deals  with  a 
reporter  who  rediscovered  an  old  friend  and  thereby  solved  a  "perfect" 
crime.  TV  actor  Leo  Penn  will  portray  the  reporter,  Emile  Gauvreau, 
who  was  on  the  staff  of  the  New  Haven  (Conn.)  Journal -Courier  at  the 
time . 

When  a  Hamden  (Conn.)  business  man  was  robbed  and  killed  in 
remote  Beaver  Hills,  young  crime  reporter  Gauvreau  was  convinced  some¬ 
one  familiar  with  the  locale  had  lured  the  man  to  his  death.  His  per¬ 
sistent  sleuthing  narrowed  the  field  of  suspects  to  a  frustrated  play¬ 
wright  to  whom  murder  brought  a  brief,  much-desired  taste  of  notoriety. 

Bob  Sloane  is  narrator  for  the  series.  Bernard  J.  Prockter 
is  the  producer,  with  Dick  Schneider  as  the  new  director  this  season. 
Wladimir  Selinsky  conducts  the  orchestra.  Alvin  Boretz  has  adapted 
the  new  season's  first  script. 

Each  script  relates  a  true  story  of  a  reporter  who,  in  cover¬ 
ing  a  story,  has  performed  a  considerable  public  service,  such  as 
solving  a  murder  case,  exonerating  an  innocent  person  accused  of  crime 
or  uncovering  a  corrupt  political  machination.  Part  of  each  TV  "Big 
Story"  is  filmed  in  the  actual  locale. 

The  TV  version  was  inaugurated  on  NBC-TV  in  September,  19^9. 
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NBC -TV -PROGRAM 


* - * 

'YOUR  HIT  PARADE'  RETURNS  TO  NBC  TELEVISION  WITH 
DOROTHY  COLLINS,  SNOOKY  LANSON  AND  JUNE  VALLI 

RETURNING  SERIES 

YOUR  HIT  PARADE,  which  dramatizes  for  video  the  nation's 
most  popular  songs,  returns  to  NBC -TV  for  the  new  season  on  Saturday, 
Aug .  30  at  10:30  p.m.,  EDT.  Dorothy  Collins  and  Snooky  Lanson,  regu¬ 
lar  singing  stars  of  the  award -winning  show,  will  be  joined  this  sea¬ 
son  by  a  new  vocal  partner,  brunette  beauty  June  Valli,  fast-rising 
recording  star  of  RCA  Victor  records.  Miss  Valli' s  most  recent  disc 
release,  "Strange  Sensation,"  is  already  a  top  favorite. 

"Your  Hit  Parade"  will  continue  to  highlight  the  top  seven 
tunes  of  the  country,  ascertained  by  an  accurate  and  comprehensive 
nationwide  survey,  as  well  as  the  colorful  "Lucky  Strike  Extras"  which 
have  proved  popular.  Raymond  Scott  and  his  Orchestra  and  the  Hit 
Paraders  and  Dancers  join  the  three  singing  stars  in  the  presentation 
of  the  various  numbers . 

The  program  is  produced  by  Dan  Lounsbery  and  Ted  Fetter. 

Tony  Charmoli  does  the  staging  and  choreography.  Camera  direction  is 
by  Clark  Jones.  William  Nichols  writes  the  script,  Raymond  Scott  is 
music  director,  Paul  Barnes  is  set  designer  and  Andre  Baruch  announ¬ 
ces.  The  American  Tobacco  Company  continues  as  sponsor,  for  Lucky 
Strike  Cigarettes.  "Your  Hit  Parade"  made  its  initial  bow  on  tele¬ 
vision  on  July  10,  1950. 
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t CAVALCADE  OP  SPORTS »  TO  SHOW  DYKES-TURNER  FIGHT 
AS  IT  STARTS  ITS  EIGHTH  YEAR  ON  NBC-TV 
RETURNING  SERIES 

For  the  eighth  successive  year  on  NBC  television,  the 
Gillette  CAVALCADE  OF  SPORTS  will  present  the  best  in  boxing  bouts 
each  Friday  night,  beginning  Friday,  Sept,  5.  at  10:00  p.m.  (EDT). 

The  opening  bout  of  the  series  will  pit  Bobby  Dykes  of  Miami  against 
Gil  Turner  of  Philadelphia  in  a  10-round  welterweight  scrap  at  Madison 
Square  Garden.  Jimmy  Powers,  "powerhouse"  sport scaster,  will  provide 
commentary  on  the  bout. 

The  Gillette  Safety  Razor  Company  was  the  first  sponsor  for 
a  televised  fight  when,  on  Sept.  29,  19^,  NBC-TV  cameras  showed  the 
blows  of  Willie  Pep  and  Chalky  Wright  in  a  featherweight  championship 
fight  at  the  Garden.  In  those  days  televising  a  fight  offered  tremen¬ 
dous  problems.  Electronic  cameras  were  bulky  and  crumpled  the  steel 
tripods  that  supported  them.  Camera  cables  were  twice  the  size  of  pre¬ 
sent  coaxial  tubing  and  broke  easily.  Extra  spotlights  had  to  be  used 
to  provide  necessary  illumination  of  the  ring. 

The  fighters  seemed  like  midgets  to  televiewers  because 
there  were  no  big  lenses  available  for  closeups.  Two  full  trucks  of 
NBC-TV  equipment  had  to  be  moved  into  Madison  Square  Garden  each  Fri¬ 
day  night  to  make  a  fight  telecast  possible.  Hundreds  of  glowing  tubes 
in  the  transmitters  and  control  equipment  raised  the  temperature  inside 
the  mobile  units  so  high  that  at  least  one  engineer  fainted  from  the 
heat  in  the  course  of  an  early  "Cavalcade  of  Sports"  fight  telecast. 

When  NBC-TV  first  brought  home  viewers  the  best  in  boxing, 
a  12-man  mobile  unit  crew  required  eight  hours  to  set  up  the  equipment. 

(more ) 
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2  -  Cavalcade  of  Sports 


Today  John  Mills  and  his  eight -man  crew  can  set  up  the  three  cameras 
and  related  gear  in  the  gallery  overlooking  the  ringside  in  one  hour. 

TV  fight  fans  have  watched  such  famous  bouts  as  the  second 
Joe  Louis  -  Billy  Conn  fight  in  19^6  (the  first  heavyweight  champion¬ 
ship  bout  to  be  televised),  both  Louis-Walcott  bouts,  both  Walcott- 
Charles  fights  as  well  as  the  Tony  Zale-Rocky  Graziano  slug-fest  on 
"Cavalcade  of  Sports/’ 

Again  this  season  Jimmy  Powers  will  give  boxing  fans  the 
benefit  of  his  25  years  of  ringside  reporting  when  he  provides  between- 
the-rounds  comments  and  brief  pointers  as  the  boxers  trade  blows. 

Maxon  Inc.  is  the  agency  for  the  Gillette  Safety  Razor 
Company,  sponsor  of  "Cavalcade  of  Sports.” 

- o - — 
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TOSCANINI  TO  LEAVE  FOR  ITALY  TO  CONDUCT  TWO 
CONCERTS;  RETURNS  TO  NBC  SYMPHONY  NOV.  1 

Arturo  Toscanini  will  leave  for  Italy  on  Saturday,  Aug.  23 
at  9:30  p.m.,  EDT  via  Italian  Airlines  from  Idlewild  Airport.  He  will 
be  accompanied  by  his  granddaughter  Emanuela  Castelbarco.  The  maestro 
will  go  directly  to  his  home  in  Milan. 

He  is  scheduled  to  direct  two  concerts  at  La  Scala  in  Milan, 
on  Sept.  19  and  20.  The  programs  will  be  devoted  entirely  to  the 
music  of  Wagner. 

Toscanini  then  will  go  to  London  where  he  will  direct  the 
Philharmonic  Orchestra  on  Sept.  29  and  Oct.  1  in  all-Brahms  concerts, 
including  the  four  symphonies  of  Brahms. 

The  maestro  returned  to  this  country  several  weeks  ago 
from  his  Italian  vacation.  During  his  stay  here  he  conducted  his 
NBC  Symphony  Orchestra  in  two  Summer  concerts  and  made  a  number  of 
recordings  for  RCA  Victor. 

Toscanini  will  return  to  this  country  from  England  after  his 
concerts.  He  will  open  his  1952-53  NBC  Symphony  season  on  Saturday, 
Nov.  1  at  Carnegie  Hall.  He  is  scheduled  to  direct  the  NBC  Symphony 
in  14  concerts,  sharing  the  season  with  Guido  Cantelli  who  will 
direct  eight  concerts. 

- -o - 
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'THE  VOICE  OF  FIRESTONE'  TO  BEGIN  FOURTH  YEAR 
OF  SIMULCASTS  WITH  SEPT.  1  PROGRAM 
WITH  LOIS  HUNT  AS  SOLOIST 


jM. 

A 


The  VOICE  OF  FIRESTONE  will  start  its  fourth  year  as  a 

^  simulcast  feature  with  the  program  of  Sept.  1  starring  soprano  Loie 

Hunt  (NBC  radio  and  television  networks,  8:30  p.m,,  EDT). 

This  program  was  one  of  radio's  oldest  broadcasts,  dating 
from  1928  when  it  started  in  television  in  March,  1948.  The  regularly 
scheduled  simulcast  started  on  Sept.  5*  1949. 

The  success  of  the  present  system  of  presenting  the  program 

on  both  radio  and  television  simultaneously  is  attested  to  by  its  con¬ 

tinuing  popularity  on  in  both  media. 

Each  week  the  program  presents  a  noted  vocal  star  of  the 
concert  or  opera  stage  in  music  from  opera,  operetta  and  favorite  musi¬ 
cals.  Concert  numbers  with  Howard  Barlow  conducting  the  distinguished 
Firestone  Symphony  Orchestra  are  a  regular  part  of  the  weekly  half 
hour  simulcasts. 


(more ) 
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2  -  ’The  Voice  of  Firestone1 
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Miss  Hunt  will  sing  the  lyrical  aria  "Je  Dis  Que  Rien  Ne 
M'Epouvante"  (Micaela’s  aria)  from  Bizet’s  opera  "Carmen." 

For  her  other  selections  the  Metropolitan  Opera  singer  has  chosen 
"Out  of  My  Dreams"  by  Rodgers,  "Cornin’  Through  the  Rye,"  an  old  Scot¬ 
tish  air,  and  "One  Kiss"  from  Romberg's  "New  Moon." 

Howard  Barlow  will  lead  the  Firestone  Symphony  Orchestra  and 
mixed  chorus  in  "Tico  Tico"  by  Abreu  and  the  orchestra  alone  in  "The 
Swiss  Shepherd"  by  Morlacchi  and  the  "Merry  Wives  of  Windsor"  overture 
by  Nicolai . 

The  "Voice  of  Firestone"  simulcasts  are  produced  for  radio 
by  Edwin  Dunham  and  for  television  by  Charles  Polacheck.  Hugh  James 
is  the  announcer.  Sponsor  for  the  series  is  the  Firestone  Tire  and 
Rubber  Company. 
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JOAN  DAVIS  TO  STAR  IN  NBC -TV  COMEDY, 

'I  MARRIED  JOAN, *  STARTING  IN  FALL 

Joan  Davis,  one  of  the  many  top-flight  stars 
under  contract  to  the  National  Broadcasting  Company, 
will  be  starred  in  a  new  television  situation  comedy 
series,  I  MARRIED  JOAN,  over  the  NBC -TV  network 
starting  Wednesday,  Oct,  15,  at  8:00  p.m.,  EST. 

"I  Married  Joan,"  which  will  mark  Miss  Davis* 
entrance  into  television,  has  been  tailored  to  fit 
her  versatile  comic  talents.  She  will  be  featured 
as  the  unpredictable  wife  of  a  judge,  played  by  Jim 
Backus.  The  plot  revolves  around  the  eccentric 
foibles  of  Miss  Davis  counteracted  by  the  patience 
and  understanding  of  the  judge.  The  comedy  series 
will  be  filmed  in  Hollywood. 

The  weekly  half-hour  program  will  be  sponsored 
by  the  Major  and  Small  Appliances  Divisions  of  Gen¬ 
eral  Electric  Company.  Young  &  Rubicam,  Inc.,  of  New 

York  City,  is  the  advertising  agency. 
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NBC -TV  NEWS 
* - * 

'GREATEST  FIGHTS  OF  THE  CENTURY'  TO  SHOW 
FILMS  OF  RECENT  BOUTS  ON  NBC -TV 

For  the  first  time  home  televiewers  will  see  films  of  the 
most  exciting  boxing  bouts  of  the  past  two  years  when  GREATEST  FIGHTS 
OF  THE  CENTURY  returns  to  its  usual  Fall  time  spot,  10:45  p.m.  (EDT), 
on  Friday,  Sept.  5*  over  stations  of  the  NBC-TV  network. 

The  15-minute  program  will  present  such  recent  ring  attrac¬ 
tions  as  the  Joe  Louis  -  Rocky  Marciano  fight  on  Friday,  Sept.  5*  the 
Sugar  Ray  Robinson  -  Jake  La  Motta  tussle  on  Friday,  Sept.  12,  the 
Ezzard  Charles  -  Joe  Walcott  title  fight  at  Pittsburgh  on  Friday, 

Sept.  19a  and  the  Kid  Gavilan  -  Johnny  Bratton  welterweight  scrap  on 
Friday,  Sept.  26. 

Films  of  these  and  other  bouts  of  recent  years  will  be  seen 
on  "Greatest  Fights"  by  arrangement  with  the  International  Boxing  Club 
The  Friday  night  NBC-TV  program  is  the  first  to  bring  pictures  of 
these  fights  into  televiewing  homes. 

In  addition  to  the  recent  fights,  films  of  all-time  great 
bouts,  the  fights  that  made  history  since  the  days  of  Jack  Johnson  and 
Stan  Ketchell,  will  be  featured  on  the  program  throughout  the  year. 
During  the  indoor  fight  season,  which  begins  Sept.  5>  NBC-TV  sports 
fans  can  compare  the  current  crop  of  battlers  with  champions  of  the 
past,  for  "Greatest  Fights"  follows  the  live  telecast  of  the  weekly 
feature  bout  at  Madison  Square  Garden  over  NBC-TV, 

Chesebrough  Manufacturing  Company  (Vaseline  Hair  Tonic, 
Vaseline  Cream  Hair  Tonic)  will  continue  to  sponsor  "Greatest  Fights 
of  the  Century"  through  Cayton,  Inc.,  advertising  agency. 

- — --o - 
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’BIG  STORY’  RETURNING  FROM  VACATION,  TO  TELL 
OF  REPORTER’S  EXPERIENCE  IN  AIDING  FAMILY 

RETURNING  SERIES 

After  a  warm-weather  vacation,  the  radio  version  of  the  BIG 
STORY  will  return  to  NBC  Wednesday,  Aug,  27  (9:30  p.m.,  EDT) ,  with  a 
dramatization  of  a  reporter's  experience  covering  the  courtroom  ap¬ 
pearance  of  a  10-year-old  boy. 

The  reporter,  James  S.  Pooler  of  the  Detroit  Free  Press, 
will  be  portrayed  by  radio  actor  Herbert  Rudley  in  the  authentic  re¬ 
enactment.  Pooler  will  receive  the  program's  $500  award  for  notable 
service  in  the  field  of  journalism. 

Covering  a  courthouse  story.  Pooler  was  impressed  by  a 
young  boy  who  represented  his  family  in  an  eviction  case  and  pleaded 
to  save  a  shabby  home  for  his  mother  and  three  small  brothers. 

Pooler’s  report  of  his  investigation  touched  the  heart  of  Detroit 
readers  and  brought  aid  to  a  destitute  family,  strong  in  unity  and 
pride . 

Bob  Sloane  is  narrator  for  "Big  Story."  Bernard  J,  Prockter 
is  the  producer.  Wladimir  Selin3ky  conducts  the  orchestra.  Sheldon 
Stark  has  written  the  new  season's  first  script. 
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NBC  ANNOUNCES  UPSURGE  IN  PALL  RADIO  BUSINESS 
WITH  INCREASES  IN  SALES  OVER  THOSE  IN  1951 


An  upsurge  in  Fall  business  on  the  radio  network  of  the 
National  Broadcasting  Company,  resulting  in  an  increase  in  sponsored 
network  option  time  of  l6  per  cent  over  1951*  was  revealed  today  by 
John  K.  Herbert,  vice  president  in  charge  of  Sales  for  NBC. 

''The  advertisers'  faith  in  radio's  ability  to  deliver  an 
audience,  and  to  sell  products,  is  clearly  demonstrated  in  this  up¬ 
surge  in  radio  business  at  NBC,"  Herbert  said. 

The  largest  percentage  gain  in  the  sale  of  radio  time  during 
network  option  periods,  Herbert  said,  was  in  the  morning  hours.  Last 
Fall,  seven  and  a  quarter  hours  of  morning  time  was  sold,  whereas  this 
year  the  figure  is  13  hours.  An  increase  in  sale  of  evening  time  was 
also  noted  in  the  report  issued  by  the  network  today.  During  week¬ 
days,  there  has  similarly  been  a  marked  rise  in  new  business. 

A  breakdown  of  time  sold  for  Fall,  1951*  and  1952  follows: 
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2  -  Fall  Radio  Business 


SPONSORED  HOURS  OF  NETWORK  OPTION  TIME 
ON  THE  AIR  OR  ORDERED  FOR  FALL  1952 


(As  of  August  21) 

Fall  1951 

Fall  1952 

Morning 

HRS.  MIN. 

HRS.  MIN. 

Mon. -Fri . 

6:15 

12:30 

Saturday 

1:00 

:30 

Sunday 

— 

— 

7:15 

13:00 

Afternoon 

Mon. -Fri . 

13:45 

14:30 

Saturday 

:  15 

:15 

Sunday 

1:30 

:45 

15:30  15:30 


Evening 

Sunday 

2:00 

2:00 

Monday 

2:30 

2:30 

Tuesday 

3:30 

3:00 

Wednesday 

3:00 

2:30 

Thursday 

2:30 

2:30 

Friday 

:45 

2:00 

Saturday 

:30 

:  30 

14:45 

15:00 

TOTALS 

37:30 

43:30 
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NBC  TRADE  NEWS 


NBC'S  TV  AND  RADIO  COVERAGE  OF  CONVENTIONS 
TOPPED  ALL  OTHER  NETWORKS',  SURVEY  SHOWS 

The  National  Broadcasting  Company's  radio  and  television 
coverage  of  the  Republican  Presidential  Convention  topped  all  other 
networks,  a  study  of  ratings  released  by  NBC  revealed. 

NBC -TV  coverage  was  seen  in  more  homes  in  the  United  States 
than  all  other  networks'  combined,  the  study  showed.  At  the  same 
time,  NBC  radio  had  an  edge  over  all  other  networks  during  the  evening 
period . 

In  addition,  Nielsen  Television  Index  showed  that  NBC  was 
50$  higher  than  the  second  closest  network  in  ratings.  NBC  had  a 
15*2  rating;  Network  B,  10. 3;  Network  C,  7.0;  and  Network  D,  4.9. 

Both  for  the  day  and  evening  sessions,  NBC -TV's  network 
coverage  reached  more  homes  on  the  average  than  all  the  others  com¬ 
bined,  the  Nielsen's  study  showed.  Comparisons  between  networks 
showed  that  NBC  reached  7 6$  more  homes  than  the  next  closest  network 
during  the  day  sessions.  During  the  evening  sessions  71$  more  homes 
were  reached  than  the  next  closest  network. 

The  periods  covered  by  these  TV  ratings  totaled  well  over 
50  hours  of  convention  proceedings  which  was  the  most  competitive  net¬ 
work  situation  that  television  ever  has  had. 


The  TV 

Day  Sessions 

breakdown: 

Homes  Reached 

Ratings 

NBC 

1,353,000 

8.8 

Networks  B,C, 

and  D  combined 

1,210,000 

Network  B 

767,000 

5.8 
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2  -  Add  Ratings 


Day  Sessions 

Homes  Reached 

Ratings 

Network  C 

263,000 

2.6 

Network  D 

180,000 

3.9 

(Network  C  reached  more  homes  than  Network  D  at  a  lower  rating  due  to 
differences  in  stations  carrying  the  program.) 


Evening  Sessions 

Homes  Reached 

Ratings 

NBC 

2,327,000 

15.2 

Networks  B,C, 

and  D  combined 

2,200,000 

Network  B 

1,360,000 

10.3 

Network  C 

494,000 

4.9 

Network  D 

346,000 

7.0 

(Network  C  reached  more  homes  than  Network  D  at  a  lower  rating  due  to 
differences  in  stations  carrying  the  program.) 

In  radio  a  preliminary  tabulation  released  by  Nielsen  showed 
that  NBC  reached  20 %  more  homes  than  the  next  closest  radio  network* 
The  radio  breakdown: 


9-11  p.M. 

Homes  Reached 

Ratings 

NBC 

1,766,000 

4.1 

Network  B 

1,466,000 

3.4 

Network  C 

963,000 

2.4 

Network  D 

952,000 

2.2 

NBC -New  York,  8/22/52 
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NBC  TRADE  NEWS 


NBC  ANNOUNCES  RENEWALS  THROUGH  CHICAGO  OFFICE 
WITH  GROSS  TIME  BILLINGS  OF  $2,345,000 

Renewal  contracts  from  five  NBC  radio  network  advertisers 
with  a  total  gross  time  hilling  of  $2,345,000  have  been  announced  by 
Gordon  Mills,  NBC  Chicago  network  radio  sales  manager. 

A  total  of  four  hours  and  45  minutes  of  network  time  weekly 
are  represented  by  the  renewals,  placed  with  the  Chicago  office  of  NBC. 

Armour  and  Company,  through  Foote,  Cone  and  Belding,  con¬ 
tracted  for  a  52-week  renewal  of  the  15-minute  DIAL  DAVE  GARROWAY  show 
heard  Mondays  through  Fridays  on  the  full  NBC  radio  network.  The  re¬ 
newal  is  effective  Sept,  1, 

The  Allis-Chalmers  Manufacturing  Company,  through  Bert  S. 
Gittins  Advertising,  contracted  for  the  eighth  consecutive  year  of 
sponsorship  of  NBC ‘ s  pioneer  NATIONAL  FARM  AND  HOME  HOUR  on  the  full 
radio  network,  effective  Sept.  6. 

Skelly  Oil  Company,  through  Henri,  Hurst  and  McDonald,  Inc., 
renewed  their  five-a-week  15-minute  newscast  with  Alex  Dreier  and  the 
quarter-hour  Saturday  program,  THIS  FARMING  BUSINESS,  both  on  a  net¬ 
work  of  30  stations.  The  52-week  contract  is  effective  Sept,  1. 

Wesson  Oil  and  Snowdrift  Sales  Company,  through  Fitzgerald 
Advertising  Agency,  Inc.,  contracted  for  a  52-week  renewal  of  the  15- 
minute,  five-a-week  daytime  serial,  DR.  PAUL,  heard  on  62  stations, 
effective  Sept.  1. 

Faultless  Starch  Company,  through  Bruce  B.  Brewer  and  Com¬ 
pany,  ordered  a  52-week  renewal  of  the  quarter-hour  FAULTLESS  STARCH 
TIME  program  aired  on  60  stations  effective  Oct.  1. 

- 0 - 
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'ROY  ROGERS  SHOW'  WITH  DALE  EVANS  AND  THE  GANG 
RETURN  TO  NBC -TV  IN  ’THE  DESERT  FUGITIVE' 

The  ROY  ROGERS  SHOW ,  after  a  Summer  vacation,  re¬ 
turns  to  NBC -TV  Sunday,  Aug.  31  at  6:30  p.m.,  EDT,  net¬ 
work  except  WNBT;  WNBC  only,  6:00  p.m.  Roy ' s* opening 
action  drama  stars  him  in  "The  Desert  Fugitive,"  with 
Dale  Evans,  ‘'Queen  of  the  West,  fl  as  co-star.  Returning 
also  are  Pat  Brady  and  his  jeep,  "Nellybelle, "  adding  a 
comic  note.  Roy’s  famed  Palomino,  Trigger,  and  his 
trusted  shepherd  dog.  Bullet,  will  continue  to  play 
important  parts  in  each  episode. 

The  opening  adventure  finds  Roy  trying  to  clear 
the  reputation  of  Bill  Harris,  mistaken  by  authorities 
and  outlaws  alike  for  his  notorious  twin,  a  bank 
robber.  Dale  agrees  to  help,  but  innocently  falls  into 
the  clutches  of  a  woman  embezzler  who  poses  as  a  for¬ 
eign  agent  interested  in  the  Harris  case.  There  is 
considerable  danger  involved  for  Roy,  Dale  and  their 
friends  before  things  are  set  aright. 

In  the  cast  are  Stephen  Chase,  Harry  Harvey, 

Chuck  Roberson,  Rand  Brooks,  Terry  Frost,  Riley  Hill 
and  Virginia  Carroll.,  Jack  C.  Lacey  produced  the 
original  screenplay  by  A1  DeMond  and  Ray  Wilson.  John 
English  has  directed.  - o - - - - 
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'TREASURY  MEN  IN  ACTION,'  BACK  FROM  VACATION, 

TELLS  OF  AN  'UNKEPT  SECRET'  AND  MURDER 

-  -  -  .  ^ ____________________ 

RETURNING  SERIES 

TREASURY  MEN  IN  ACTION  will  return  to  the  NBC-TV  network  on 
Thursday,  Aug.  28  (8:30  p.m.,  EDT).  The  stories  used  in  this  semi¬ 
documentary  program  are  drawn  from  the  files  of  the  Treasury  Depart¬ 
ment  . 

Since  its  premiere  in  April,  1951*  the  show  has  dramatized 
the  work  of  various  law  enforcement  groups,  notably  the  Treasury  agents. 
Last  season  the  program  was  commended  by  the  National  Sheriff's  Associ¬ 
ation  and  the  International  Association  of  Police  Chiefs.  "Treasury 
Men"  was  also  instrumental  in  furthering  a  campaign  conducted  by  the 
Provost  Marshal  of  the  Army  for  rounding  up  souvenir  war  weapons. 

Walter  Greaza  again  will  appear  as  "Chief  of  the  Bureau, "  a 
role  he  has  played  since  the  program's  inception.  His  first  assignment 
of  the  season  will  be  "The  Case  of  the  Unkept  Secret."  It  concerns 
the  plight  of  an  ice  cream  peddler  who  steals  and  forges  government 
checks  in  a  desperate  struggle  to  buy  freedom  from  his  shady  past. 
However,  when  justice  does  overtake  him,  he  stands  accused  of  a  more 
grisly  crime,  murder. 

Olive  Deering  and  Mary  Alice  Moore  will  appear  in  the  drama, 
with  Martin  Brook,  Humphrey  Davis  and  Ernest  Borgnine,  directed  by  Dan 
Petrie.  Everett  Rosenthal  is  executive  producer  and  Robert  Sloane  wrote 
and  produced  the  script. 

"Treasury  Men  in  Action"  is  sponsored  by  Borden's  Instant 
Coffee,  represented  by  Doherty,  Clifford  and  Shenfield,  Inc. 

- o - 


NBC -New  York,  8/22/52 


.  ;  v.  ia:;av  •: -:t'  .  -  1  ,  a  hi  ,r: .  .  '!i  .  r* 

!  »!  TfSDM 

-jtraao  alrtt  nl  beau  *a9j&0da  ori?  .  (TQ>{  t.fll*q  0£;8)  :-'i  .  A  tvsr,- 

if 

-disqsd  vii/sb  iT  ifiigo'iq 

« 

btSidfimBib  &£d  wort  a  arid  ti;;CX  ilJt*xqA  n.t  •  i 
,  mv,r  B  v^8£ViT  rid  ^Icfjscfoa  «, aquo*ig  dn jm- noln  wrT  oi«iJ3v  to  Xtov 
*  coos  e  A  8*  11**10(13  ;  snoidBVi  e  J  \jd  fo.fon  ;.»moo  bbw  itnx;  oriq  arid  no  as  >3 
VXAfBB9iTM  , slaJdiO  lo  noddfilo  il  li  jurcednl  arlJ  bns  f 

exid  vd  do  don  brio  o  .13 cBqmso  b  snlTaridnul  ni  iB-tnanurcdanl  obIb  a sv; 

, enoqsow  *ibw  Tlnovuoa  qn  3a.;. bo  jot  to!  ^rriA  so.  lo  I  Bri  an -3:  :i 
c  "  6  >«ur€i  arid  lo  a jtflO  es  'iB.qqs  Iliw  niera  bsbstO  nsdisW 

. Ip.sb  :;0Til  H  r-;q-  •  j  1  ...  q  'rio  suaia  •  ’q  s«ri  ;n{ 

amaonoo  dl  v'  iqejIaU  odd  lo  ->300  aril'  ed  £  Llw  noesaa  or 

dnoiTir.  •  /or;  soaiol  one  aXs9ds  on.-;  Tslbboq  rns-'Ts  .-.si  ns  lo  drialJl 
.dnsq  ^beris  el;  inor:l  mob o ail  Y  a’  -d  •I^atJTdx  ;'6-:oqs3b  6  nl  33 

sol  ’  Bi/t  nariw 

.TTbTTfH  «,  3!.  IT0  \T 

t6(uSTb  orici  ni  TGoqqs  IIlw  btooM  90IIA  y*x£M  bns  •  i-vooa  evlIO 

desnn3  bn*  alvsa  •^©•xriqpauH  r/loon€t  nidTBM. 

.  ' 

,dqj.Ton  odd  backbone 

dnadsnl  e '  ns ItoH  y^  baioanoqa  ''noidoA  nl  n:-M  ^weewT11 
%  , 

. 


HAsV\o  1>!t:oY  7H 


o 


August  22,  1952 


ROBERT  YOUNG  IN  'FATHER  KNOWS  BEST'  RETURNS 
TO  NBC  RADIO  AFTER  SUMMER  VACATION 
RETURNING  SERIES 

FATHER  KNOWS  BEST,  starring  Robert  Young  as 
Jim  Anderson,  will  start  its  fourth  season  on 
NBC  radio,  Thursday,  Aug,  28  at  8:30  p.m.,  EDT. 

The  situation  comedy  series  about  an  American 
family  will  have  in  its  cast,  in  addition  to  Young, 
Jean  Van  Der  Pyl  as  Margaret  Anderson,  Rhoda  Wil¬ 
liams  as  the  teen-age- Betty ,  Ted  Donaldson  as  Bud 
and  Norma  Jean  Nilsson  as  Kathy, 

The  first  program,  entitled  "Life  of  the 
Party,'1  will  tell  of  the  havoc  wrought  in  the  Ander¬ 
son  home  when  daughter  Betty  implies  that  her 
father  has  become  staid  and  stuffy  and  compares  him 
unfavorably  to  another  more  gregarious  father  in 
the  neighborhood, 

Jim  buys  a  plaid  jacket,  brushes  up  on  fast 
patter  and  card  tricks  to  impress  the  family,  and 
attempts  to  regain  his  youth.  However,  when  the 
perennial  juvenile  to  whom  Betty  has  compared  him 
ends  in  a  hospital  as  the  result  of  his  "stay 
young"  efforts  Jim  decides  to  take  the  hint  and 
grow  old  gracefully. 

- o - 


NBC  RADIO  NEWS 


‘CAMEL  CARAVAN  STARRING  VAUGHN  MONROE1  RETURNS 
TO  NBC  RADIO  NETWORK  ON  SEPTEMBER  3 
RETURNING  SERIES 

The  CAMEL  CARAVAN  STARRING  VAUGHN  MONROE  will 
return  to  the  NBC  radio  network  on  Wednesday, 

Sept.  3  at  8:00  p.m.,  EDT,  with  a  full  complement 
of  singers,  including  the  Moon  Maids,  the  Moon  Men 
and  the  Vaughn  Monroe  Orchestra  after  a  Summer 
hiatus,  Monroe  himself,  whose  theme  “Racing  with 
the  Moon"  has  been  heard  in  most  corners  of  the 
United  States  during  his  extensive  tours  with  the 
orchestra,  will  be  on  hand  to  inaugurate  another 
season. 

As  in  past  seasons,  the  "Camel  Caravan"  will 
feature  a  different  female  vocalist  each  week.  The 
musical  selections  will  be  based  on  the  nationwide 
polls  of  musical  favorites  compiled  each  week  by 
trade  magazines  of  the  music  publishing  world. 
Ilene  Woods  will  be  the  guest  vocalist  on  the 
Sept,  3  program. 

Among  the  songs  to  be  featured  on  the  opening 

show  will  be  "The  Halls  of  Ivy,"  "Learn  to  Lose," 
which  is  Monroe’s  latest  RCA  Victor  record  release, 
and  "September  Song."  Other  selections  will  be 

made  when  the  week’s  results  from  the  music  pools 
are  in. 

The  program  is  sponsored  by  the  R.J.  Reynolds 
Tobacco  Company. 
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RCA  BUILDING  -  RADIO  CITY  -  NEW  YORK 

PR-17A-9-45 

August  25,  1952 

NBC  AND  ’YOUTH  WANTS  TO  KNOW’  TO  RECEIVE 
FIRST  AMERICAN  LEGION  TELEVISION  AWARD 

The  American  Legion’s  first  annual  Television  Award  will  be 
presented  to  Theodore  Granik’s  NBC-TV  program,  YOUTH  WANTS  TO  KNOW, 
and  to  the  NBC  television  network  during  the  Wednesday,  Aug.  27  pro¬ 
gram  (NBC-TV,  8:00-8:30  p.m.,  EDT).  The  announcement  was  made  today 
by  National  Commander  Donald  R.  Wilson  at  the  3^th  national  convention 
of  the  organization. 

Twin  citations  will  be  presented  to  Theodore  Granik,  foun¬ 
der-moderator  of  "Youth  Wants  to  Know,"  and  to  Frank  M.  Folsom,  presi¬ 
dent  of  the  Radio  Corporation  of  America,  NBC’s  parent  company,  who 
will  accept  the  honor  in  behalf  of  the  network.  The  program  will  or¬ 
iginate  in  New  York. 

"Youth  Wants  to  Know,"  the  program  on  which  teen-agers  ques¬ 
tion  a  prominent  public  figure  on  current  issues,  was  cited  for  its 
'Militant  Americanism"  as  well  as  for  its  success  in  stimulating  the 
interest  of  young  people  in  public  affairs. 

Secretary  of  the  Army  Frank  Pace,  who  returns  today  from  an 
inspection  tour  of  European  defenses,  will  be  a  special  guest  on  the 

program  and  the  target  for  the  teen-agers’  questions.  Secretary  Pace 
will  address  the  American-  Legion  convention  in  Madison  Square  Garden 
the  following  day,  Thursday,  Aug.  28. 

Ann  Corrick  is  producer,  Joseph  Browne  directs,  and  Jack 

Christie  and  Jay  Royen  assist. 

- o - 
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MILTON  BERLE  TO  RETURN  WITH  NEW  FORMAT 

ON  ’TEXACO  STAR  THEATRE' ;  TO  BE  SEEN 

AN  HOUR  THREE  OUT  OF  FOUR  WEEKS 

% - * - 

RETURNING  SERIES 

A  big  surprise  feature  will  be  introduced  by  Milton  Berle  on 
NBC’s  TEXACO  STAR  THEATRE  television  program  when  it  returns  to  the 
network  with  a  new  format  and  a  new  writing  staff  Tuesday,  Sept,  l6 
|  (8:00  p.m.,  EDT) . 

Berle,  who  formerly  appeared  as  star  and  emcee  and  also  en¬ 
gaged  in  a  major  portion  of  the  production,  direction,  music  arrange¬ 
ments,  writing  and  a  number  of  other  tasks  connected  with  the  weekly 
presentation  of  the  show,  will  devote  his  full-time  energies  to  the 
starring  role.  He  will  continue  to  do  some  of  the  writing. 

In  the  revised  format  of  the  full-hour  comedy  program,  there 
will  be  no  master  of  ceremonies  and  the  number  of  guest  variety  acts 
will  be  reduced.  Top-name  personalities  will  be  featured  as  guest 
stars  to  be  intergrated  into  the  surprise  feature. 

The  new  staff  of  writers  will  be  headed  by  Goodman  Ace  and 
will  include  Aaron  Rubin,  Arnold  Auerbach,  Selma  Diamond,  Ray  Golden, 

Jay  Burton  and  Berle,  Gregg  Garrison,  who  directed  the  NBC-TV  "Kate 
Smith  Show*'  last  season,  will  be  the  director, 

(more ) 
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2  -  Texaco  Star  Theatre 

The  "Texaco  Star  Theatre,"  which  began  on  the  NBC  television 
network  June  8,  19^8,  as  a  weekly  feature,  will  be  presented  three 
weeks  out  of  every  four  during  the  new  season*  It  will  continue  under 
sponsorship  of  the  Texas  Co,,  through  the  Kudner  Agency. 

A  new  program  under  sponsorship  of  the  Buick  Division  of  Gen¬ 
eral  Motors  Corp.,  will  be  presented  every  fourth  week  in  the  8:00- 
9:00  p.m,,  EDT,  Tuesday  time  spot,  also  through  the  Kudner  Agency. 
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ROBERT  MONTGOMERY* S  FALL  SERIES  TO  START 
WITH  ALEC  WAUGH* S  ’UNCLOUDED  SUMMER* 

WITH  SIGNE  HASSO  AS  THE  STAR 

Famed  novelist  Alec  Waugh’s  story,  "Unclouded  Summer,"  will 
be  the  first  production  of  the  new  Fall  series  presented  by  Robert 
Montgomery  starting  Monday,  Sept.  1  (NBC-TV,  9:30  p.m.,  EDT). 

As  heretofore,  sponsorship  will  alternate  weekly  between  the 
Johnson’s  Wax  Company  and  The  American  Tobacco  Company  for  Lucky 
Strike  Cigarettes,  with  the  Sept.  1  telecast  sponsored  by  Johnson’s 
Wax.  Montgomery  will  continue  as  narrator-host  and  will  also  act  in 
occasional  productions. 

Screen  and  stage  star  Signe  Hasso  will  be  starred  in  the 
season’s  opening  play,  with  Richard  Kiley  featured,  in  the  Waugh  work, 
adapted  for  television  by  Denis  Green.  "Unclouded  Summer"  is  the  tale 
of  a  young  American  who  goes  abroad  and  falls  in  love  with  a  married 
English  noblewoman.  Herbert  Bayard  Swope,  Jr.,  directs. 

Montgomery’s  special  Summer  series,  which  started  Monday, 

July  14,  with  a  critically  acclaimed  version  of  James  Thurber’s  "The 
Catbird  Seat,"  concluded  its  six-play  season  on  August  25,  with 
"Nostradamus  Berry,"  an  original  by  Robert  J.  Shaw.  With  this  Summer 
>  show,  Robert  Montgomery  initiated  video’s  first  "Summer  stock  company." 
John  Newland,  Margaret  Hayes  and  Vaughn  Taylor  appeared  in  all  pro¬ 
ductions  and,  in  true  Summer  stock  tradition,  played  major  or  minor 
parts,  as  dictated  by  each  script.  Olive  Blakeney,  character  actress, 
was  featured  in  several  of  the  offerings.  Other  plays  given  on  the 
Summer  show  were  Christopher  Money’s  "Advice  to  the  Lovelorn";  "Sum¬ 
mer  Story"  by  Thomas  W.  Phipps,  "Mr.  Dobie  Takes  a  Powder"  by  Theodore 

(more ) 
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2  -  Robert  Montgomery  Presents 


and  Mathilde  Ferro  and  "Stand-in-Bride”  by  Mosser  Mauger.  Norman 
Felton  and  Herbert  Bayard  Swope,  Jr.,  handled  the  direction  alter¬ 
nately.  Joseph  W.  Bailey  was  production  supervisor  and  continues  in 
that  capacity  for  the  Fall  series. 
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CREDITS  FOR  1  THE  DINAH  SHORE  SHOW*  ON  NBC-TV 
PROGRAM:  The  Dinah  Shore  Show 

RETURN  DATE:  Aug.  26,  1952 


TIME: 


CAST: 


Tuesdays  and  Thursdays, 
7:30  p.m.,  EDT. 

Starring  Dinah  Shore 
with  the  Notables,  vo¬ 
cal  group,  and  oc¬ 
casional  guests. 


FORMAT : 

PRODUCER-DIRECTOR 
MUSICAL  DIRECTOR 
SPONSOR: 

AGENCY : 

ORIGINATION: 

ORIGINAL  STARTING  DATS: 


Musical 
Alan  Handley 
Victor  Schoen 
Chevrolet  Dealers 
Campbell-Ewald  Co. 
Hollywood 
Nov.  27,  1951 
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NBC  TRADE  NEWS 


H.V.  KALTENBORN  TO  TRAVERSE  CANADA 
INSPECTING  URANIUM  MINES 

H.V.  Kaltenborn  has  started  off  on  a  four-week  survey  of 
uranium  mines  and  the  new  frontier  boom  towns  of  Canada.  NBC's  dean 
of  radio  commentators  will  travel  from  Labrador  on  the  East  coast  to 
Prince  Rupert,  British  Columbia,  on  the  West,  travelling  by  helicopte 
train  and  plane.  The  74-year  old  broadcaster  will  inspect  the  Steep 
Rocks  Mine,  Labrador  Mining  and  Exploration  Company  and  Aluminum 
Company  of  Canada  installations.  Mrs.  Kaltenborn  will  accompany  him 
on  the  trip. 

Kaltenborn  returns  to  the  air  Monday,  Sept.  15,  on  the  PURE 
OIL  NEWS  TIME  over  NBC's  radio  network  when  he  will  tell  about  what 
he  has  seen. 

Thirty  years  ago  Kaltenborn  headed  a  group  of  distinguished 
Americans  who  made  the  first  train  trip  across  the  entire  system  of 
the  newly  organized  Canadian  National  Railways  System  in  1922.  A 
radio  set,  one  of  the  first  to  be  installed  in  a  train,  enabled  the 
passengers  to  hear  welcoming  addresses  and  other  special  programs  en 
route . 

The  Kaltenborns  will  take  time  out  for  a  brief  vacation  at 
Jasper  Park  during  this  Summer's  trans -Canadian  trip. 
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NBC  RADIO  NEWS 


AMERICAN  LEGION  AUXILIARY* S  1952  RADIO  AWARD 
TO  BE  GIVEN  TO  NBC»S  » CAVALCADE  OF  AMERICA* 

The  American  Legion  Auxiliary* s  1952  Radio  Award  will  be  pre¬ 
sented  for  the  third  successive  year  to  CAVALCADE  OF  AMERICA,  peren- 

» 

nial  broadcast  parade  of  Americana  on  the  NBC  radio  network,  Wednesday 
afternoon,  August  27,  in  the  Grand  Ballroom  of  the  Commodore  Hotel, 

New  York. 

The  presentation  will  be  made  to  'Cavalcade*  for  "programs 
of  highest  inspirational,  education  and  entertainment  quality”  by  Mrs, 
E.A.  Campbell,  the  Auxiliary's  National  President. 

The  awards  are  based  upon  the  results  of  an  all-member  poll 
of  the  Auxiliary  and  represent  the  listening  preferences  of  nearly 
1,000,000  American  women  and  their  families.  In  the  three  years  that 
this  organization  has  been  conducting  the  annual  poll,  "Cavalcade  of 
America”  is  the  only  program  which  has  placed  three  consecutive  times. 

Miss  Mary  Cummings,  story  editor  of  'Cavalcade,*  will  ac¬ 
cept  the  award.  A  representative  of  the  Auxiliary  will  appear  on  the 
'Cavalcade*  program,  (heard  Tuesdays,  8:00  p.m.,  EDT)  on  Tuesday 
Aug.  25,  in  connection  with  the  award  to  be  made  the  following  day. 
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NBC -TV  NEWS 

DR.  ROY  K.  MARSHALL  CELEBRATES  HIS 
FIFTH  ANNIVERSARY  ON  TELEVISION 

On  Aug.  28,  Dr.  Roy  K.  Marshall  will  mark  his  fifth  anni¬ 
versary  in  television.  On  that  date  in  1947  he  was  interviewed  on  NBC 
affiliate  WPTZ  in  Philadelphia.  Shortly  afterward.  Dr.  Marshall  began 
a  series  of  remote  pickups  from  the  Museum  of  the  Franklin  Institute. 
These  were  called  "Living  Science"  and  brought  into  New  York  by  micro- 
wave  relay. 

In  February,  1948,  Dr.  Marshall  turned  "Living  Science *•  over 
to  a  colleague  and  immediately  began  THE  NATURE  OF  THINGS.  He  has  re¬ 
marked  that  in  those  early  days  he  welcomed  mail  from  East  Coast  cities. 
Now  Pacific  Coast  mail  arrives  regularly. 

In  the  five  years  that  he  has  done  "Nature  of  Things"  there 
have  been  no  vacations.  Only  eight  weeks  of  the  show  have  been  missed 
and  they  were  cancelled  by  the  1948  and  1952  Presidential  conventions. 

Statistically,  Dr.  Marshall  has  done  226  shows  on  "The  Nature 
of  Things"  (as  of  Aug.  17,  1952).  In  addition  to  this  regular  stint 
with  the  NBC  science  program,  he  has  been  guest  with  Jon  Gnagy  and 
Howdy  Doody,  done  special  work  with  RCA  and  American  Medical  Association, 
done  local  New  York  shows  on  VJNBT  and  found  time  to  do  a  few  spots  on 
other  networks. 

Recently,  Dr.  Marshall  took  a  careful  count  of  all  his  TV 
appearances.  The  grand  total  is  about  433  to  date,  broadcast  from  such 
diverse  spots  as  New  Orleans,  Greensboro  and  Milwaukee. 

"The  Nature  of  Things"  is  broadcast  on  the  NBC -TV  network, 
and  will  be  heard  on  Sundays  in  the  Fall. 
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COLGATE  COMEDY  HOUR1  TO  RESUME  SEPT.-  21 

Martin  and  Lewis  to  Star  in  First  Show 
of  Program Ts  Third  Season 


4* 


At 

A 


The  high-rated  COLGATE  COMEDY  HOUR  will  return  to  the  NBC 
television  network  Sunday,  Sept,  21,  (8:00-9:00  p.m.,  EDT) .  The  pro¬ 
gram  will  start  its  third  season  with  a  fun-filled  hour  starring  Dean 
Martin  and  Jerry  Lewis  and  their  special  guest  for  the  occasion, 

^  Rosemary  Clooney.  Martin  and  Lewis  will  be  followed  on  successive 
Sundays  by  Eddie  Cantor,  Donald  O’Connor,  Bob  Hope,  and  Bud  Abbott  and 
Lou  Costello. 

Hope  is  an  addition  to  the  roster  of  rotating  comics  as  a 
regular,  although  he  has  made  several  previous  appearances  on  the  pro¬ 
gram.  He  will  appear  on  the  show  every  four  weeks,  as  will  Cantor. 
Donald  O’Connor,  who  gave  several  impressive  shows  toward  the  close  of 
last  season,  will  appear  at  least  six  times  during  the  new  season. 

The  two  comedy  teams.  Bud  Abbott  and  Lou  Costello,  and 
Martin  and  Lewis,  also  will  make  at  least  six  appearances  each,  accord¬ 
ing  to  their  film,  radio,  and  night  club  commitments.  This  season’s 
scheduling  leaves  approximately  two  dates  open  during  the  year  for  the 
I  introduction  of  new  personalities  to  televiewers  as  stars  of  their  own 
show,  Donald  O’Connor  and  Ben  Blue  filled  similar  spots  last  year  and 
both  were  instant  successes. 


(more) 
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2  -  ‘Colgate  Comedy  Hour* 


The  Colgate-Palmolive-Peet  Co.  of  Jersey  City,  N.J.,  con¬ 
tinues  as  the  sponsor  of  the  Sunday  night  series. 

The  ’’Colgate  Comedy  Hour”  was  the  first  program  to  bring  the 
big-name  comedians  to  television  on  a  regular  basis,  and  the  rotating 
procedure  has  established  a  pattern  for  the  television  industry, 

Sam  Puller  is  executive  producer  of  the  series  and  assigns 
each  show  to  individual  producers,  Ernie  Glucksman  will  stage  the 
Martin  and  Lewis  and  Donald  0‘ Connor  programs,  with  Sid  Kuller  in 
charge  of  the  Cantor  stanzas,  Ed  Sobol  handling  the  Abbott  and 
Costello  presentations,  and  Al  Capstaff  producing  the  Hope  shows. 

Music  for  the  majority  of  the  programs  will  be  directed  by 
Al  Goodman,  who  has  conducted  for  some  150  Broadway  shows  and  many 
radio  and  TV  programs,  Martin  and  Lewis  will  have  Dick  Stabile  in  the 
orchestra  pit,  while  Hope  is  expected  to  team  with  his  orchestra 
leader,  Les  Brown. 
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NBC -TV  NEWS 


PUBLIC  AND  PHYSICIANS  COMMEND  PROGRAMS 
OF  MEDICAL  EDUCATION  ON  TELEVISION 

Both  the  lay  public  and  most  physicians  of  the  nation  be¬ 
lieve  that  medical  educational  programs  have  a  definite  place  on  tele¬ 
vision  and  should  be  expanded,  according  to  the  results  of  a  series  of 
surveys  announced  today. 

The  surveys  were  based  on  two  NBC  television  network  pro¬ 
grams  presented  in  June  from  the  annual  meeting  of  the  American  Medi¬ 
cal  Association  at  Chicago.  For  the  first  time,  the  lay  public  and 
thousands  of  doctors  from  coast  to  coast  at  home  got  their  first  view 
of  the  scientific  exhibits  of  the  A.M.A.  meeting.  The  first  night’s 
program  also  included  the  showing  of  part  of  a  surgical  operation  di¬ 
rect  from  Chicago’s  Wesley  Memorial  Hospital.  It  was  the  first  time 
that  an  actual  operation  in  progress  had  been  televised  for  the  lay 
public , 

The  surveys  were  made  by  the  A.M.A.  and  Smith,  Kline  and 
French  Laboratories,  Philadelphia  pharmaceutical  firm  which  sponsored 
the  telecasts. 

In  one  survey,  143  Philadelphia  doctors  were  telephoned  the 
morning  after  the  first  program.  Thirty-one  had  seen  the  program;  only 
one  had  negative  comment,  the  others  being  favorable.  In  a  second  sur¬ 
vey,  doctors  were  asked  in  person  about  the  programs.  Of  121  who  had 
viewed  at  least  one  of  the  programs,  116,  or  96  percent,  considered 
the  program  worthwhile. 

In  a  third  survey,  8,574  questionnaires  were  sent  to  doctors.. 
There  were  1,373  replies;  722,  or  53  percent  of  the  doctors  responding, 
saw  both  or  one  of  the  programs.  Ninety-four  percent  found  the  pro¬ 
grams  interesting;  74  percent  thought  the  programs  useful  to  the  doc¬ 
tor;  62  percent  said  their  patients  commented  on  the  program;  98  per¬ 
cent  favored  the  same  kind  of  telecasts  next  year. 

- o - 


NBC -New  York,  8/25/52 


! 


•  -  .  • 

■  .  * 


•  ;  •  ,  dfo$; 

■  vi  b  •  ■.  9.  .  . . 

'tO  8  j  ■  S 


.  r:\j-rl  h'30ny0;  it  (6  3.^9’ 

:  '  •  -  ■'  .  .  I  'ISW  JB 


'  ■  '  '  .  6*rt  .  t  ■  . 

• .  •  ■  •  '  ■  8*1  1  ! 101  ,  '  '  08  8i 

i  . 

/  C‘3'1  :  f  x  3;  7-;;.  ?>!  Oii  3*  j  r-H>  >  o;t  ' >u •'  (ROT;  S’TC  .'OOb  lo  SbffSEi 

a  •  •'  .  I  ■  I  $  ■  ■  ■  ,  ■  Dfi  '  ■ 

-  ■  P>  ‘1Q  _;r: L  i0  t'.r  fcaf  :.r r oa-t  -oafs  <n ci.; 

■  -  '  :  *  £q-e<  •  •  8«  :  ■ 

'•  ■  ■  ■  It  y  ...  ■  t  :  8JU  98  ... 

,  oi 


l  £i  ...  .  rfqlafcsi&tf!  .  881*3  -■ 

n  rc  ■  ■  1  si  £i  \  •  ■■  : 

bs  .  :  ,  L  , ft  r  r;:C  i  ,  *8*Xlt  9ti 3  Jgfllf 

■  ‘  •  ■  .  •  • .  •  ■  ■ 

.  9J  trlwri^ow  rne.ngonq. 

tl !  J  fi  ill 

■’  ’  jilsj  f9l  £Y£,I  err?v/  jgfS 

bnuo*3  sq  -  J  -  ,  .  ■  -  •  :• 

*  V 

■  I  •  '  .  for!'  ;  B  K 

"■  3  '  .  i  ed  ci  • 


■  ■  ■'  .  .  ’  (  t  b9*I0V 

••••••.'  •  •  •  ---- —  o  •' - - 

-■v:  y.  ~V'  w-'.‘  - 


NBC -TV  NEWS 


GENERAL  MOTORS  TO  SPONSOR  COAST-TO-COAST  TELECASTS 
OF  COLLEGE  FOOTBALL  GAMES  ON  NBC 

DETROIT  --  General  Motors  has  completed  arrangements  to 
sponsor  television  broadcasts  of  the  college  football  ‘'television  game 
of  the  week"  on  11  consecutive  Saturdays  this  Fall.  The  games  will  be 
broadcast  coast  to  coast  on  the  television  network  of  the  National 
Broadcasting  Company. 

Among  the  games  for  which  television  arrangements  have  been 
completed  are: 

Sept.  20  -  Texas  Christian  vs.  Kansas  at  Lawrence,  Kan. 

Sept.  27  -  Columbia  vs.  Princeton  at  New  York. 

Oct.  4  -  Stanford  vs.  Michigan  at  Stanford. 

Oct.  11  -  Michigan  State  vs.  Texas  A&M  at  East  Lansing,  Mich. 

Nov.  29  -  Army  vs.  Navy  at  Philadelphia. 

Arrangements  for  the  television  broadcasts  were  made  with  the 
National  Collegiate  Athletic  Association.  Unlike  last  year's  schedule, 
which  was  on  an  experimental  basis,  there  will  be  no  ''blackouts"  this 
year  and  all  contests  will  be  televised  nationally  on  the  full  NBC 
network.  No  team  will  be  televised  more  than  once  during  the  season. 

The  broadcasts  this  Fall  will  mark  the  first  time  that 
General  Motors  institutionally  has  sponsored  a  series  of  nationwide 
television  broadcasts  of  sporting  events.  The  broadcasts  will  be  made 
in  behalf  of  all  General  Motors  divisions,  including  Chevrolet, 

Pontiac,  Oldsmobile,  Buick,  Cadillac,  GMC  Truck  &  Coach,  Frigidaire 
and  the  various  other  units  of  the  corporation. 
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'Welcome  Travelers'  New 
NBC-TV  Feature 

X - X  K - X 

A  television  version  of  the  radio  show,  WELCOME  TRAVELERS, 
will  he  a  new  Monday-through-Friday  feature  on  the  NBC-TV  network 

starting  Monday,  Sept,  8  (3:30-4:00  p.m.,  EDT). 

Tommy  Bartlett,  master  of  ceremonies  on  the  radio  show, 
(which  continues  in  its  10:00  a,m,  spot  on  NBC  radio,  Mondays  through 
Fridays  also)  will  head  the  new  TV  presentation.  Following  the  format 
which  has  made  "Welcome  Travelers"  highly  successful  for  more  than 
five  years,  the  TV  show  will  be  presented  in  the  NBC-TV  studio  in  the 
Studebaker  Theatre,  Chicago,  The  theatre  has  been  remodeled  to  accom¬ 
modate  a  large  audience  of  "Welcome  Travelers"  guests,  and  is  designed 
in  the  decor  of  the  College  Inn  "Porterhouse  Room"  at  the  Hotel  Sher¬ 
man,  from  which  the  radio  program  is  broadcast.  The  setting  will  in¬ 
clude  four  special  interviewing  tables  in  center  stage  plus  additional 
tables  for  audience  members,  Bartlett,  who  will  be  assisted  by  Pro¬ 
duction  Director  Bob  Cunningham,  will  table-hop  during  his  interviews. 
At  the  rear  of  the  set  sliding  doors  will  open  to  display 
gifts  awarded  to  guests,  A  traditional  part  of  the  morning  show,  the 


(more) 
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2  -  ‘Welcome  Travelers1 

* 

refreshment  bar,  serving  tomato  juice,  coffee,  cookies  and  doughnuts 
to  the  audience,  has  been  included  in  the  TV  set. 

Executive  producer  of  "Welcome  Travelers"  on  TV  is  Tom  Hicks 
of  Dancer,  Fitzgerald  and  Sample,  New  York,  Don  Meier  will  direct  for 
NBC, 

The  Proctor  and  Gamble  Company,  which  has  sponsored  the 
radio  program  since  its  inception  in  June,  19^7 ,  will  sponsor  the 
second  quarter-hour  of  the  telecast,  Mondays  through  Thursdays,  The 
second  quarter-hour  on  Fridays  will  be  sponsored  by  Shwayder  Brothers, 
manufacturers  of  Samsonite, 


o 


*  TODAY 1  SCORES  ANOTHER  BEAT 



Another  news  beat  was  scored  this  morning  by  TODAY,  NBC-TV!s 
news  and  special  event  program.  Newsman  Jim  Fleming  had  been  following 
the  progress  of  a  British  Canberra  jet  bomber  in  its  attempt  to  fly  the 
Atlantic  both  directions  in  one  day.  He  first  aired  a  tape  recording 
of  the  take-off  from  Aldergrove  Airfield  in  Northern  Ireland,  as  nar¬ 
rated  by  Romney  Wheeler,  NBC  London  correspondent. 

"Today”  staff  members  were  standing  by  with  an  open  wire  to 
Gander,  Newfoundland,  when  the  chief  control  tower  operator  at  Gander 
announced  that  the  bomber  was  airborne  on  the  return  leg  of  its  trip  at 
8:13  a.m.,  EDT,  thereby  scooping  other  news  services  by  some  ten  min¬ 
utes. 

"Today"  is  seen  Mondays  through  Fridays  on  the  NBC-TV  net¬ 
work,  7:00-9:00  a.m.,  EDT  and  CDT. 

- o - 
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NBC  TRADE  NEWS 


JOSEPH  GOODFELLOW  IS  NAMED  EASTERN  MANAGER 
OF  NBC  *  s  RADIO  SPOT  SALES 

Appointment  of  Joseph  Goodfellow  as  Eastern 
manager  of  NBC’s  Radio  Spot  Sales  was  announced  today  by 
Thomas  B,  McFadden,  director  of  National  Spot  Sales  for 
the  network. 

Goodfellow  formerly  was  a  salesman  in  NBC’s 
Radio  Spot  Sales.  He  joined  the  company  in  March,  19^9* 
as  an  account  executive  with  WNBC  and  WNBT,  the  net¬ 
work’s  key  stations  in  New  York,  and  moved  to  the  Spot 
Sales  Department  in  December,  1950.  Previously,  he  had 
been  an  account  executive  with  radio  station  KIOI,  Des 
Moines,  la,,  and  manager  of  radio  station  KSJB, 
Jamestown,  N.D, 
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NBC  RADIO  NEWS 


GEORGE  HICKS  TO  OFFER  ’NEWS  FROM  NBC’ 

George  Hicks,  NBC  radio  commentator,  will  pre¬ 
sent  NEWS  FROM  NBC  on  Saturdays  at  6:00  p.m.,  (EDT) 
network  except  WNBC,  beginning  Saturday,  Sept,  6. 
Hicks  will  give  radio  listeners  fifteen  minutes  of 
latest  bulletins  plus  his  views  on  the  significance 
of  the  day’s  major  events. 

Hicks  did  much  of  NBC's  running  commentary  on 
the  1952  political  conventions  in  Chicago.  He  also 
reported  the  funeral  of  Britain’s  King  George  VI 
last  Spring.  His  voice  and  his  keen  news  sense 
have  made  him  a  highly  popular  commentator  over 
the  years . 
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CREDITS  FOR  *  YOUR 

X - # 

SHOW  OF  SHOWS*  ON  NBC-TV 

#  % 

PROGRAM: 

YOUR  SHOW  OF  SHOWS 

RETURN  DATE: 

Sept.  6,  1952 

TIME: 

Saturday,  9:00-10:30  p.m., 
EDT. 

CAST: 

Sid  Caesar  and  Imogene 

Coca,  stars,  with  a 
guest -star  host  or  hos¬ 
tess  each  week.  Fea¬ 
tured  artists  and  acts: 
Marguerite  Piazza,  Bambi 
Linn  and  Rod  Alexander 
(dancers),  vocalists 

Bill  Hayes,  Judy  Johnson, 
the  Billy  Williams  Quar¬ 
tet  and  Jack  Russell;  the 
Hamilton  Trio,  dancers; 
actors  Carl  Reiner  and 
Howard  Morris. 

FORMAT: 

Musical  variety  revue. 

PRODUCER-DIRECTOR: 

Max  Liebman 

NBC  PRODUCTION 
SUPERVISOR: 

George  McGarrett 

ASSOCIATE  SUPERVISOR: 

Hal  Janis 

TV  DIRECTOR: 

Bill  Hob in 

MUSIC  DIRECTOR: 

Charles  Sanford 

CHORAL  DIRECTOR: 

Clay  Warnick 

SET  DESIGNER: 

Frederick  Fox 

COSTUME  DESIGNER: 

Paul  du  Pont 

CHOREOGRAPHER: 

James  Starbuck 

ORIGINATION: 

New  York 

(more ) 
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2  -  Credits  for  "Your  Show  of  Shows” 


SPONSORS: 

9:00-9:30  p.m.,  R.J.  Rey¬ 
nolds  Tobacco  Co.,  for 
Camel  Cigarettes;  9:30- 
10:00  p.m.,  S.O.S.,  the 
Griffin  Manufacturing 

Co.,  and  the  Benrus  Watch 
Co.  (10  minutes  each); 
10:00-10:30  p.m..  Pru¬ 
dential  Insurance  Co.,  of 
America,  alternate  weeks 
starting  Sept.  6  and  Lehn 
&  Fink  Corp.,  alternate 
weeks  starting  Sept.  13. 
In  addition,  the  W.A. 
Sheaffer  Pen  Co.,  will 
sponsor  the  10:00-10:30 
segment  Oct.  A,  Nov.  1 
and  Dec.  13. 

AGENCIES: 

William  Esty  Co.,  for  R.J. 
Reynolds;  Me  Cann-Erick- 
son,  Inc.,  for  S.O.S.; 
Bermingham,  Castelman 
and  Pierce,  Inc.,  for 
the  Griffin  Manufactur¬ 
ing  Co.;  Calkins  and 
Holden  Advertising,  Inc., 
for  the  Prudential  In¬ 
surance  Co.,  of  America; 
Lennen  and  Mitchell  for 
Lehn  &  Fink  Corp,;  and 
Russell  M.  Seeds  Co., 

Inc . ,  for  the  W.A. 
Sheaffer  Pen.  Co. 
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NBC -TV  NEWS 


HENRY  CONFUSES  HIGH  SCHOOL  POLITICAL  CAMPAIGN 
AS  'ALDRICH  FAMILY'  STARTS  FOURTH 
YEAR  ON  NBC -TV  NETWORK 


THE  ALDRICH  FAMILY  will  return  to  the  NBC -TV  network  on 
Friday,  Sept,  5  (9:30  p.m,,  EDT)  for  its  fourth  consecutive  year. 

The  adventures  of  the  irrepressible  Henry  Aldrich,  based  on 
the  character  created  by  Clifford  Goldsmith  and  played  by  Bobby  Ellis, 
involve  an  American  family  which  includes  a  teen-ager.  Henry's  ad¬ 
ventures  and  misadventures  involve  his  long-suffering  father,  Sam 
Aldrich  (House  Jamison)  and  his  mother  Alice  Aldrich  (Barbara  Robbins) 
in  a  series  of  disposition-shattering  situations.  The  program  will  be 
sponsored  by  the  Campbell  Soup  Company. 

"The  Election,"  the  opening  story  for  the  season,  written  by 
Robert  W,  Soderberg  and  Edith  Sommer,  tells  of  Henry's  ambitions  to 
become  president  of  his  high  school  student  body.  Henry  persuades 
Homer  Brown  (Jackie  Grimes)  to  nominate  him  for  office  as  a  means 
of  impressing  his  girl-friend,  Eleanor  (Loretta  Leversee).  Eleanor 
however,  is  unimpressed  and  continues  to  prefer  the  school  football 
hero,  Clyde  Payne.  Realizing  that  his  masquerade  as  a  servant  of  the 
student  body  is  in  vain,  Henry  decides  not  to  run  but  to  support  Clyde. 
Homer,  however,  fails  to  receive  Henry's  message  and  nominates  Henry 
anyway,  confusing  matters  almost  -  but  now  quite  -  beyond  recall, 
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TED  COLLINS  TO  PRESENT  *  THE  HOUSE  IN  THE  GARDEN,* 

SERIAL  DRAMA,  AS  NEW  DAILY  FEATURE  WHEN 
‘KATE  SMITH  HOUR*  RESUMES  SEPT.  8 

4 - X  ft - * 

Continuing  his  policy  of  introducing  outstanding  television 
innovations,  producer  Ted  Collins  will  inaugurate  a  daily  serial  drama 
as  a  15-minute  segment  of  the  KATE  SMITH  HOUR  on  NBC-TV  (Mondays- 
through-Fridays ,  4:09-5:00  p.m.,  EDT),  when  America *s  ’’First  Lady  of 
Television”  and  her  song-stylings  return  to  the  network  Monday,  Sept. 8 
after  a  short  Summer  hiatus. 

Although  he  usually  vacations  at  Lake  Placid  throughout  the 
Summer,  Collins  returned  to  New  York  this  month  to  complete  the  casting 
for  the  dramatic  segments,  which  will  be  announced  soon.  This  will 
mark  the  first  time  that  a  full-hour  television  program  has  contained 
a  15-minute  ’’continued”  dramatic  sketch.  - 

The  serial  drama,  titled  ’’The  House  in  the  Garden,"  will  deal 
with  the  Olcott  family  and  life  in  a  small  town,  a  representative 
American  community.  It  will  be  written  by  Agnes  Ridgway,  author  of 
many  radio  serial  dramas  since  1933. 

Collins  also  will  introduce  a  new  singing  trio  success,  the 
McGuire  Sisters  --  Phyllis,  Ruby  and  Dorothy.  Formerly  on  television 
over  NBC»s  affiliate  station,  WLW-D  (Dayton,  Ohio),  this  assignment 

(more ) 
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2  -  Kate  Smith  Hour 


will  mark  their  network  TV  debut  as  program  regulars. 

The  "Kate  Smith  Hour/'  which  skyrocketed  to  the  top  TV  day¬ 
time  position  soon  after  its  debut  Sept.  25,  1950,  and  which  spear¬ 
headed  the  network* s  entrance  in  afternoon  TV  programming,  stars  Kate 
Smith,  with  her  song-stylings  and  woman* s-angle  interviews.  It  also 
features  Collins  as  moderator  on  teen-age  panel  discussions,  as  inter¬ 
viewer  of  top  personalities  in  the  news  on  his  highly  popular  "Cracker- 
Barrel”  sessions,  discussions  of  important  American  issues,  and  light 
comedy  sketches. 

Resuming  also  will  be  the  highly  popular  fashion  show  seg¬ 
ments,  variety  entertainment,  guest  star  personalities  of  show  busi¬ 
ness,  excerpts  from  Broadway  shows,  Hollywood  news  features,  community 
songfests,  vocal  groups,  makeup  news  and  famous  recipes,  and  many  other 
novel  presentations. 

One  of  the  most  interesting  features  of  the  show  is  the  ele¬ 
ment  of  surprise.  Departments  or  feature  sections  are  rotated  in  such 
a  way  that  the  same  feature  does  not  appear  in  the  same  time  period  on 
any  two  successive  days.  The  segments  are  not  restricted  to  formal  en¬ 
tertainment.  They  may  range  from  sports  to  public  affairs  or  education. 
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NBC  TRADE  NEWS 


•BILLION  DOLLAR  SHOW*  FEATURING  BOB  AND  RAY  TO  MARK 
30TH  ANNIVERSARY  OF  FIRST  COMMERCIAL  ON  RADIO 

The  thirtieth  anniversary  of  the  first  commercial  ever  broad¬ 
cast  on  American  radio  will  be  marked  on  NBC  Thursday,  Aug,  28  (10:00- 
10:30  p.m.,  EDT),  in  a  program,  BILLION  DOLLAR  SHOW,  featuring  Bob  and 
Ray.  The  first  commercial  was  broadcast  by  WEAF  (now  WNBC)  Aug.  28, 
1922. 

1 

Bob  and  Ray,  whose  novel  treatment  of  commercials  have  won 
them  considerable  critical  acclaim,  will  review  the  old  theme  of  the 

Happiness  Boys  and  will  bring  back,  on  records,  such  noted  personali- 

« 

ties  of  the  past  as  the  Cliquot  Club  Eskimoes  and  the  A  &  P  Gypsies. 

The  program  also  will  review  the  commercials  of  the  past. 

The  first  commercial  consisted  of  a  15-minute  talk  by  a  Mr. 
Blackwell  of  the  Queensboro  Corporation  of  Jackson  Heights,  L.I.,  N.Y,, 
devoted  to  a  new  tenant-owned  system  of  apartment  houses.  The  talk 
cost  the  advertiser  $100  and  was  successful  enough  to  interest  other 
firms  in  testing  the  commercial  aspects  of  the  new  medium. 

ROBERT  E.  SHELBY  TO  ADDRESS  RADIO  ENGINEERS'  CONVENTION 

Robert  E.  Shelby,  director  of  color  television  systems  devel¬ 
opment  of  the  National  Broadcasting  Company,  will  speak  at  the  West 
Coast  convention  of  the  Institute  of  Radio  Engineers  at  Long  Beach, 
Calif.,  Thursday,  Aug.  28. 

As  a  panel  chairman  of  the  National  Television  Systems  Com¬ 
mittee,  a  group  embracing  many  firms  in  the  industry,  Shelby  will  pre¬ 
sent  a  technical  paper  entitled  "Compatible  Color  Television  and  the 
Broadcaster."  _ o - 
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NBC -TV  NEWS 


f  THE  PAUL  WINCHELL- JERRY  MAHONEY  SHOW* 

RETURNS  TO  NBC  TELEVISION  NETWORK 
RETURNING  SERIES 

Paul  Winchell,  one  of  the  pioneers  among  ven¬ 
triloquist-comics,  will  begin  his  sixth  year  on 
television  when  he  returns  to  the  NBC  network  Mon¬ 
day,  Sept.  8,  as  star  of  the  PAUL  WINCHELL-JERRY 
MAHONEY  SHOW,  (NBC-TV  8:00  p.m.,  EDT) . 

During  his  Summer  vacation  Winchell  head¬ 
lined  a  program  of  the  "All-Star  Summer  Revue”  on 
NBC  where  he  displayed  his  varied  talents  for  a 
full  hour  and  won  wide  critical  acclaim. 

Returning  to  his  Monday  night  spot,  which  will 
continue  to  feature  the  ”What*s  My  Name”  quiz,  and 
pert  singing-comedienne  Dorothy  Claire,  Paul  will 
continue  to  develop  the  already  skilled  Jerry  Ma¬ 
honey  into  a  self-sufficient  personality. 

He  pointed  out  recently  that  "as  a  ventrilo¬ 
quist  I»ve  always  sought  to  create  the  illusion  of 
Jerry  Mahoney  as  a  separate  entity.  It  has  opened 
the  way  for  us  to  perform  separately,  in  addition 
to  our  bits  as  a  team.” 

The  Speidel  Corporation  will  continue  as  spon¬ 
sor  of  the  show. 

- o - 
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NBC -TV  NEWS 


POLICE  OP  TWO  CITIES  REQUEST  KINESCOPES  OF  NBC -TV 
•AMERICAN  INVENTORY •  TELECAST  ABOUT  POLICE 

The  police  departments  of  at  least  two  major  U.S.  cities 
are  keeping  close  watch  on  NBC-TV*s  AMERICAN  INVENTORY. 

Police  officials  of  Minneapolis.,  Minn.,  and  Milwaukee,  Wis., 
have  requested  the  kinescopes  of  a  recent  telecast  in  the  experimental 
adult  education  TV  series,  a  telecast  dealing  with  hoodlum  crime,  and 
titled  "The  Cop  on  the  Beat.”  The  story  was  largely  devoted  to  find¬ 
ing  out  what  has  happened  to  what  the  program  called  "that  vanishing 
American  --  the  cop  on  the  heat." 

Minneapolis’  Chief  of  Police  Thomas  Jones  wants  to  present 
it  to  various  businessmen  luncheon  clubs  in  his  city.  "The  story  as 
depicted  in  the  film  you  presented,"  he  said,  "is  particularly  apropos 
of  the  problems  we  face  in  the  City  of  Minneapolis." 

The  Milwaukee  Police  Training  Division,  according  to  a 
letter  from  Deputy  Inspector  of  Police  Raymond  A.  Dahl,  wants  the  show 
a  full  week  for  an  in-training  program. 

The  kinescopes  are  being  forwarded. 

- o - 
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NBC  TRADE  NEWS 


DON  BISHOP  IS  APPOINTED  TV  MANAGER  OF  NBC  PRESS  DEPT.; 

A URIEL  MACFIE  IS  NAMED  MAGAZINE  EDITOR 

Don  Bishop  has  been  appointed  television  manager  of  the  Press 
Department  of  the  National  Broadcasting  Company  and  Auriel  Macfie  has 
been  named  magazine  editor,  according  to  an  announcement  made  today 
by  Frank  Young,  director  of  the  Press  Department. 

Bishop,  who  was  formerly  magazine  editor,  will  supervise  all 
television  publicity,  reporting  directly  to  Young.  He  succeeds  Allan 
H.  Kalmus,  who  resigned  recently  to  join  Lever  Brothers.  Miss  Macfie, 
who  was  promoted  from  the  position  of  assistant  magazine  editor,  will 
supervise  all  magazine  publicity,  also  reporting  to  Young. 

A  graduate  of  the  University  of  North  Carolina  and  the 
Columbia  University  Graduate  School  of  Journalism,  Bishop  joined  the 
NBC  Press  Department  as  a  staff  writer  in  1947.  He  was  named  magazine 
editor  in  1949.  Previously  he  had  been  public  relations  officer  of 
the  Infantry  School,  Fort  Benning,  Ga , ,  and  a  reporter  on  the  Winston- 
Salem,  N.C.,  Journal  and  Sentinel. 

Miss  Macfie  joined  the  Press  Department  as  assistant  maga¬ 
zine  editor  in  1949.  She  was  formerly  publicity  director  for  United 
Artists*  theaters  in  Los  Angeles,  publicity  director  for  Robert  Holley 
Advertising  Co.  in  New  York,  columnist  for  the  Santa  Monica  (Calif.) 
Evening  Outlook,  and  associate  editor  of  Capitol  Records  house  organ, 
"The  Capitol,"  in  Hollywood. 
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August  27,  1952 

NBC ’ S  FIRST  PUBLIC  MERCHANDISING  REPORT 
SHOWS  GAINS  IN  SALES  OF  SPONSORS* 

PRODUCTS  AND  LOCAL  RADIO  TIME 

NBC’s  Merchandising  Department  today  for  the  first  time  pre¬ 
sented  publicly  its  accomplishments  in  increasing  sales  of  sponsors* 
products  and  sales  of  local  radio  time. 

Reporting  on  the  results  of  the  department’s  first  six 
months  of  operation,  Fred  N.  Dodge,  director  of  merchandising,  said: 

| 

"A  well-covered  merchandising  operation  will  insure  business  already 
booked,  help  make  new  sales  and  stimulate  our  station  relations." 

Dodge  said  that  "merchandising  means  to  sell,  and  NBC’s  ap¬ 
proach  to  the  job  is  to  hand-tailor  the  effort  to  fit  the  needs  of  the 
advertiser  and  the  area  involved."  Dodge  pointed  out  that  "only  a  ra¬ 
dio  or  a  TV  network,  of  all  advertising  media,  has  the  means  at  hand 
to  permit  the  building  of  a  truly  effective  merchandising  service. 

This  is  for  the  simple  reason  that  all  merchandising  is  local,  and  no 
other  medium  could  afford  to  foot  the  bills  accruing  to  the  establish¬ 
ment  of  local  operations  in  all  the  key  markets.  A  network,  and  only 
a  network,  can  possibly  provide  these  facilities  because  it  is  repre¬ 
sented  in  these  markets  by  its  affiliates."  Dodge  showed  how  the  net¬ 
work’s  merchandising  headquarters  in  New  York  worked  hand-in-glove  with 
the  network’s  12  field  representatives  and  NBC  affiliate  stations  to 

blanket  the  nation.  ,  . 

(more ) 
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2  -  Merchandising 


Marshall  Keeling,  assistant  manager  of  NBC’s  Merchandising 
Department,  showed  that  of  the  190  stations  in  NBC’s  radio  network,  one 
quarter  is  already  conducting  major  merchandising  operations  for  their 
advertisers,  another  quarter  is  making  substantial  efforts  to  sell  ad¬ 
vertisers’  products,  while  a  third  group  of  stations  is  in  the  process 
of  developing  merchandising  departments.  Affiliates  of  NBC’s  tele¬ 
vision  network  report  that  four-fifths  of  them  are  actively  engaged  in 
pushing  sponsors’  products  on  the  local  level.  Keeling  said. 

Gordon  Lane,  manager  of  merchandising  promotion,  illustrated 
how  NBC  point-of-sale  promotional  aids  change  the  question  of  "What 
brand  should  I  buy?”  to  "How  many  should  I  buy?".  Lane  said,  "The  pri¬ 
mary  function  of  any  point-of-sale  piece  is  to  stop,  remind  and  sell." 

He  presented  "Mike,  your  happy  salesman,"  and  "Mr.  C.  Teevee,"  NBC’s 
two  cartoon  personalities  which  appear  on  every  piece  of  merchandising 
display  to  remind  customers  where  they  heard  about  the  product. 

Stafford  Mantz  presented  the  NBC  Merchandising  Memo,  a  monthly 
publication  which  goes  to  all  affiliates,  and  the  two  Merchandigest s  -- 
one  for  the  food  industry,  one  for  the  drug  trades  --  which  give  "local 
stations  a  well-edited  trade  digest  at  cost.  We  feel  that  by  pounding 
home  each  month  the  facts  how  drug  and  food  operations  have  increased 
their  profits  by  using  radio,  they  will  eventually  realize  that  more  of 
their  advertising  money  rightfully  belongs  to  local  radio." 

Murray  Heilweil,  assistant  merchandising  manager,  gave  the 
step-by-step  account  of  an  NBC  merchandising  campaign  from  the  initial 
meeting  between  the  network  and  the  advertiser  to  the  closeout  report 
after  the  results  desired  had  been  accomplished.  He  pointed  out  that 
NBC  could  provide  numerous  additional  merchandising  services  -- 
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3  -  Merchandising 


"consultation  on  the  preparation  of  special  sales  presentations,  pro¬ 
viding  experienced  speakers  for  sales  meetings  and  conducting  special 
survey  functions  like  spot  checks,  attitude  surveys  and  local  market 
tests." 

Today1 s  NBC  merchandising  report  was  highlighted  by  graphs, 
charts  and  slides  that  illustrated  how  the  six -month-old  network  ser¬ 
vice  had  benefited  NBC  sponsors. 


o 


NBC-New  York,  8/27/52 


*°ri9  '  "  *  e  jn  s  —  3918".  f. c i r;  ,  Mo  noJt" ;-**xgcv -~r rf  v'-Lt  no  noI5fi^.r  jane 

*  lol  beon9±i9qx9  gnib. 

'  '  s  8  ri  is 

,l  ,  3  }8 

Y.tf  bf.^-fgllrlslf;  sew  'J^oqsT  gi[iQibnDfio‘T''m  OfiH  s’^sboT 
»*xl a  i <**  nod  bs**<x*ai/££ t  . 

» 

.  3*108  ’  G.;r;  0£./i  t  g  51  ‘  msd  f!j !  ■•., 

- O - 

* 

A'V-V  ■  :'.:-o\r  '  -'CM 


trade 

RCA  BUILDING 


CHR  I  ST  I  NE  CASSERL Y 
ROOM  400 


news 


2  COPIED  X-1-' 


A  D  I  O  CITY 


E  W  YORK 


PR-17A-9-45 


August  28,  1952 


FIRST  ANNUAL  TV  AWARD  BY  THE  AMERICAN  LEGION 
GIVEN  TO  NBC  AND  ‘YOUTH  WANTS  TO  KNOW’; 
FRANK  FOLSOM  ACCEPTS  FOR  THE  NETWORK 


National  Vice  Commander  Thomas  E.  Paradine  presented  the 
American  Legion's  first  annual  Television  Award  to  NBC-TV's  YOUTH 
WANTS  TO  KNOW  program  last  night  (Wednesday)  during  the  program's 
telecast,  8:00-8:30  p.m.,  EDT,  at  the  NBC  Center  Theatre,  New  York. 
Frank  M.  Folsom,  president  of  the  Radio  Corporation  of  America,  and 
|  Theodore  Granik,  founder-moderator  of  the  program,  received  the  twin 
citation  award. 

"Youth  Wants  to  Know,"  the  program  on  which  teen-agers 
question  a  prominent  public  figure  on  current  issues,  was  cited  by 
Commander  Paradine  during  the  presentation  to  Granik  for  doing  "the 
most  to  encourage  the  youth  of  America  to  take  their  rightful  place  in 
our  democratic  way  of  life." 

In  presenting  the  citation  to  Folsom,  who  accepted  the  honor 
in  behalf  of  the  National  Broadcasting  Company,  Paradine  thanked  him 
for  "placing  at  our  disposal  the  facilities  of  your  great  company 
throughout  the  country  in  order  that  the  American  public  might  see  and 
hear  this  inspiring  and  educational  document." 

I  (more) 
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2  -  American  Legion  Award 

In  accepting  the  award,  Granik  stated  that  he  was  "moved  and 
humbled  by  this  great  tribute."  He  added  that  "I  hope  that  'Youth 
Wants  to  Know'  has  really  made  a  contribution  to  the  cause  of  hard- 
headed  practical  democracy,"  He  also  stated  that  Folsom  actually  was 
the  person  most  responsible  for  the  program;  and  that  Folsom  was  most 
encouraging  and  enthusiastic, 

Folsom,  president  of  NBC's  parent  company,  stated  that  it 
was  a  "thrill  indeed  to  have  recognition  on  a  national  basis  for 
'Youth  Wants  to  Know.'"  He  said,  "We  are  very  grateful  to  the  Ameri¬ 
can  Legion  and  we  hope  for  the  National  Broadcasting  Company  to  make  a 
great  contribution...  tomorrow,  and  day  after  tomorrow,  and  in  the 
years  to  come,  for  the  youth  of  America,  for  without  them  we  have 
nothing." 

Secretary  of  the  Army  Frank  Pace,  a  special  guest  who  was 
interviewed  by  the  youngsters,  congratulated  both  Granik  and  Folsom 
and  said,  "I  think  youth  not  only  wants  to  know,  I  think  youth  is  en¬ 
titled  to  know,  and  that's  why  I'm  here  tonight." 


NBC -New  York,  8/28/52 
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PEE  WEE  KING  AND  HIS  WESTERN  MUSIC-AND-COMEDY  TROUPE 
TO  BE  SPOTLIGHTED  IN  NEW  SATURDAY  NIGHT 
RADIO  SHOW  STARTING  SEPT.  6 

PREMIERE 

The  PEE  WEE  KING  SHOW,  a  new  program  featuring  Western  and 
country  music  and  comedy,  will  start  on  the  NBC  radio  network  Saturday, 
Sept .  6  (9:00-9:30  p.m.,  EDT). 

Pee  Wee  King  is  a  composer,  arranger  and  RCA  Victor  record¬ 
ing  artist.  For  a  decade  he  and  his  band  were  featured  on  NBC!s 
"Grand  Ole  Opry,"  and  worked  in  almost  every  phase  of  show  business. 
The  King  troupe  was  the  first  to  present  such  now-famous  folk  artists 
as  Eddy  Arnold,  Ernest  Tubb  and  Minnie  Pearl.  The  troupe,  which  tour¬ 
ed  the  nation  with  the  original  "Camel  Caravan,"  was  among  the  first 
to  perform  for  troops  overseas  in  World  War  II,  and  entertained  at 
military  camps  for  19  months. 

The  band,  which  Orchestra  World  picked  as  the  best  Western 
orchestra  in  the  land  for  three  consecutive  years,  has  been  featured 
in  10  films,  including  "Gold  Mine  in  the  Sky,"  with  Gene  Autry.  Pee 
Wee,  as  a  composer,  has  collaborated  on  many  popular  tunes,  including 
"Tennessee  Waltz"  and  "Slow  Poke." 

(more  ) 
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2  -  Pee  Wee  King 


On  the  new  weekly  program  Pee  Wee,  as  emcee,  will  present  the 
band’s  vocalist,  Rodd  Stewart, and  guest  entertainers.  For  the  premiere 
show,  guitarist  Neal  Burris  will  be  the  guest.  The  announcer.  Bob  Kay, 
will  double  in  comedy  character  roles. 

The  "Pee  Wee  King  Show,"  which  will  originate  in  Louisville, 
Ky.,  will  replace  "Ohio  River  Jamboree,"  formerly  heard  in  the  Saturday 
night  time  spot. 
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NBC  RADIO  NEWS 


AC¬ 


CREDITS  FOR  *  FATHER  KNOWS  BEST'  ON  NBC  RADIO 


PROGRAM: 
RETURN  DATE: 
TIME: 


FATHER  KNOWS  BEST 
Thursday,  Aug,  28,  1952 
8:30  p.m. ,  EDT 


A 


STAR: 

CAST: 


PRODUCER: 

FORMAT: 

DIRECTOR: 

WRITER: 

ANNOUNCER: 

SPONSOR: 

AGENCY: 

ORIGINAL 

STARTING  DATE: 

ORIGINATION: 


Robert  Young  as  Father  Jim 
Anderson, 

Jean  Van  Der  Pyl  as  Marga¬ 
ret  Anderson 

Rhoda  Williams  as  Betty 
Anderson 

Ted  Donaldson  as  Bud 
Anderson 

Norma  Jean  Nilsson  as  Kathy 
Anderson 

A1  Kaye 

Situation  comedy 

Murray  Bolen 

Paul  West 

Bill  Forman 

General  Foods  Corporation 

Benton  and  Bowles,  Inc, 


Aug.  25,  1949 
Hollywood 
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August  29 ,  1952 


NBC -TV  TO  COVER  U.N.  GENERAL  ASSEMBLY  SESSIONS 
FOR  FULL  HOUR  DAILY}  HENRY  CASSIDY 
TO  PROVIDE  COMMENTARY 


NBC  television  will  present  a  full-hour  daily  report  on 
activities  of  the  United  Nations  General  Assembly  which  convenes  on 
Tuesday,  Oct.  14,  in  New  York,  Charles  C.  Barry,  vice  president  in 
charge  of  the  program  department  announced  today. 

Each  weekday  morning,  Monday  through  Friday  from  11:00  a.m., 
to  noon,  EST,  NBC-TV  will  cover  for  a  nationwide  audience  the  events 
in  the  new  Assembly  Hall  —  the  debates  on  Korea,  a  German  peace  treaty 
and  other  issues  on  the  agenda,  Barry  said. 

(continued  on  page  2) 


EDITORS : 

The  NBC  Daily  News  Report  will  not  be  pub¬ 
lished  on  Monday,  Sept.  1  (Labor  Day).  Publication 
will  be  resumed  on  Tuesday,  Sept.  2. 
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2  -  U.N.  General  Assembly 

Noted  correspondent  Henry  Cassidy  will  give  instructive  com¬ 
mentary  on  diplomatic  procedure  and  the  issues  at  stake,  during  lulls 
in  the  UN  debates. 

NBC-TV  pioneered  in  Unted  Nations  coverage  and  has  brought 
viewers  the  story  of  each  year's  General  Assembly  meeting  from  19^6  on 
NBC-TV  cameras  captured  the  exciting  debates  of  19^6,  19^7*  19^9  and 
1950  at  Flushing, L. I .  In  cooperation  with  the  Ford  Foundation,  NBC-TV 
carried  weekly  summaries  of  last  year's  UN  General  Assembly  in  Paris. 

"This  year's  United  Nations  telecasts  will  be  one  more  ex¬ 
ample  of  NBC's  public  service  programming,"  Barry  said.  "We  hope  be¬ 
fore  long  that  the  face  and  personality  of  every  statesman  in  the 
world  will  be  as  familiar  to  NBC  televiewers  as  the  faces  of  their 
neighbors . " 

NBC-TV  coverage  of  the  UN  General  Assembly  will  be  under 
supervision  of  William  R.  McAndrew. 

Cassidy  will  bring  to  his  new  assignment  the  experience  gain 
ed  as  former  director  of  NBC  radio  news  and  former  chief  of  NBC's 
European  correspondents.  Cassidy  served  in  most  major  European  capi¬ 
tals,  especially  Moscow  and  Paris.  He  has  covered  many  United  Nations 
meetings,  including  the  19^8  General  Assembly  in  Paris.  He  will 
go  before  the  microphone  and  TV  camera  again  on  a  regular  basis  as  one 
of  the  network's  featured  commentators. 
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CREDITS  FOR  NBC-TV*S  *  ALL  STAR  REVUE* 
PROGRAM:  "All  Star  Revue" 

RETURN  DATE:  Saturday,  Sept.  6 


TIME: 

FORMAT: 

STAR  OF  FIRST  SHOW: 

CAST  OF  FIRST  SHOW: 

PRODUCER-DIRECTOR : 
WRITER: 

TV  DIRECTOR: 

MUSICAL  DIRECTOR: 
EXECUTIVE  PRODUCER: 
SPONSOR: 

AGENCIES: 

ORIGINATION: 

ORIGINAL  STARTING  DATE: 


8:00  to  9:00  p.m.,  EDT 

Comedy-variety  show  which 
headlines  top  comedy 
stars  on  a  rotating  ba¬ 
sis  . 

Dennis  Day 

Corinne  Calvet,  Paul  Doug¬ 
las,  Billy  Daniel  and 
his  dancers. 

Jim  Kern 

Paul  Henning 

Sid  Smith 

Harry  Zimmerman 

Sam  Fuller 

Kellogg  Company,  Pet  Milk 
Sales  Corp.,  and  Cali¬ 
fornia  Packing  Corp. 

(Del  Monte  Canned  Foods) 

Leo  Burnett  Co.,  Inc.,  for 
Kellogg,  Gardner  Adver¬ 
tising  Co.  ,  for  Pet  Milk 
McCann-Erickson,  Inc., 
for  Del  Monte. 

Hollywood 
Sept.  8,  1951 
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NBC -TV  NEWS 


CREDITS  FOR  THE  NBC-TV  «ROY  ROGERS  SHOW' 


DATE: 

Returns  to  NBC-TV  Sunday, 
Aug,  31. 

TIME: 

Sunday,  6:30  p.m.,  EDT, 
NBC-TV  network  except 

WNBT;  WNBT  only  6:00  p.m., 
EDT. 

TITLE: 

”Roy  Rogers  Show" 

FORMAT: 

Roy  Rogers,  ”King  of  the 
Cowboys,”  championing 
the  cause  of  those  in  the 
right  and  bringing  law¬ 
breakers  to  justice.  He 
is  aided  by  Dale  Evans, 

” Queen  of  the  West”  and, 
Pat  Brady  and  his  jeep, 
"Nellybelle . ”  Roy's 
trusted  animals,  Trig¬ 
ger  and  his  shepherd, 
Bullet,  assist. 

PRODUCER : 

Jack  C.  Lacey 

DIRECTOR : 

John  English  for  the  re¬ 
turning  show.  Robert 
Walker  directs  for  bal¬ 
ance  of  the  season. 

WRITERS : 

A1  DeMond  and  Ray  Wilson 

SPONSOR: 

Post  Cereals  Division  of 
General  Foods  Corpora¬ 
tion. 

AGENCY: 

Benton  &  Bowles,  Inc. 

ANNOUNCER : 

Art  Ballinger 

- o - 
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NBC  RADIO  NEWS 


MILTON  KATIMS  TO  CONDUCT  NBC  ORCHESTRA 
IN  SERIES  OF  FOUR  SPECIAL  BROADCASTS 

Milton  Katims,  one  of  the  nation's  outstanding  young 
conductors,  will  direct  the  NBC  Orchestra  in  a  series  of  four  special 
radio  concerts  to  be  broadcast  on  successive  Thursdays  in  September 
starting  Sept.  4  (NBC  radio  network  except  WNBC,  10:35-11:00  p.m.,  EDT). 
The  series,  titled  MILTON  KATIMS  CONDUCTS,  will  have  Ben  Grauer  as 
narrator.  James  Harvey  will  be  the  director  and  Earl  Hamner  will 
write  the  program  notes. 

The  initial  concert  will  feature  music  of  Brahms  (Hungarian 
Dance  No.  8),  Gershwin  (Three  Preludes),  Hoagy  Carmichael  ("Stardust”), 
Morton  Gould  ("Hillbilly”)  and  Johann  Strauss  ("Emperor  ’Waltz”)  Joe 
Kahn  will  be  solo  pianist  with  the  orchestra  in  the  Gershwin  works. 

Katims  recently  returned  from  Israel,  where  he  led  the 
Israeli  Philharmonic  Orchestra  in  a  series  of  15  concerts  during  July 
and  August.  Earlier,  in  June,  Katims,  who  first  won  fame  as  a  violist, 
was  one  of  the  leading  performers  at  the  Casals  Festival  in  Prades, 
France,  playing  viola  in  the  chamber  groups.  This  Winter,  when 
conducting  duties  permit,  he  will  be  violist  with  the  NBC  Symphony 
Orchestra  on  the  occasions  when  Toscanini  conducts.  During  the  1952-53 
season  he  is  to  direct  the  Buffalo  Symphony  Orchestra,  the  Seattle 
Symphony  and  the  Detroit  Symphony. 

A  native  New  Yorker,  Katims  is  a  graduate  of  Columbia 
University.  He  was  invited  by  Toscanini  to  join  the  NBC  Symphony  as 
first  violist  in  19^3,  and  it  was  Toscanini  who  gave  him  his  first 
opportunity  to  conduct  the  NBC  Symphony  five  years  ago.  His  appearances 
as  director  of  the  NBC  Symphony  have  won  him  warm  public  and  critical 
approval. 

- o - 
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NBC  TV  PROGRAM 


CREDITS  FOR  NBC -TV'S 

'PAUL  WINC HELL- JERRY  MAHONEY  SHOW' 

PROGRAM: 

PAUL  WINCHELL-JERRY  MAHONEY 
SHOW 

NETWORK: 

NBC  Television 

TIME: 

Mondays,  8:00  p.m.,  EDT 

RETURN  DATE: 

Monday,  Sept.  8 

ORIGINAL  STARTING  DATE:  September  IT,  1951 


STAR: 

Paul  Winchell 

FORMAT: 

Comedy-variety  and 

"What's  My  Name?"  quiz 

EXECUTIVE  PRODUCER: 

Sherman  Marks 

DIRECTOR : 

Harold  Eisenstein 

WRITERS : 

Ed  Birnbryer,  Herb  Rickies, 
Walter  Stone,  Russ  Beggs, 
Paul  Winchell 

SPONSORS: 

The  Speidel  Corp.,  &  Avco. 
Mfg.  Co.,  on  alternate 
Mondays 

AGENCIES: 

Sullivan,  Stauffer,  Colwell 
and  Bayles  for  Speidel; 
Benton  &  Bowles  for  Avco. 

ORIGINATION: 

New  York 

MUSIC: 

John  Gart 

SETTINGS : 

Perry  Watkins 

ANNOUNCER : 

Ted  Brown 

NBC -New  York,  8/29/52 
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NBC -TV  PROGRAM 


LEIF  EID  TO  REPORT  NEWS  HIGHLIGHTS  ON  NEW  TV  PROGRAM 

Leif  Eid,  NBC  Washington  newscaster,  will 
report  highlights  in  the  week’s  news  on  a  new  Sunday 
afternoon  NBC-TV  program  (beginning  Sunday,  Aug,  31) 
at  3:^5  p.m.,  EDT, 

Eid  will  offer  latest  bulletins,  commentary 
and  feature-news  films  from  all  over  the  world  on 
the  13-minute  weekly  telecast.  Ted  Ayers  is  the 
producer.  The  program  will  originate  in  NBC-TV 
studios  in  Washington, 

For  the  past  10  years  NBC  staff  reporter  in 
Washington,  Eid  has  covered  the  White  House,  the 
State  Department,  Capitol  Hill  and,  during  World 
War  II,  many  of  the  wartime  agencies.  Prior  to 
becoming  a  radio  newsman,  the  Idaho -born  re¬ 
porter  worked  on  New  York  and  West  Coast  news¬ 
papers  . 
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NBC  TRADE  NEWS 


ROTCIV  RHALDNIL,  DETON  YTIROHTUA  NO  DOOF 
DNA  NOITIRTUN,  SNRUTER  OT  OIDAR 

mm  w  mm 

yadnoM-hguorht-yadirF  margorP  stratS  .tpeS  8 
(Sponsored  by  SERUTAN) 

PREMIERE 

Victor  H.  Lindlahr,  one  of  America's  foremost  authorities  on 
food  and  nutrition,  will  return  to  radio  with  a  new  Monday-through- 
Friday  program  of  diet  commentary  on  the  NBC  radio  network  beginning 

Monday,  Sept.  8  (network  except  WNBC,  8:15-8:30  a.m. ,  EDT) . 

The  "Victor  Lindlahr"  show  will  feature  the  noted  food  ex¬ 
pert  with  advice  and  counsel  on  nutrition  and  good  eating  for  longer 
and  more  enjoyable  life.  He  will  translate  food  facts  and  formulas 
into  interesting,  useful  information  understandable  to  everyone. 

Lindlahr  began  his  food  commentary  on  radio  24  years  ago. 

In  addition  to  his  broadcasting  activities,  he  has  demonstrated  amazing 
versatility  in  many  other  fields.  He  founded,  edited  and  currently  is 
a  contributor  each  month  to  the  Journal  of  Living,  a  magazine  devoted 
especially  to  the  interests  of  people  over  40  years  .of  age. 

He  is  also  known  widely  as  an  outstanding  lecturer  and  author 
with  several  best-sellers,  including  "You  Are  What  You  Eat,"  "How  to 
Win  and  Keep  Health  with  Foods,"  "The  Vitamin  Cookbook"  and  others. 
Total  sales  of  his  books  have  already  exceeded  seven  million  copies. 
Food  is  a  hobby  as  well  as  a  business  for  Lindlahr.  He  is  a  collector 
of  a  valuable  library  of  first  editions  and  rare  books  on  food  which 
supply  fascinating  material  for  his  radio  programs. 

The  "Victor  Lindlahr"  program  will  be  sponsored  by  the 
Serutan  Co.,  through  the  Franklin  Bruch  Advertising  Corp. 
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NBC  RADIO  PROGRAM 


CREDITS  FOR  ’CAVALCADE  OF  AMERICA’  ON  NBC  RADIO 


PROGRAM: 

NETWORK : 

TIME: 

RETURNED  TO  AIR: 

STAR: 

PRODUCER: 

DIRECTOR: 

STORY  EDITOR: 
HISTORICAL  CONSULTANT: 
SPONSOR: 

AGENCY: 

FORMAT : 


ANNOUNCER : 

MUSIC  DIRECTOR: 
ORIGINATION: 

ORIGINAL  STARTING  DATE: 


CAVALCADE  OF  AMERICA 
NBC  Radio 

Tuesdays,  8:00  p.m.,  EDT 

Tuesday,  Aug,  26,  1952 

Different  each  week 

Harold  Blackburn 

Jack  Zoller 

Mary  Cummings 

Dr,  Francis  Ronalds 

The  Du  Pont  Company 

Batten,  Barton,  Durstine 
and  Osborn,  Inc, 

Dramas  about  Americans  who 
have  contributed  to  the 
American  way  of  life, 
both  historical  and 
contemporary 

Bill  Hamilton 

Donald  Voorhees 

New  York 

Oct.  9,  1935 


o 
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BROADWAY  PRODUCERS  OFFER  FINANCIAL  HELP  TO 
YOUNG  PLAYWRIGHTS j  ON  NBC -TV'S  'TODAY' 

John  Golden  and  Lee  Shubert,  noted  Broadway  producers, 
offered  financial  aid  to  young  playwrights  this  morning  on  TODAY, 

NBC-TV's  early  morning  news  and  special  events  show.  Golden,  in 
explaining  his  campaign  to  interviewer  Dave  Garroway,  said  "the  play 
is  still  the  thing." 

^  Golden,  veteran  of  50  years  in  the  theatre,  who  currently 

has  the  revival  of  "The  Male  Animal"  on  Broadway,  stated  that  the  only 
trouble  with  the  theatre  is  the  lack  of  good  plays  and  playwrights. 

"This  is  a  paradox,"  he  declared.  "Writing  plays  is  the 
most  remunerative  form  of  writing,  if  the  play  is  a  success.  Many 
good  writers  will  not  gamble  two  or  three  years  of  work  and  then  have 
the  show  fold  in  a  week." 

Golden  decried  current  suggestions  that  the  theatre  can  be 
stimulated  by  merely  building  new  theatres  or  serving  tea  at  inter¬ 
missions  , 

"Since  good  writers  refuse  to  try  the  theatre,  it  is  impera¬ 
tive  that  those  with  the  means  encourage  young  writers.  To  this  end 
I  will  put  up  $1,000  toward  financial  assistance  for  young  writers  and 
)  ask  my  colleagues  to  do  likewise." 

(more) 
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2  -  Today 


Less  than  an  hour  after  Golden  went  on  record  with  this 
offer,  famous  showman  Lee  Shubert  called  in  to  the  ’’Today”  show, 
matching  Golden’s  offer  of  $1,000.  Golden,  enthusiastic  at  this 
response,  said,  "i  will  gladly  go  to  $2,000  if  it  will  get  this  thing 
moving. ” 

Dave  Garroway,  intently  following  these  events,  intends  to 
check  the  progress  of  the  campaign  some  day  next  week  on  ’’Today.” 

’’Today"  is  seen  Mondays  through  Fridays,  7:00-9:00  a.m., 
EDT  and  CDT. 
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’ THEATRE  GUILD  ON  THE  AIR’  RETURNS  TO  NBC 
RADIO  FOR  8TH  SEASON  WITH  HELEN  HAYES, 

JOSEPH  COTTEN  IN  ’THE  WISTERIA  TREES' 

X - #  # - X 

RETURNING  SERIES 

Ushering  in  its  eighth  season  of  outstanding  drama  on  radio, 
THEATRE  GUILD  ON  THE  AIR  returns  to  the  NBC  radio  network  Sunday , 

Sept .  14  (8:30  p.m.,  EDT),  starring  Helen  Hayes  and  Joseph  Cotten  in 
’’The  Wisteria  Trees.” 

A  great  success  on  Broadway  --  and  a  great  personal  triumph 
for  Miss  Hayes  --  "The  Wisteria  Trees”  is  Joshua  Logan’s  adaptation  of 
the  Anton  Chekhov  classic,  ”The  Cherry  Orchard.”  This  will  be  its  ra¬ 
dio  premiere. 

Continuing  under  the  sponsorship  of  U.S.  Steel,  ’’Theatre 
Guild  on  the  Air”  stars  the  finest  performers  of  Broadway,  Hollywood 
and  the  London  stage  in  vehicles  worthy  of  these  players.  Armina  Mar¬ 
shall  is  executive  producer  of  the  program,  which  is  directed  by  Homer 
Fickett.  Harold  Levey  is  the  music  director  and  Norman  Brokenshire 
the  announcer.  George  Hicks,  noted  radio  reporter  who  distinguished 
himself  most  recently  at  both  political  conventions  in  Chicago,  speaks 
for  U.S.  Steel  during  intermissions  of  ’’Theatre  Guild  on  the  Air.” 


(more ) 
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2  -  Theatre  Guild 


Among  the  stars  who  will  be  heard  on  the  program  during  the 
season  are  Humphrey  Bogart,  Greer  Garson,  Ronald  Colman,  Charles 
Laughton,  Ginger  Rogers,  Madeleine  Carroll,  Ray  Milland,  Dorothy  Mc¬ 
Guire,  Josephine  Hull,  Burgess  Meredith,  Montgomery  Clift,  James  Stew 
art,  Barbara  Stanwyck,  Van  Heflin,  Paul  Douglas,  Rosalind  Russell, 
Wanda  Hendrix,  Loretta  Young  and  William  Holden. 

The  Theatre  Guild  has  acquired  the  radio  rights  to  such  out 
standing  properties  as  Shaw’s  "Man  and  Superman”  (from  which  the  now 
famous  "Don  Juan  in  Hell"  episode  is  taken);  Edith  Wharton’s  "The 
House  of  Mirth";  "The  Seagull  Cried,"  a  novel  by  Robert  Nathan;  Booth 
Tarkington’s  "Kate  Fennigate"  and  -  direct  from  last  season  on  Broad¬ 
way  -  John  Patrick’s  "Lo  and  Behold’" 

Also  to  be  presented  on  "Theatre  Guild  on  the  Air"  during 
the  season  are  "George  Washington  Slept  Here,"  "All  About  Eve,"  "Bell 
Book  and  Candle,"  "The  Lady’s  Not  for  Burning,"  "The  Lavender  Hill 
Mob,"  "Brigadoon,"  "The  Pickwick  Papers"  and  other  classics  of  litera 
ture,  the  films  and  Broadway. 

"Theatre  Guild  on  the  Air"  is  under  the  supervision  of  J. 
Carlisle  MacDonald,  assistant  to  the  chairman  of  the  board  of  U.S. 
Steel.  The  advertising  agency  for  U.S.  Steel  is  Batten,  Barton,  Dur¬ 
st  ine  and  Osborn,  Inc. 
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NBC -TV  NEWS 


'STARS  IN  KHAKI  »N '  BLUE’  TO  BE  SEEN 
ON  NBC -TV  FOR  TWO  TIMES 

STARS  IN  KHAKI  ' N ‘  BLUE,  which  has  been  heard  on  the  NBC 
radio  network  for  some  time,  will  make  its  debut  on  television  for  two 
times,  Saturdays,  Sept,  13  and  27  (7:30  p.m.,  EDT). 

Wendy  Barrie,  former  screen  star  and  one  of  the  most 
attractive  and  articulate  ad  libbers  in  show  business,  will  be  emcee 
of  the  two  television  productions,  as  she  regularly  does  the  radio 
programs . 

The  show  offers  an  opportunity  for  young  singers,  instru¬ 
mentalists  and  other  performers  now  in  the  armed  services  to  represent 
their  camps  and  service  units.  They  may  audition,  for  either  the 
radio  or  the  television  show,  at  the  NBC  studios  in  New  York,  by 
sending  in  audition  records  and  pictures  or  by  interviews  with  a 
touring  representative  of  "Stars  in  Khaki  *n*  Blue."  Aspirants  should 
be  in  touch  with  producers  of  the  program  at  NBC,  New  York,  20,  New 
York  City. 

Each  week,  on  the  radio  program,  and  the  television  program 
will  follow  the  same  format,  four  or  five  selected  performers 
participate  and  a  "Champ  of  the  Week"  is  chosen  by  audience  vote,  the 
winner  defending  his  title  in  competition  with  participants  the 
following  week. 

These  two  telecasts  are  a  Bob  Jennings  production  with  Craig 
Allen  as  director.  Bob  Condon  as  writer  and  George  Spota  as  production 
supervisor.  Music  will  be  by  Bernie  Green  and  his  orchestra. 

Green  also  is  heard  on  the  radio  program  which  is  directed 
by  Parker  Gibbs. 

- o - 
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RCA  BUILDING  -  RADIO  CITY  -  NEW  YORK 

PR-17A-9-45 

September  3,  1952 

NBC  AND  STATION  WLW  TO  TEST  EFFECTIVENESS 
OF  BLOCK,  OR  MOOD,  PROGRAMMING 

The  National  Broadcasting  Company  and  Station  WLW,  owned 
and  operated  by  the  Crosley  Broadcasting  Corporation,  have  joined  in 
an  unique  experiment  to  test  the  effectiveness  of  block  programming 
in  radio. 

Under  the  experiment.  Station  WLW,  with  the  full  cooperation 
of  the  National  Broadcasting  Company,  is  rescheduling  a  number  of  its 
nighttime  NBC  network  programs  to  fit  into  a  schedule  of  block  pro¬ 
gramming.  The  new  program  schedule  will  go  into  effect  with  the 
opening  of  the  Fall  season  and  will  continue  until  early  next  Summer. 

Block  programming,  or  mood  programming  as  it  is  sometimes 
called,  comprises  the  grouping  of  programs  of  the  same  type  during  a 
single  evening  or  other  time  span  of  the  day.  Grouping  programs  in 
this  manner  will,  it  is  believed,  increase  listenability  and  also  give 
the  audience  a  quick  identification  of  the  network  or  station  broad¬ 
casting  program  sequences  of  this  type. 

The  WLW  block  programming  schedule  is  as  follows:  Sunday 
for  drama;  Monday  for  music;  Tuesday  for  comedy-variety;  Wednesday 
for  mystery;  Thursday  and  Friday  for  situation  comedy,  and  Saturday 
for  Western,  hillbilly  and  popular  music. 

(more ) 
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2  -  'Block  Programming' 


The  ratings  and  the  audience  flow  of  the  new  WLW  programming 
will  be  carefully  studied  and  researched  by  the  station  and  the  net¬ 
work  research  departments  to  determine  the  advantages  of  block  pro¬ 
gramming  as  compared  with  the  ratings  and  audience  flow  for  the  other 
stations  of  the  network  as  a  whole. 

"The  National  Broadcasting  Company  has  always  been 
interested  in  continually  improving  its  programming  service  to  its 
affiliates  and  to  its  audience,"  said  Harry  R.  Bannister,  vice  presi¬ 
dent  in  charge  of  Station  Relations  for  the  National  Broadcasting 
Company.  "NBC  welcomes  this  unique  new  idea  in  programming  and  is 
enthusiastically  giving  its  cooperation  to  the  plan.  We  believe  this 
is  an  extremely  worthwhile  experiment  for  our  stations,  our  audience 
and  our  advertisers  and  will  therefore  be  mutually  beneficial. 

"We  want  to  thank  the  NBC  advertisers  for  agreeing  to 
certain  rescheduling  of  their  programs  to  make  it  possible  for  NBC 
and  WLW  to  go  forward  with  this  plan." 

WLW  will  record  on  tape  such  NBC  programs  as  currently  do 
not  fit  into  its  program  of  block  programming.  These  will  be  broad¬ 
cast  by  WLW  on  the  designated  night  for  such  types  of  programs. 

This  experiment  in  block  programming  will  not  be  expanded 
to  include  other  stations  because  of  a  necessity  of  maintaining 
separate  research  statistics  on  only  one  major  station  in  order  to 
make  a  comprehensive  study  of  the  entire  network  situation. 
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MARTIN  AND  LEWIS,  MASTERS  OF  MADNESS ,  RETURN  SEPT.  l6 

Comics  to  Present  Radio  Parody  of  'Greatest  Show  on  Earth' 
For  Season's  Premiere;  Rosemary  Clooney  to  Be  Guest 


A  parody  of  "The  Greatest  Show  on  Earth,"  as  Cecil  B.  de 
Mille  never  intended  it  to  sound,  will  be  a  highlight  on  THE  DEAN  MAR- 
J  TIN  AND  JERRY  LEWIS  SHOW  when  it  returns  to  the  NBC  radio  network 

Tuesday,  Sept.  16  at  9:00  p.m.,  EDT ,  with  songstress  Rosemary  Clooney 

as  the  comedians'  guest  star  for  the  season's  premiere. 

The  jet-propelled  funnymen  will  be  starred  in  the  weekly 
radio  series  sponsored  by  Chesterfield  cigarettes.  On  the  premiere 
program,  besides  the  movie  parody  and  other  high  jinks,  Miss  Clooney 
will  sing  her  current  hit  recording,  "Botch-a-me , "  and  Dean  Martin  will 
sing  "Hominy  Grits,"  "You  Belong  to  Me"  and  "Once  in  a  While.  ' 

Dean  Martin  and  Jerry  Lewis  have  created  a  mild  tornado  in 
the  world  of  showbusiness  ever  since  they  first  started  in  it.  They 
have  been  starred  on  this  NBC  radio  series  since  October,  1951,  and 
are  among  the  rotating  stars  of  "Colgate  Comedy  Hour"  on  NBC-TV. 

\  (more) 
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2  -  Martin  and  Lewis 


Life  magazine,  commenting  on  their  invasion  of  New  York's 
Copa cabana  night  club,  reported: 

"They  wreaked  more  havoc  than  a  typhoon.  They  watered  cus¬ 
tomers'  cigars,  spilled  customers'  food,  battered  and  embraced  each 
other,  staged  short  sprints  around  the  premises  and  occasionally  sang 
songs.  They  were  a  howling  success  and  they  never  came  back  to  earth.” 

Coupled  with  his  comedy  style.  Dean  Martin  possesses  a  rich 
baritone  which  he  will  again  raise  in  song  to  provide  restful  inter¬ 
ludes  between  the  uproarous  comedy  that  characterizes  the  team's  rou¬ 
tine.  Jerry  Lewis'  approach  to  comedy  is  "to  hit  you  over  the  head 
and  make  you  like  it." 

George  Fenneman  will  replace  Jimmy  Wallington  as  the  show's 
announcer.  Dick  Mack  is  program  producer.  Dick  Stabile  returns  to 
conduct  the  music  for  the  show. 
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CREDITS  FOR  'THEATRE  GUILD  ON  THE  AIR'  ON  NBC  RADIO 


PROGRAM : 

THEATRE  GUILD  ON  THE  AIR. 

TIME: 

Sunday,  8:30-9:30  p.m,,  EDT . 

RETURN  DATE: 

Sept.  14,  1952, 

FORMAT: 

Drama  on  radio,  different  stars 
each  week. 

PRODUCER : 

The  Theatre  Guild. 

EXECUTIVE  PRODUCER: 

Armina  Marshall. 

DIRECTOR: 

Homer  Fickett. 

MUSIC  DIRECTOR: 

Harold  Levey. 

ANNOUNCER: 

Norman  Brokenshire. 

REPORTER  FOR 

U.S.  STEEL: 

George  Hicks. 

SPONSOR: 

U.S.  Steel. 

AGENCY: 

Batten,  Barton,  Durstine  and 
Osborn,  Inc. 

ORIGINATION: 

New  York. 

NBC -New  York,  9/3/52 
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NBC  TRADE  NEWS 


NBC  EMPLOYES  TO  SPEND  DAY  OF  SPORT  AND  FUN 
ON  11TH  ANNUAL  OUTING  AT  BEAR  MOUNTAIN 


Between  1,500  and  2,000  employes  of  the  National  Broadcasting 
Company,  including  star  performers,  executives,  pages  and  guidettes, 
many  of  them  accompanied  by  their  wives  or  husbands,  will  be  the  guests 
of  NBC  president  Joseph  H.  McConnell  at  the  company’s  eleventh  annual 
outing  Saturday,  Sept.  6,  at  Bear  Mountain  State  Park,  N.Y. 

Arrangements  for  the  day's  fun  include  softball,  volley  ball, 
horseback  riding,  swimming,  golf,  boating,  refreshments,  box  lunches, 
dinner  and  dancing.  Free  transportation  by  buses  from  Rockefeller 
Center  to  the  outing  has  also  been  provided.* 

Employe  reservations  have  already  topped  the  1,000  mark  and 
many  of  the  200  NBC  radio  and  TV  entertainers  invited  have  signified 
their  intent  to  attend. 

Activities  will  begin  at  9:00  a.m.  and  conclude  at  midnight. 
Playing  fields,  the  swimming  pool,  picnic  areas  and  the  ground  floor 
dining  room  of  the  Bear  Mountain  Inn  have  been  reserved  for  NBC  use. 

In  addition,  a  special  outdoor  dance  floor,  for  dancing  under  the  stars 
to  the  music  of  Jimmy  Lanin's  orchestra,  has  been  constructed. 
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